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Overview

City of Dublin
Community Survey 2008
Executive Summary

The City of Dublin, as part of its ongoing efforts to understand and better serve its residents,
performs a biennial Public Opinion and Citizen Satisfaction Research Survey. The goal of the
program is to gauge citizen attitudes regarding:

City services and attributes

Customer service
Citizen involvement
Goals for Dublin

The first Public Opinion and Citizen Satisfaction Research Survey was conducted in 2000,
followed by surveys in 2002 , 2004, 2006 and 2008. The information gathered by these surveys
provides solid data to measure changing perceptions and for future planning. Our plan is to
repeat the survey and reporting process every 24 months.

Methodology

Spearheaded by the City of Dublin Division of Community Relations and conducted by Clary
Communications, the information in this report is the result from two survey sources:

* 2,500 randomly selected residents from a database provided by Dublin’s Geographic
Information System were mailed hard copies of the survey. Of this, the City received 730
responses by the deadline date, February 18, 2008. That represents a 29% return of completed
surveys.

* 1,250 randomly selected residents from a database provided by Dublin’s Geographic
Information System were mailed post cards directing them to a Web address where they could
respond to the survey electronically. Of this, the City received 176 responses, representing a 14%
response rate.

The goal of using two tools was to determine if the responses to the hard copy surveys mirrored
those of the online survey. If so, consideration could be given to performing future surveys
online, expediting the process, reducing costs and still ensuring accurate and benchmarkable
results.

The overall results of the hard copy survey were, in fact, very close to those of the online survey,
including demographics.

The data provided in this report represents a compilation of responses from both surveys.



The high rate of response ensures a +/- 5.0 percent sampling error at a 95% confidence level.

This document includes:
Analysis and observations
Survey result report
Listing of unaided responses

Because a different technology was used for the 2008 report than in previous surveys, there may
be a slight variation in comparisons to previous years. This does not impact the validity of the
responses.

When an asterisk appears, it means the question was not asked in the year indicated.

In the raw data reports called Survey Results, we have noted “don’t know” responses for 2004
and 2006 and included them in our tabulations.

The technology used in 2008 automatically computed data ONLY for those who answered the
question, omitting “don’t know” responses. This may slightly affect comparisons to past years.

However, due to the consistency between surveys, we believe the results represent an accurate
benchmark measurement.



Analysis and Observations

Overall Grading By Respondents

When asked to “grade” Dublin as a place to live, 99% of respondents rated the city as excellent
or good, compared with 97.5% of respondents in 2006 and 97.8% in 2004. Response breakdown:

2008 2006 2004
A (EXCEIIENT)....uvviirieiiiieeeeeeieeeeee e T2% ..ueevveeeannnnnn. 67.4%.............. 67.9%
B (Z00Q) .eeeiiiieeiieee e 27% cvevaaannnnnn. 30.1%.............. 29.9%
O G 211 JOT U USSR RRRR 1% .ooeeavaeanan, 2.3% ..cccuveen.... 1.8%
D (POOT) ettt 0% oo, 01%................ 0.1%

These percentages exclude “don’t know” and ““did not answer” responses from calculations.

City Services/Programs

Most of the City of Dublin’s programs or attributes received strong ratings in the excellent/good
categories, including:

2008 2006 2004

Parks c.cooooveeiiiiiiiieeeeeeeeee e 97% ... 95.3% .............. 94.2%
CUStOMET SEIVICE ..coovvviiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeee 95% .....ccovuuuun... 89.1%.............. 90.7%
Maintanence/Seasonal Serv ........ccccccvvveveeeeeeennnns 4% ................... 93.1% .............. 94.2%
Municipal Pool (South)..............coooiiiii 95% .uueeeeriaann, 91.6% ....cccuuu....... na

POLICE ovvviiiiiieeeeee e 93% e, 89.3%.............. 91.3%
Recreation Center ........coeeveevvveiiieiieeeieeeeeiiieeeee 92% ....ccovvunnan... 91.1% .............. 91.2%
Recreation SErviCes .......ooovvvvvvveeeeeeiieeiiiiieieeeeeeeeene 92% .....ccvuuuen.... 91.0% .............. 89.1%
Municipal Pool (North) .......cccccveeviiiiniiiiiiiiie, 91% ..uuuuueennan... 86.9% .............. 85.6%
Traffic and Roadways .........cccoceeeviiiiniiiinieennneen. 87% ..ueveaneannn. 86.7% ..ccouueen... 82.7%
Information to CitiZENnsS .........ccoveeveeereeeveiveriiieeenenes TOD coeeeeeeenannnn. 795% .............. 72.5%

These percentages exclude “don’t know” and “did not answer” responses from calculations.

Growth and Development

Excellent/good ratings were:
2008 2006 2004

Well-planned community............cceceenieriieenienneenieenieennee. 89% .....uvvvueennnn. 87.6%......... 80.9%

City’s Management of Growth .......cc.ccccoveiiiviiiiniinnnieen. T4% ..oeveeeeaannee. 74.7% ......... 65.8%



Goals for Dublin
In two open-ended questions, respondents were asked:
1 - Assuming taxes remain the same, what are some of the things the City could do or

provide that would leave you feeling “delighted’’?

From the 906 surveys received in 2008, responses were:

Improve traffic/traffic control/roads................ 77
NOEHING ..o 53
More/improve bike paths..........c.cccceevieeveennnne 51
Reduce taxes/spending..........ccccooevenerenenienne 30
More park/green space.........ccccveeeveeeieeseeenns 28
Recreation/family activities...........ccccoerereenne. 26
M ore restaurants/shopping/entertainment........ 25
BeautifiCation.........cceevveeereeieeie e 23
Control growth.......ccccceeeveieeiece e 22
Improve roundabouts...........ccoceeeeeerenencneenne. 20
Better City SErVICES......ovveverieciee e 18
Cleanliness/litter .......cccvvvevieeieniereece e 16
DCRC Improvement .........cccoceeeiveeiniensineeesnnes 16
Street [IghtS.....c.eeeeeeee e 14
Improve Historic Dublin..........cccccocovieenieneee. 12
Environmental iSSUES.........cccceeveereeneenienninnnns 10
Change/enforce zoning/code rules..................... 9
More/improve local events...........cccoceverereennene 9
DOg ParK.....cceeeeeieeceeseee e 8
Neighborhood improvements............cccccoeevenene. 8
Improve city communication............ccccceeeeevenee. 8
Maintain/improve schools...........ccoccverinenieneene 7
New recycling bins/more recycling.................... 7
POliCe PatrolS.......cccoviririiieee e 7
Attract DUSINESS.......ccoovveiiee 6
Fill vacant buildings...........ccceeeveiincncninenene 6
SAFELY .o 6
Add/improve PooIS.........ccccevererieeienerese e 5
Alternative transportation ............ccccceeveeveesneenne. 4
SEWEr/WELEr SEIVICE .....civveieirieeieeeee e 4
Wireless internet .........cocoeveneeieienene e 4
Dublin Farmers Market.........cccccoecvvvevnneenicenen. 3
Maintain quality of life.......ccccccveveiececcecee, 3
Morelocal art.......cccceeeeveeienieneee e 2
Reduce golf fees......oovvveeiececece e, 2

Community involvement .........cccoccevvvevenennns 2



In 2006, a significant number of the 736 respondents were already delighted (36). Others
provided a wide array of suggestions for improvement. Topics that received multiple mentions
include:

More park/green space - 39 More family activities— 6

Improve traffic — 37 Wireless Internet — 5

Control growth — 25 Another pool (indoor) —5

Maintain or lower taxes— 19 Better schools—4

More restaurants/shopping — 19 Fewer or better-designed roundabouts — 4
Improve Historic Dublin — 18 Plow streets—4

More bike paths — 15 Control curfew/underage drinking — 4
Enforce speed/ more police visibility — 12 Reduce golf fees at Golf Club - 3
Minimize expenses — 8 Improvements to Dublin Village Center — 3
More local events— 8 Sewer taps— 3

Street lights—8 New recycling bins—3

Fewer speed traps—8 Better street cleaning — 2

Improvements to DCRC (better facilities,
reduced prices, longer hours) — 7

In 2004, a significant number of the 754 respondents said they were delighted (27), others
mentioned in order of priority:

* Bike paths

» Improve traffic

* More restaurants

* Reduce/control taxes

* Control growth

* Develop Historic Dublin
 Improve roads/streets

* Curb spending



2 - What should be Dublin’s top three goals?

In 2008 the 906 respondents listed these goalsin priority order:

SAFELY .o 183
TEEFIC i 164
Control/controlled growth...........ccccoeeierinneennene 132
SChOOIS.....ceiiiir 128
Reduce/maintain taxes/fiscal responsibility.......... 120
Attract DUSINESSES.........ooiviirie e 89
More park/green Space........occveeeeeevereeseesieseeens 78
Community planning/development...........c.cccocu..... 77
Maintain CUrrent SErVICeS........coceevereerieeniesieesienens 60
Road improvements...........cceveeeveeeereeieesieeseeseennnns 61
ENVIrONMENt......cccooiiiieieeeee e 58
Community relationg/involvement...........c..ccce..... 56
BeautifiCation..........coovveeveriineeeee e 55
HIStoric DUBIIN.......cooiieeeeee e 46
Recreation OptioNnS.........ccceeveecieciee e 43
Quality Of life. e, 39
Improve city services: snow, street cleaning, trash. 35
Improve retail/dining .........c.ccooeeeienenenereseeeees 30
POLICE/fITE. .. 26
BiKe PathS......cceiiieeceeeeee e 22
DCRC improvements..........cccceeveeveeveeseeseeseeseennens 19
Special BVENLS.......ccveieieereee e 16
Fill vacant buildings.........ccccocevevieiie e 16
Children/youth/family aCtivities.........c.ccccceverennene 14
Increase/maintain property values............cccccueene.... 14
Affordable housing/housing options.............cc.c..... 11
POOL ... s 9
Attract New reSidents.........ccovveveeeeseesescee e 8
Control deer population ...........ccccceveeveeieiieeseeiienens 7
TECNNOIOGY ..o 7
Healthcare..........covveieeee e 4
RoUNADOULS ..o 4
ENfOrce COUES. .......covririeinesese e 3

AV (< QL V< 2



In 2006, the 736 respondents listed these goals in priority order:

Control growth — 122

Safety — 86

Traffic control — 79
Reduce/control taxes/ fiscal responsibility — 64
Schools — 36

Green space — 32

Promote business — 21
Maintain current services — 17
Historic Dublin — 17
Quality of life — 9

Increase property values — 5
Recreation options — 5
Improve retail/dining — 4
Indoor pool — 4

Special events — 3
Roundabouts — 3

Pool upgrades — 2

Youth opportunities — 2
Water — 2

Speeding — 2

Technology — 2

Tennis options — 2

The 754 respondents in 2004 identified these goals in order of priority:

* Control growth

* Traffic

* Schools

* Safety

* Reduce/control taxes

* Sense of community/quality of life
* More businesses

» Green space

* Controlled city spending

* More/expanded recreational facilities/athletic fields
* Develop Historic Dublin

» Zoning consistency



Budgetary priorities

In 2008, respondents answered this aided question by ranking the following in order as a
budget priority:

1 — Improve roads to enhance traffic flow (42%)

2 — Environmental sustainability (16%)

3 — Relocate electrical lines underground (11%)

3 — Provide Wi-Fi service to residential households (11%)

5 — Acquire additional parkland (7%)

6 — Develop new indoor recreational facilities (6%)

6 — Construct more bike paths throughout the community (6%)
8 — Develop new outdoor recreational facilities (4%)

9 — Develop additional public art projects (1%)

Other priorities
Respondents who completed this unaided question primarily said they had no other priorities
to list. Those who listed priorities mentioned, in order of frequency, schools, concern for
lagging retail, animal control, Historic Dublin, lighting, bike paths and parks.

In 2006, respondents ranked the following in order as a budget priority:
1 — Improve roads to enhance traffic flow (39.9%)

2 — Relocate electrical lines underground (13.5%)

3 — Acquire additional parkland (9.0%)

4 — Provide Wi-Fi service to residential households (7.6%)

5 — Develop new indoor recreational facilities (7.3%)

6 — Construct more bike paths throughout the community (6.9%)

7 — Develop new outdoor recreational facilities (1.5%)

In 2004, respondents rated these budget priorities:

1 - Improving roads to enhance traffic flow (56.4%)

2 - Construct more bike paths throughout the community (12.5%)
3 - Develop new recreational facilities (11.5%)

4 - Develop new parks (7.0%)

5 - Offer public transportation/light rail (6.2%)

6 - Combine city office/build new municipal Building (3.4%)



General Community Attributes

Excellent/good ratings were given for:

2008 2006 2004
Bike paths ....cocooviiiiiiie 89% ...covuveeuenne. 87.3% ............... 82.0%
Well planned community ..........ccceeevveeerveennveennveennnne. 89% ....ueveeeannn. 82.6%............... 78.2%
Special VENLS.....cooveeiriieiriieiriieeiee et 88 e 89.4%............... 83.6%
Recreational opportunities ..........c.cceeeevvveerieeenueeennneen. 8T % e 86.3%............... 80.9%
Information to residents .........ccoceeveerieineenieeneeniennne. 85% ..evevvaianen 80.6% ............... 75.1%
Housing Options .........occveeriieeriieeniieeieeeiee e 82% ....ueveeeannn. 75.9% ......cc....... 73.1%
Historic Dublin ........ccoocveiiiiiiiiiiicccece 82% oo 727% .ccuuvenne. 69.1%
Managed growth ..........cccoeviiiiiiiiiiiiie TA4% ..eeeeeeeannee. 68.7% .....cccu..... 63.9%
Entertainment Options ..........ccoeeeervieeeniiieeniiieenieeeneeenn T1% oo 71.6%............... 66.7%
Arts and cultural opportunities..........ccceveerieenieeneennne. T1% oo 69.4% ..covvviaann na
PUDLIC ATt ..o 64% ..o NA ceoveeieenieeieene na
Professional career Options ...........cceeeevveerieernieeenieeenns 56% ..ccooeeeeannnn. 47.1% .cuuen.... 46.8%
JOD OPPOTTUNILIES .....eeeeiiieeiiieeiieeeiee e S51% .coovueeananns 43.2% ............... 42.7%
City Council reSpOnSIiVeness ........ccceeeveveeeneveennuveennuneen. A2% .eeeeeeanne 36.0% ... 31.7%
Fast food dining out options.............ccooevvieein.n. 87%1.ccuvvveuaenn. 84.0% ....ccuue... 80.7%
Full service dining options ...........c..cceviveiueennn.n. T9% ..coouueeaannnn. 753% ..ccuuvennnee 70.0%
Grocery StOre OPtiONS ....c.ouevueeneenneeiiiienieaneennen. 92%.....cuvveuue. 87.6%............... 75.6%
Retail shopping options overall ........................... TT% cccoueveananannn 74.3%............... 67.9%
Specialty food store options ............ccoceeviiiiininn.. T2%.....uveeeeannnnn 60.2% .......c....... 49.5%
Physician options ............ccooeiiiiiiiiiiiiiiiie, 82%1..ccueveaaaann 77.0% ............... 74.1%
Urgent care OPtionsS ........oceevueennierieenneenineannnns 86%....uvvveuenn. 76.3%.............. 71.0%
Pediatric care options............ooviviiiiiiiiniiiiiienn.. 63%...cccocveennnn. 59.3% ..ccuueuee. 53.6%
24-hour emergency care Options ............o.eeeuvenn.. T8T0.cccuuuueeaaann 42.8% .uevveaann. 41.0%
Counseling OptionS ........covueevieiiiiiiiiiiinieanan, 36% ...ouveauenn. 234%............... 31.8%
Alternative/holistic care options ........................ 22% eueeaieaannnn 17.8%............... 18.7%
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Survey Results

Staff Customer Service

Customer service quality from City staff overall

2008 2006 2004
EXCIIONt ..ot 32% ..o 24.6% .............. 22.9%
GOOd...c it 38% ..ooouueeannann. 47.3% .............. 50.5%
Fail oo e 3% ueeeaiiieiiann 77% ... 6.8%
POOT ..t 0% oo 0.4% ......oc....... 0.3%
VEIY POOT ...ttt 0% e 0.7% ......ucc....... 0.5%
DON’t KNOW ..ovviiiiiieeeeiieeeeee e 26% ..evvveaannnnn 17.7% .............. 17.0%
Did NOt ANSWET ...eeeiviieeiieeeiieeeiie e e 1 TR 1.6%................ 2.0%
Courtesy of City employees overall

2008 2006 2004
EXCEIIENt ..o 36% ....coouueanennn. 28.3% .ccuvennee. 25.9%
GOOd...ceieeiiee e 34% ....ccuueeunn. 46.3% .............. 48.7%
Bl oo 40 .oeoveaian 7.6% ..o 5.8%
POOT .. 0% wevoeeveeiaennne. 0.3% ....ccueen.e. 0.5%
VETY POOT ..ttt 0% .cccooeuvveeaannnnnn 0.8% ..uvvveennne. 0.7%
DON t KNOW ..ottt 26% .ccoveuvveanaann 154%-.............. 16.3%
Did nOt aNSWET .......oeveeiiiiiieeciiee et 11 DR 1.4%................ 2.1%
Responsiveness of City employees overall
EXCIIONt ......oouiiiiiiiiiieiieiee e 32% ..o 25.8% .cceuuenne. 25.3%
GOOd...cneiiieiee e 33% ...couuueaunnnen. 43.9%.............. 45.2%
Fair oo TP .oveaaereaaaaannnn. 8.6% ....cccuu.... 8.1%
POOT .. 1% oo, 1.8% ....ccueenee. 0.8%
VETY POOT ..ttt 0% .cccoveuvveaaannnnnn. 1.4%-............... 0.4%
DOon’t KNOW .ceieiiiiiiiiiiiceeeeeee e 27% ..oooaueanaann. 174%.............. 17.9%
Did NOt ANSWET ...eoviiieiiiieiieeiieeiee et 1 T 1.2% ..couuuennn..... 2.3%

GOOd....oooiiiii 37% ... 474%.............. 49.5%
| | G AP e, 73% ............. 6.5%
POOT . 0% .covovvvevnnnnnnnn, 1.2%................ 0.5%
VEIY POOT ...ttt 0% ceeveeeeaaen 0.7% .....uucc....... 0.4%
DON’t KNOW ..o 27% ... 174%.............. 18.0%
Did NOt ANSWET ....oooeveiiiiiiiiiiiiiieiieeeeeeeeeeeeeeeeeeeee e 10 F: TR 1.5%............... 2.5%
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Frequency of visits to City offices
When asked how often respondents visited City offices each year, 38% (243) of the 626
respondents said “zero”; 28% (174) had visited once, twice or rarely.

In 2006, when asked on average how often respondents visited City offices each year, more
than half (345) of the 632 respondents said “zero”; 175 visited once; 60 visited twice; 18
visited three times; and 13 visited four times.

Reasons for visits to City offices

In this unaided question, the primary reasons given respondents were:
seeking general information about services
obtaining permits
filing or seeking information on taxes
obtaining recycling bins
attending meetings
voting

Reasons for 2006 visits included zoning and permits, information, taxes, meetings and
recycling and trash matters.

Reasons for visits in 2004 primarily involved taxes, permits, information, meetings,
volunteering and voting.

How respondents informed the City about opinions on important issues

The most frequent response to this unaided question was that respondents did not inform the
City about opinions on important issues. However, those who did, used the telephone first,
followed by e-mail. Others mentioned contacting City Council, attending meetings, this
survey and voting.

In 2006, respondents informed the city of their opinions on certain issues primarily by
telephone (31 of 54 respondents) while other mentions included e-mails, letter, council
meetings and voting.

In 2004, respondents informed the city of their opinions on certain issues by calling or e-
mailing the city or council person, much the same as previous surveys.

Percentage of respondents who have contacted the City

2008 2006 2004
Called the city to
address @ CONCEIM .....oovvvvvveeieeeeeeeiiireeeeeeeeeeeerreeeeee e 29% ..uuuuveeeannnnn. 287%.............. 28.8%
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Excellent/good ratings were given for:

2008 2006 2004
Ease in reporting the concern..........ccocveevvveeniieenneens 59% .oovueianann 63.4%-.............. 50.4%
City’s TESPONSIVENESS .....eeeurieeiieeeireeeireeeireeeieeesieeens AT % w.oveeaeeannee. 52.1%-.............. 43.6%
Quality of the response ........ccceeveveeveieeriieeniieeeieenns 49% ...ooeeeeannne. 514%.............. 44.3%
Degree to which the City
considers the opinions of
citizens who want to be heard...........cc.cocccoienininnnne. 40% ......ocouvennene. 34.6%.............. 34.0%

DCRC Staff Customer Service

Customer service quality from Recreation Center front desk staff

2008 2006 2004
EXCElIENt ....cooviiiiiiieeee e 38% .uuueeaaeeeaannnn, 33.0% ............... 28.2%
GOO .o 29% ..uueeeeaeeaannn 31.9%................ 33.7%
Fall oo 5% coieeiieeianannnn. 6.8% ..uuuue....... 10.2%
POOT .. 1% ... 1.9%................. 1.7%
VTY POOT ...ttt e 0% ccoeeveieaannn. 0.8% ..ccocuveenne.. 1.3%
DONt KNOW ... 26% ..oeoveeeeeeannnn, 23.9% ............... 22.0%
Did NOt ANSWET ....uvvvieeieiieiieiiiiieeeee e 10T FRUUUUUURUUR 1.6%................ 2.8%
Customer service quality from Recreation Center fitness staff

2008 2006 2004
EXCEIIENT ..ocooiiiiiiiiieeeee et 27% ..ooevveveeeaennnnn. 17 D na
GOO.eeiiiieeeeeeee e 24 ..uueeeaeeeeaeennnn. 117 DRSO na
Fair ..o AP cccoeeeecrvenennnnn. 11; IR na
POOT ..o 0% oo, 1 F: W na
VETY POOT ...ttt e 0% .ccooveveaaanannn. 111 SRR na
DOn’t KNOW .coooviiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee AP0 .oveeevererrerernnnn, NA..ccoovreennnnnnnnnnn. na
Did NOt ANSWET ...vvvvveiieiiiiiiiiireeeeeee e e e eeeeianns 117 FOUSUUUT 11 F: IO na
Customer service quality from Community Pool employees
|25 (1] 1 I3 L 25% .o 17.0%........... 13.4%
GOO.ceiiiieeieeeee e 27% eooeveveveeeaeannnn. 26.1%........... 21.2%
Fail ..o 00 v 6.5%............ 6.2%
POOT .. 0% .coeeerveeenaaeeieen, 1.5%............ 0.7%
VEIY POOT ... 1% oo 04%............ 0.5%
DONt KNOW .. 41% ... 45.8%........... 54.9%
Did NOt ANSWET ...evvvvvviiiiieiieiiiieeeeeee e e eeeaanes 11T TR 27%............ 3.1%
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Parks

Overall ratings

2008 2006 2004
EXCEIIENt ....oviiiiiiiiieeieeeeeeeee e 54% ....ccouueaunennn. 46.2% .............. 43.8%
GOOd....cneiiiieieee e 40% .....covvenneenn. 45.7% .............. 45.4%
BT oo 3 oo 4.2% ....ccuun.... 4.8%
POOT . 0% ..ccoeevevaaannnnn. 0.3% .ccuuveeannn. 0.7%
VEIY POOT ...ttt e 0% ccovveveeaaanann. 0% ...uuuu..... 0.0%
DON t KNOW ..ottt 3% ueeeeiiieiians 3.0% ...ououunn.. 2.9%
Did NOt ANSWET ....eoeuiviiiiieeiieeciieeiee e 1 TR 0.7% ..ccuuven.... 2.5%
Beautification and landscaping of City parks
EXCEIIENt ..o S57% eooueeeeeaarannn. 49.7% .....cc...... 50.9%
GOOd...c ot 37% ....couuveannen. 41.2% .............. 37.5%
BT oo 3% oo 54% ....ccuueu.... 5.7%
POOT .. 0% weveeeveeeenane 0.4% .....coc...... 1.2%
VEIY POOT ...ttt 0% cueveeieaaen 0.3% ......uccn...... 0.1%
Don’t KNOW ..eeeiiiiiiiiiiieeeeeeeeeeeeee e 2P oo 2.3% ...couuen... 2.4%
Did NOt ANSWET ...eeeiviieeiieeeiieeeiee et 112 T 0.7% ............... 2.1%
Safety and security while in City parks
2008 2006 2004
EXCEIIENt ..o A3 ..ueeeeiaeann 389%........... 33.0%
GOOd...c e 40% ..veveeeeeeannne 42.1%........... 41.2%
Al oo OT0 oo, 4.8%............. 8.6%
POOT .. 0% oo 0.3%............. 0.5%
VTY POOT ...ttt e 0% e, 04%............. 0.3%
DON t KNOW ..eieiiiiiiiieciieeeeeeeeeeete et 10% ..ooeeeeaeiaannnenn 124%........... 14.1%
Did NOt ANSWET ....eoviiiiiiiieeiieeiteeee e 1 TR 1.2%............. 2.3%
Park maintenance
EXClIeNt .....eooueieiiiiiiiiiceeeteeee e 51%....coueennnee. 43.8% ......c...... 41.5%
GOOd....c e 41 % ..o 45.7% .............. 45.2%
BT oo 4% ...eooeevieanann 5.0% ....ccuuenee. 5.8%
POOT .. 0% weveeeveeeenane 1.0%...cuuveunenee 1.1%
VEIY POOT ...ttt 0% e 04% ................ 0.0%
DON t KNOW ..ottt 5% cuiiiiiiieiiiaanns 3.5% uueannnn. 4.0%
Did NOt ANSWET ....eoeuviiiiiieeiieeeiie e 1 TR 0.7% ....uuv.e.... 2.4%
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Recreation Service

Overall ratings

2008 2006 2004
EXCEIIENt ..coovviiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 25% ..o 24.6%.............. 26.9%
GOOd...coooiiiiii 46% .....cvevvvennnnnn. 45.7% .............. 41.4%
| | G 5% oo 62% ..cuevu...... 7.6%
POOT .o 0% ccooeeveeeeenananann. 05%......ccc........ 0.5%
VEIY POOT ...ttt e 0% .cccoeeuveeaaannnnnn 0.1% .uueeeennnnns 0.3%
DON’t KNOW .oooiiiiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees 24% ................... 21.3%.............. 20.4%
Did NOt ANSWET ....covvveiiiiiiiiiiiiieeieeeeeeeeeeeeeeeeeeeeeeeeee e 10 : TR 1.5%-............... 2.9%
Programs for adults
EXCEIIENt ..cooveieeieeiiieieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 25% e 279%.............. 32.0%
GOOA...ccooiiiiii 39% ... 349%.............. 34.6%
FaIT oo 5% oo 6.2% ... 5.7%
POOT .o 0% coovvvvevennnnnnnn. 1.1%............... 0.3%
VEIY POOT ...ttt 0% e 0.1% ...coouuenneee. 0.3%
DON’t KNOW ..o 30%.................. 281%.............. 24.3%
Did NOt ANSWET ..o 0 b PO 1.6%................ 2.9%
Programs for seniors

2008 2006 2004
EXCEIIENt ..cooveiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 20% ................... 23.6%.............. 25.2%
GOOd...cooiiiii 20% .........c......... 17.8%.............. 18.6%
FaAIT oo R 27% ............... 2.3%
POOT ..ot 0% ccoovvveevenaaannnn. 04%............... 0.1%
VTY POOT ...ttt 0% e, 0% ....cceunn.... 0.4%
DON’t KNOW ..oooviiiiiiiiiiiiiiiieieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 57% ... 53.5%.............. 50.0%
Did NOt ANSWET ....covvveiiiiiiiiiieeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAeeeeeeeerrereirererennnns 19%............... 3.4%
Programs for teens
EXCEIIENt ..coovevviiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 13% ... 17.5%.............. 19.5%
GOOd....oooiiiiii 23% ..o 21.1%.............. 19.1%
| | G 5% oo 4.8% ....uuuuu.... 6.0%
POOT .o | 05%............... 1.2%
VETY POOT ...ttt e 0% .cccooeueveaaannnnnn 0.1% ....uuue... 0.5%
DON’t KNOW ..o 57% ... 52.6%.............. 50.0%
Did NOt ANSWET ...coovviiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees 0 : TR 34%............... 3.7%
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Programs for youth

EXCEIIENt ..cooveeeieiiieieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 25% oo 26.5%.............. 28.5%
GOOA...ccooiiiiii 29% .....cccovve.... 304%.............. 27.5%
FaIT oo 5% oo 3.8% ccoeeunn.... 5.0%
POOT .o 0% coovvvvevennnannn. 08%............... 0.5%
VEIY POOT ...ttt 0% e, 0% .ccovvennen. 0.4%
DON’t KNOW oo 40% ....uvuvveeannnn. 36.0%.............. 34.6%
Did NOt ANSWET ....ccoviviiiieeeieeeeeeeeee e o F: TOUUUUTTTTO 24%............... 3.4%

Diversity of programming

EXCEIIENt ..ot 24P .ooeeveeeiaaannnn 25.7%........... 28.5%
GOOM.... . iiieiie ettt e 38% eoeveiieiiiannnnn 35.9%........... 34.0%
FaIT oo TDo i 7.5%............. 7.0%
POOT .. 1% cooeeeeeeeeieennen. 0.8%............ 1.5%
VEIY POOT ... 0% e 0.1%............ 0.3%
DON t KNOW ..ottt e 30% .coooouveeeiaannnn 28.3%........... 26.0%
Did NOt ANSWET ....eeeuiiiiiiieeiieeeiie et 1 T 1.8%............. 2.8%
Online registration process

EXCEIIENt ... 27% weeeeeeeeeaeieannnne 23.9%........... 22.3%
GOOM......eiiieiieeciee ettt ee e e e e e e ereeenes 24P .ooeeeiaeeieaannnn. 24.5%........... 20.7%
S 1 R S5 cuueieiiaiiiaaannn 5.3%............. 5.6%
POOT .o 1% cueeeeeiieeieennnen. 1.2%............. 1.1%
VTY POOT ...ttt 1% oo 1.0%............ 0.9%
DOn t KNOW ettt 429 .ueeeeiaaeenn 414%........... 45.9%
Did NOt ANSWET .....vvviiiieeiiieeiiiiieeee e Naeeiiiieiiiiciiiireeeeeenn, 27%............ 3.6%
Walk-in registration process

2008 2006 2004

EXCEIIENt v 20% ..covouvvaanannn 21.7% .............. 20.6%
GO0t 29% ..ccoouvviaaann 31.5% ... 27.2%
S S 4 c...uoeeaeeeaannnn. 6.5%.............. 10.1%
POOT . 0% .vvveereaannen. 0.8%............... 2.1%
VEIY POOT ...ttt ettt 1% oo 0.7% ............... 0.9%
DON t KNOW ..ottt 46% ...oovveuveannen. 36.1% .............. 35.8%
Did NOt ANSWET ....eoniiiiiiieeiieeiieeee e 1 TR 2.6% ...ccuvunn... 3.3%
Fees for programs

EXCEIIENt ..ottt 17% .oooeeeeaeaannnen. 18.1%........... 17.8%
GOOM.....eiiieiiie et e 38% .eoeeiieiiiannn 35.5%........... 37.5%
FaiT oo 17% .coooeeeaiaannnnn 18.3%........... 17.2%
POOT .. 29 e 2.2%............. 3.4%
VEIY POOT ...ttt 1% c.oeeeeieiieae 0.7%............. 0.7%
DON t KNOW et 25% eooeeriaeaiaannn 23.6%........... 20.7%
Did NOt ANSWET ....eovuviieiiiieeiieeeiie et 12 TR 1.6%............. 2.7%



Community Recreation Center

Overall ratings

2008 2006 2004
EXCEIIENT ..ot 26% ... 273% .............. 31.3%
GOOd...coooiiiii 5% ..oeuuevenanannn. 409%.............. 37.5%
| | G 6% ...cccvvvvve 56%.............. 5.7%
POOT ... 0% ....cccvvvvuunann... 07%............... 0.5%
VEIY POOT ...t 0% covvevieeaaen 04%................ 0.4%
DON’t KNOW oot 22% ...ccoovvie 21.5%.............. 21.8%
Did NOt ANSWET ....ooveveiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeee e 10 F: TR 37%................ 2.8%
Leisure swimming pool
EXCEIIENT ..o 29% ... 30.6%.............. 35.7%
GOOd....oooiiiii 31% ..o 273% .............. 26.5%
| | G 5% oo 52%............... 3.3%
POOT .o | 04%................ 1.2%
VEIY POOT ...ttt 0% ceeveeeeaaen 0.3% ......ucc...... 0.5%
DON’t KNOW ..o 34% ................... 31.5%.............. 29.6%
Did NOt ANSWET ...covvviiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NaAeeeeeeeieeeiiieeeinennns 4.6% ............... 3.2%
Competitive swimming pool

2008 2006 2004
EXCEIIENT oot 23% ... 254% ............. 29.6%
GOO0Od.....coooiiiiiii 25% ..o 23.8% .............. 25.2%
| | G 5% oo 41% ....ouuu...... 2.8%
POOT ... 1% ... 08%............... 0.7%
VEIY POOT ...ttt 1% oo 0.3% ............... 0.7%
DON’t KNOW ..o A5 ..o 40.8%.............. 37.7%
Did NOt ANSWET ....ooveveiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeee e 10 F: TR 4.9% ............... 3.4%
Locker room
EXCEIIENT ..o 14% ................... 17.5%.............. 19.5%
GOOd....oooiiiiii 30% ... 30.6%.............. 32.2%
FaIl oo 17% ... 15.8%.............. 13.4%
POOT .o 6% ..ccvvvvee 24% ............... 2.9%
VEIY POOT ...ttt 2% .oeeeaieaeen 1.0%................ 0.7%
DON’t KNOW ..o 30% ... 28.5%-.............. 26.2%
Did NOt ANSWET ....oovvveiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees 10 F: TR 42% ....oeeuvuen... 3.1%
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Fitness floor

EXCEIIENt ..cooveeeieiiieieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 19%................... 23.6%.............. 28.0%
GOOA...ccooiiiiii 33% ... 321%.............. 28.8%
FaIT oo O L 79%............... 6.5%
POOT .o | 04%................ 0.7%
VEIY POOT ...ttt 0% e 0.1% ...ccue.e. 0.5%
DON’t KNOW ..o 36% ................... 314%.............. 32.1%
Did NOt ANSWET ....ccoiiiiiiiieeieeieeeeeeee e o F: TOUUURRTTTR 4.5%............... 3.4%

Senior lounge

GOOM..coiiiiiiieeeee e 11% ..uueeeeeeannnnn 10.3%............... 11.5%
L e 2 e 1.5% ..ueee....... 0.5%
POOT ..t 0% .coceeeeeeeeaaaann. 0% ......uu...... 0.3%
VTY POOT ...ttt 0% ccoeeeeeeaannnn 0.1%............... 0.3%
DON’t KNOW ..cooviiiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee TO6% ccoeeeeveveaannn. 72.0% .............. 70.4%
Did NOt ANSWET ....covvveiiiiiiiiiieeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees 0 F: TR 6.1%............... 4.6%

Community hall

|25 (1] 1 (3 19%................... 174% ............... 20.2%
GOO.oeiiiiiiieeee e 25% ..oueeeaaaaannnn, 22.3% ..uueu........ 23.6%
Fail ..o 29 .ueveeeiaaaeiianns 2.6% ... 2.1%
POOT .. 0% .coeeverevaennnnnn. 0.1% ...uuuuu......... 0.4%
VEIY POOT ...ttt 0% ceeveeeeaaen 0.1% ..ccuueennnee. 0.4%
DONt KNOW .. 53% o, 52.2% ....c......... 49.2%
Did NOt ANSWET ..evvvvveieieiiiieiiiireeeeeee e e eeeianes 107 ORI 53% .uuueeunnnn... 4.1%
Babysitting room
2008 2006 2004

EXCellent .....cooooviiriiiieeeeeeeeeeeee e 11% ..o, 87% .cccuun... 11.7%
€ 170 T« PSR 11% .uuueeeeeennnn. 13.3% ... 15.1%
Fall oo 3% e, 27% ..ueevee...... 2.7%
POOT .. 0% .ccoevervvennnnnnn. 04% ................ 0.1%
VEIY POOT ...ttt 0% e 0.1% ................ 0.4%
DON t KNOW ...t T5% rvevannnnnnn. 68.6%............... 64.3%
Did NOt ANSWET ....oovvveiiiiieeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAuevvrrrerernrererenennnns 6.1%................ 5.7%
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Abbey Theater programming

EXCEIIENt ..cooveeeieiiieieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 15% ... 145%............... 14.6%
GOOA...ccooiiiiii 23% ...cccovvua... 18.5%............... 23.1%
FaIT oo 5%  ccooiiiiiiiiii 62% ... 5.2%
POOT .o 0% cooovvveeeennnannnn. 04%................ 1.2%
VETY POOT ...ttt 0% e, 0%. .cccuveeen. 0.1%
DON’t KNOW ..coovviiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 57% ccoeeeeeeeennnnnn. 557%............... 51.7%
Did NOt ANSWET ....coviiiiiiieeieeeeeeeeee e o F: TOUUUUTTTTO 4.6% .....cuuuuu..... 4.1%

Indoor jogging/walking track

EXCEIIENt ..coovviiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 26% .........ccc....... 0 F: TR na
GOOd...cooiiii 34%................... 10 F: TR na
Fail oo 6% ..eeeeeeannn NA..covviiiiieeeenes na
POOT ... 1% ..uueeen. NA..covviiiiieeeeeenns na
VTY POOT ...ttt 0% vveereanne. 1 TR na
DON’t KNOW ..cooviiiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 34%................... 0 F: TR na

Scheduling of facility

EXCIIONt .....eoiuiiiiiiiiiiieeeeteeee e 17% ....covueennnen. 14.5% .............. 15.0%
GO0ttt 29% .couevuvannn. 21.7% .............. 26.0%
Fall e B e 4.8% .....ccuu..... 5.6%
POOT ..ot 2% ..o 0.5% .cccvvvuvenane 2.4%
VEIY POOT ...ttt 0% e, 0% ...ouvevnneen. 0.7%
DON t KNOW ..ot 44% .......ccuuen.. 522%-............. 46.4%
Did NOt ANSWET ....eevvieniiiiiiiiiceieeee e N 53% ..ccuuen..e. 4.0%
Dublin Municipal Pool North

Overall ratings

2008 2006 2004
EXCEIIENE ..cvenieiieiieieee e 19% ..o 16.0%............... 19.9%
GO0ttt e 25% oo 21.1% ... 21.0%
Fall e 4% .o, 4.3% ..cuveueenn. 5.0%
POOT ..t 0% .coeveeenvinenne. 1.1% oo 1.3%
VEIY POOT ...t 0% e 0% ..oveeeaenne 0.5%
DON t KNOW ..t 51% .cooeeeeennnee. 52.0% ............... 48.9%
Did NOt ANSWET ..ot NAeeiieeieenreeieennne 53% .ooueennen. 3.3%
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Water attractions

EXCEIIENt ..cooveeeieiiieieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 17% ... 155%............... 19.0%
GOOA...ccooiiiiii 23% ...cccovvua... 19.3%............... 19.4%
FaIT oo 5%  ccooiiiiiiiiii 69% ... 4.8%
POOT .o | 03%....ccccvv..... 1.7%
VETY POOT ...ttt 0% ccoueeeeieeaan. 0.1% ..ccuuueennnee. 0.4%
DON’t KNOW ..coovviiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 53% ccuuueeeeuanannnn. 52.6%............... 50.9%
Did NOt ANSWET ....coviiiiiiieeieeeeeeeeee e o F: TOUUUUTTTTO 53%................. 3.8%
Facility size relative to attendance
EXCEIIENt ..coovviiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 14% ................... 11.5% ..cccuuuuee....... na
GOOd...cooiiiii 23% ..o 185% ... na
Fail oo BUW cooeveeaaiiiannn, 8.0% ..coeeveaanannn. na
POOT ... | 2.0% ......cccouuuuu.... na
VTY POOT ...ttt e 1% cueeeeiieeiann. 0.5% .cccvvvvvnaannn. na
DON’t KNOW ..cooviiiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 52% ... 53.4% ....cccuuuueen..... na
Did NOt ANSWET ....covvveiiiiiiiiiieeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees 0 F: TR 6.0% ... na
Dublin Municipal Pool South

Overall ratings

2008 2006 2004
|2 (13 I3 oL 26% .ooueueeeeennnnnn. 21.2% cooueeeaaann... na
GOO... e 21% ... 174%.................... na
Fail oo U coueeeeeaiiiannn. 34% ... na
POOT ... 29 oeeeiiiiiiiiinnn. 0% .....ccovvveunnn.. na
VTY POOT ...ttt e 0% ccoeveeieeannn 0.1% .ccouueeennnnn. na
DON’t KNOW ..o 50% ....couuuuueunnnn. 52.6% ....cccuuveen..... na
Did NOt ANSWET ..o o F: TOUUUUTTTTO 53% ....ccvuuu... na
Water attractions

2008 2006 2004
EXCEIIENt ..ovveeeiiiiieeeeeeee e 28% ..coeeeeaaanannnnn. 22.6% ....cccouuuuen..... na
GOOd...cooiiiiii 18% ... 16.6% ................... na
FaIl oo 2% ...cooooiiiiii 2.6% ...coouveeeennnn.. na
POOT .o 0% coovvveevennnnnnnn. 01% ... na
VEIY POOT ...ttt 0% e 0.3% ..covveneeannnn na
DON t KNOW ..ot 50%........couuu..... 52.7% ....cccouuueee..... na
Did NOt ANSWET ...coeviiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeee e NAeeeieeeieieieieeenanenns 52% cccouueveeananannnn. na
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Facility size relative to attendance

EXCEIIENt ..cooveeeieiiieieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 16% ................... 151% ..o na
GOO... et 22% ..ceeeaaaaannnnnnn. 17.9%.................. na
FaIT oo TP oo, 57% cccooueeeeeeennnnn.. na
POOT .o 3% oo 1.0% ...ccoovveeeenen.. na
VEIY POOT ...ttt 1% oo 0.8% .ccovvvvvaaaannnn. na
DON’t KNOW ..o 51% ..oouuueeeeennnn. 541% ... na
Did NOt ANSWET ....ccoiiiiiiiieeieeieeeeeeee e o F: TOUUURRTTTR 54% .......ccouuuun.... na

Outdoor Recreation Priorities

In this aided question, respondents ranked these outdoor recreation programs
in order of priority: (Percentage indicates those who ranked the program highest. Listed
highest priority to lowest)

1 — Acquire more natural preserve areas (46%)

2 — Provide more access to the Scioto River (38%)

2 — Develop more parks along the Scioto River (38%)

4 — Develop more small, neighborhood parks (31%)

5 — Build/develop off-leash dog parks (21%)

6 — Build more outdoor swimming pools (18%)

7 — Build more athletic fields (10%)

8 — Build more outdoor tennis courts (9%)

The most suggestions, in this unaided question, involved bike paths, followed by parks,
greenspace/trees, enhanced usage of the Scioto River, fishing opportunities, dog parks,
improving Historic Dublin and animal control. A complete list of suggestions is included in
Addendum I.

In 2006, respondents ranked these outdoor recreation programs in order of priority:
(Percentage indicates those who ranked the program highest. Listed highest priority to
lowest)

1 (tie) — Provide more access to the Scioto River (33.3%)

1 (tie) - Acquire more natural preserve areas (33.3%)

3 — Develop more parks along the Scioto River (32.7%)

4 — Create a public green, or park, in Historic Dublin (31.5%)

5 — Develop more small, neighborhood parks (23.6%)

6 — Build/develop off-leash dog parks (19.2%)

7 — Build more outdoor swimming pools (14.1%)

8 — Build more athletic fields (8.6%)

9 — Build more outdoor tennis courts (7.3%)
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In 2004, respondents rated these as priorities for park programs:
1 — Provide more access to the Scioto River

2 — Acquire more natural preserve areas

3 — Develop more parks along the Scioto River

4 — Create a public green or park in Historic Dublin

5 — Build other outdoor swimming pools

6 — Develop more small neighborhood parks

7 — Build/develop other recreational facilities

8 — Build more athletic fields

9 — Build more tennis courts

Indoor Recreation Priorities

In 2008, respondents answered this aided question by ranking these indoor
recreation areas in order of priority:

1 - Indoor walking/jogging track (37%)

2 - More fitness space (34%)

3 - Additional leisure swimming pool (27%)

4 - Additional competitive swimming pool (19%)

5 - Indoor tennis courts (16%)

6 - More gymnasium space (15%)

7 - City-operated community meeting and event spaces (9%)

Additional Suggestions:

The most suggestions, in this unaided question, mentioned racquetball courts, followed by
indoor basketball, general statements about enlarging recreation space, play areas for
children and additional dining opportunities.

In 2006, respondents ranked these indoor recreation areas in order of priority:

1 - More fitness space (31.4%)

2 - Indoor walking/jogging track (27.9%)

3 - Additional leisure swimming pool (18.9%)

4 - More gymnasium space (13.9%)

5 - Indoor tennis courts (13.5%)

6 - Additional competitive swimming pool (9.6%)

7 - City-operated community meeting and event spaces (6.9%)

Wildlife
Experienced damage due to wildlife
2008 2006 2004
Y S et ta e e 15% ......uueeen.... Na..cccrieeeeeireennn, na
N Ottt e e e e 82% .vvvaaaannnnn |11 VORI na



Traffic and Roadways

Overall ratings

2008 2006 2004
EXCEIIENt ..o 22% ..o 23.0% ....ueu.... 21.8%
GOOd....cneiiiieieee e 65% ....covuveennnn. 63.0% .............. 58.9%
BT oo 12% ....coueeeee.e. 12.0% .............. 13.9%
POOT . 1% oo 0.7% ..euvvunnn. 2.4%
VTY POOT ...ttt ettt 1% cuoeeeieeaaann, 0.5%............... 0.5%
DON t KNOW oot 0% ccueeveieeanann 0.1%................ 0.3%
Did NOt ANSWET ....eoeuviiiiiieeiieeeiie e 1 TR 0.7% ............... 2.3%
Beautification and landscaping of City roadways
EXCEIIENT ..ot 62% ..evvveaannnnn 584%.............. 59.7%
GOOd...c it 35% ...oouueeannennnn. 37.0%.............. 32.8%
BT oo 2P oo 37% .ccooueennen. 4.0%
POOT .. 0% ccoeveeaeeannnn. 0.1%................ 0.8%
VEIY POOT ..ttt 0% c.vveeeiieiieann, 0% ..ccuvn.... 0.4%
DON’t KNOW ..ceviiiiiiieecee et 0% .ccoeeevveaaannnnen 0.1% ... 0.3%
Did NOt ANSWET ...eeeeiiiieciiieeiieeeiie et 12 T 0.7% ............... 2.1%
Ease of traffic flow on the main roadways
EXCEIIENt ...t 18% ..covuveannann. 177%.............. 15.0%
GOOd. ..ttt 54% ....ccueeeunenn. 52.6% .............. 48.8%
Bl oo 23% ..eooueannn. 24.2% .ccueenne. 28.0%
POOT .. B3 oo 34% ...cuucuu..... 4.0%
VTY POOT ...ttt e 1% cueeeeiieeian. 1.2% ............... 2.0%
DOn t KNOW ..coiiiiiiiiiiiiiiieeieeeeeeeeeeee e 0% e 0.1%............... 0.1%
Did NOt ANSWET .....eeviieeeiiiiie e 11 DR 0.8% ..ccuvveenn. 2.1%
Ease of traffic flow on neighborhood streets

2008 2006 2004
EXCEIIENt ..o 36% ....cooueaunennn. 36.0%.............. 33.6%
GOOd...c it 52% ....couuueannnnnn. 53.4%.............. 50.8%
Fail oo 10% ....coveveannnee. 7.5% ..couue.... 10.1%
POOT .. 1% oo 1.5% ... 2.3%
VETY POOT ...ttt e e 1% ccooaaeiaaannnn. 0.8% couvvveeannns 0.7%
DON t KNOW oottt 0% cceeeeeeieeanann 0.1%................ 0.4%
Did NOt ANSWET ....eoviiiiiiiieiiieeiteete e 1 TR 0.7% ..ccuuven.... 2.3%
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Dublin’s Neighborhood Traffic Calming Program

EXCEIIENt ..cooveeeieiiieieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 12% ..o 13.5%........... 12.1%
GOOA...ccooiiiiii 34% ....cccovoueaaaan 32.5%........... 27.9%
FaIT oo 17% ...cccoovvveve 14.1%............ 9.5%
POOT .o U coeeeeeeeeeeeeeeennn. 41%............. 2.7%
VETY POOT ...ttt TPo e 29%............ 2.4%
DON’t KNOW ..coovviiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 229 e, 30.7%........... 42.4%
Did NOt ANSWET ....coviiiiiiieeieeeeeeeeee e o F: TOUUUUURTTT 23%............ 3.1%

EXCEIIENt ..coovviiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee R 34.8%.......uuuuu.... na
GOOd...cooiiiii A3 e, 304%................ na
Fair ..o 16% ......ccovveuunn.... 15.1%................ na
POOT ..ot 5%  ccooiiiiiiiiiiiiinn 42%................ na
VTY POOT ...ttt e 3% cueeeeiieiieannn 24%.....cccuu... na
DON’t KNOW ..o | K 27%-..unnnnn. na
Did NOt ANSWET ....oovvvviiiiiieiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeee e 10 F: TR 1.4%................ na

Maintenance and seasonal services

Overall ratings

2008 2006 2004

EXCEIIENT oot A5% .ueueennanannnn. 45.8% ...uu........ 43.5%
GOOM..coiiiiiiieeeeee e TP coueneevennnnnnn. 44.2%............... 47.1%
L e 5% oo, 6.1%............. 4.9%
POOT ..t 0% ..cooeeeeaann. 04% ....c......... 0.3%
VETY POOT ...ttt e 0% ccovvveeaanan 0.1%................ 0.4%
DON’t KNOW ..o 2% ..coooiiiiiiii 22% ... 1.7%
Did NOt ANSWET ...oovvvvieieiiiiieiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAueeeeeeereeererereenenens 12%................ 2.1%
Street cleaning

EXCEIIENT oot 44D ...uuueeeeanannn. 414%.............. 46.3%
GOOM..coiiiiiiieeeeee e 44D ...uuueeeeannnn... 42.0% .............. 42.4%
FaAIT oo 10% ... 99% ............... 5.4%
POOT et 1% ueeeeeeieanannn 1.8% .uueeen...... 0.7%
VTY POOT ...ttt et 0% cvveeereeannenn. 0.5% ..ccuuv........ 0.8%
DON’t KNOW ..o | 26%................ 2.0%
Did NOt ANSWET ...oovvveiiiiieiiieeiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAueeeeeeereeererereenenens 1.8%................ 2.4%
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Snow plowing

2008 2006 2004
EXCEIIENt ..cooveeeieiiieieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 49% .oueeueveeennnnn. 52.0%.............. 58.5%
GOOA...ccooiiiiii 39% ... 33.8%-.............. 32.8%
FaIT oo O L 82% ..o 4.6%
POOT .o 3% c..ccoouiiaan 31%................ 0.7%
VEIY POOT ...ttt 0% e 1.1% ..cuuue.... 0.8%
DON’t KNOW ..coovviiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 0% cooevveeeeeneaannn. 04%............... 0.5%
Did NOt ANSWET ...coviiiiiiieee i o 1: TOUUUUUTTTR 14%................ 2.1%
Chipper service
EXCEIIENT ..cooeiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee A% e 414%.............. 45.5%
GOOA...ccooiiiiii 32% ... 273% .............. 28.8%
FaIT oo 5% oo 52% ..cccuuuuun... 5.4%
POOT .o | 05% ... 0.8%
VEIY POOT ...ttt 0% e 04% ................ 0.4%
DOt KNOW e 21% ... 22.7%............... 16.7%
Did NOt ANSWET ....ccoiiiiiiiieeieeieeeeeeee e o F: TOUUURRTTTR 24%................ 2.4%
Leaf pick up
EXCEIIENT ..cooeiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 36% ... 43.2%.............. 43.5%
GOOd...cooiiiiii 36%.......ccc........ 323%.............. 32.4%
FaIT oo 12% ..o 69%............... 7.2%
POOT .o AP coeeeeeeeeeernnnnnnn. 19%............... 1.6%
VEIY POOT ...ttt 1% .oeeeaieaann. 04% ................ 0.3%
DON t KNOW oo 12% ..o 13.6%.............. 13.1%
Did NOt ANSWET ...coeviiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAeeeieeeieieieieeenanenns 1.6%............... 2.0%
Yard waste recycling
EXCEIIENt ..cooveieeieeiiieieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 53%................. 514%................. 51.3%
GOOd...ccooiiiiii 34%................. 344%........uu....... 31.8%
FaIT oo AP e, 3.5%.cuuuuuueinnnnnn 3.3%
POOT ..ot 1% ... 0.5%....ccceeuu..... 0.8%
VTY POOT ...ttt 0% .eooveveaennee. 0.3%...ccocouuen... 0.3%
DON’t KNOW ..coovviiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee U oo 8.4%....uuuuu. 10.3%
Did NOt ANSWET ...ooviiiiiiiee e o F: TOUUUURTRTRT 1.5%.................. 2.1%
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Mosquito control

EXCEIIENt ..cooveeeieiiieieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 33%................. 31.9%.......uuuuu... 33.3%
GOOA...ccooiiiiii A% cueeeaa... 38.7%..uuuuuunnn 38.7%
FaIT oo Q% oo, 9.1%................. 12.1%
POOT .o 2% ..o 1.5%...uuuuuu..... 3.3%
VETY POOT ...ttt 0% cuveveeanne. 1.1%....ccuuc...... 1.2%
DON’t KNOW ..coovviiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 15%................. 159%......uuuuuuu.... 9.0%
Did NOt ANSWET ....coviiiiiiieeieeeeeeeeee e o F: TOUUUURTTTT 1.8%........uuu....... 2.4%
Roadside litter control
2008 2006 2004
EXCEIIENt ..coovviiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 36%................. 36.1%......ccuuuuu.. 39.4%
GOOd...cooiiiiii 5% ..ueeeeeennnnnn. 42.0%.........c...... 40.2%
FaAIT oo 12% ..o 9.8%....ccceeeuuu.. 9.4%
POOT .ot 1% ... 1.2%.................. 1.2%
VTY POOT ...ttt e 0% uveeeaanne. 1.2%....ccuuuuenn..... 0.7%
DON’t KNOW ..o 6% ..o T9%...ccennnnnn. 6.6%
Did NOt ANSWET ....eovvveiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeee e 10 F: TR 1.8%..uuuueunnnnn.. 2.5%
Refuse collection
EXCEIIENt ..o 54% ................... 493%.............. 46.8%
GOOd...cooiiiii 36% ... 39.0%.............. 36.2%
FaAIT oo 5% oo, 49%............... 6.9%
POOT .o | 12%............... 0.8%
VEIY POOT ...ttt e 0% .cccoveuvveaaannnnnn 04% .......c....... 0.7%
DON’t KNOW ..o AP e, 3.8% ccuennnn.... 4.6%
Did NOt ANSWET ....oovvveieiiiiieiiiiieeeeeeeeeeeeeeeeeeeeeeeeeee e 0 F: TR 14%............... 2.0%
Recycling collection
|2 (13 13 L 55%  .....cccooviiiiin.l. 495%........... 45.6%
GOOd...coooiiii RR L 36.5%........... 36.3%
FaAIT oo R/ 5.0%............ 6.4%
POOT .ottt | 2.0%............ 1.1%
VTY POOT ...ttt e 1% cueeeeiieeieannn 1.0%............ 0.8%
DON’t KNOW ..o S5% oo 4.6%............. 7.6%
Did NOt ANSWET ....oovvveiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeee e 10 F: TR 14%............. 2.3%
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Police
Overall ratings

2008 2006 2004
EXCIIONt ..ot 38% .ooeuienann. 303%............... 28.0%
GOOd...cniiiieieeeee e 49% .....ccuuveunenn. 51.1% ..o, 49.5%
Bl ceoie e 6T oo, T7% .o 6.1%
POOT .. 0% weveeeeeeeenane 1.4% .......ccu...... 0.8%
VLY POOT ...ttt 0% ccoeeeeeeeaaen 0.7% .cuvveunee.. 0.5%
Don’t KNOW .c.eeeiiiiiiiiiieeeceeteeeeee e O oo 7.5% ..coauvenee. 13.0%
Did NOt ANSWET ..ot NAeeiieeieenreeieenne 1.4%.........c....... 2.1%
Response time to calls
EXCEIIENT .t 37% ccceeeeeaannnn. 30.3%............... 28.5%
GOOd...c it 23% ....couueeannnn. 18.9%............... 23.2%
BT oo 2P oo 31% ..couueennnen. 2.9%
POOT .. 0% weveeeeeeeenane 0.5% ...ccoouveunen. 0.3%
VEIY POOT ...ttt 0% ccoeeeeeeeaaen 0.3% ..ccouvveeunee. 0.3%
Don’t KNOW ..c.ieiiiiiiiiiiicceeeeee e 38% ..ooeuiann 44.3% .....uccuuc. 41.5%
Did NOt ANSWET ..ottt NAeeiieiieenieeieenaee 2.7% ..ooeueeannn. 3.3%
D.A.R.E. program
EXCIIONt ..ot 27% ..ooouvennann. 23.2% .ccoueenne. 20.8%
GOOd...c i 21% ..o 18.2%................ 17.1%
BT oo B3 oo 2.7% .o 2.9%
POOT .. 1% oo 0.4% ....cccuveuee. 0.8%
VEIY POOT ...ttt 0% ccoeeeeeeeaaen 0.7% .ccuvveaneee.. 0.3%
DOon’t KNOW .ot 48P oo 51.6% ............... 54.5%
Did NOt ANSWET ..ot NAeeiieeieenreeieenne 31% oo 3.6%
School Resource Officer program
EXClIeNt .....covueiiiiiiiiiiiiieeeeeeeee e 22% ..o 20.2% ..ccueeeune. 16.8%
GOOd...conieeieee e 17% ....ccoueenne.. 14.1%................ 14.3%
BT oo B3 oo 2.3% ..ccouueennne. 2.5%
POOT .. 1% oo 0.4% ....cccuveuee. 0.7%
VEIY POOT ...t 1% oo 0.1% ................ 0.4%
Don’t KNOW ..ceeieiiiiiiiiiiiecceeeeeee e 55% ..ooouueeaunannn. 58.7% .cccuveune. 61.1%
Did NOt ANSWET ....eevvieniiiiiiiiieeieeee et N 41% ....couvenne. 4.1%
Education/crime prevention programs
EXCEIIENt ....eeniiiiiieiicecccceecee e 20% ....veeveannnn. 15.1% ... 16.3%
GOOd. ..t 25% ..o 18.9%............... 19.0%
Bl oo B3 oo 35% eoeuuveannanne 4.2%
POOT .. 0% oo 0.8% ....cceuvnee. 0.3%
VETY POOT ...ttt 0% oo 0.3% ...ccouueuee. 0.3%
DOon’t KNOW ..ot 51%...ueouuennnnen. 57.9% ............... 56.2%
Did nOt ANSWET .....vvviieeiiiieeieiieee e 11 DR 3.5% ..uuueannn.. 3.7%



Responsiveness to citizen concerns

2008 2006 2004
EXCEIENT oot 32% ..oooveaaaaannnn, 23.0% ............... 21.1%
GOOA...ccooiiiiii 30%.......ccc........ 26.5%............... 27.9%
FaIT oo 3% oo 57% ..ccccuu...... 6.0%
POOT .o | 1.2% ... 1.3%
VETY POOT ...ttt 1% c.oeeeeieainne 0.7% .....uuccnn..... 0.4%
DON t KNOW ..ot 33% a.uuuueaiiaiannnn, 40.6% ............... 40.2%
Did NOt ANSWET ....coviiiiiiieeieeeeeeeeee e 01 DO 23%................ 3.2%
Traffic enforcement
EXCEIIENT oot 35% ... 30.0%............... 29.8%
GOOd...cooiiii 5% couueavannnnnnn. 43.5% ..uuuu....... 42.4%
FaIT oo U e 10.6%............... 11.7%
POOT ..ot | 30%.............. 2.1%
VTY POOT ...ttt e 1% cueeeeiiaeinn. 2.0% ...cuveu.... 2.4%
DON’t KNOW ..ccoovviiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee L L 8.8% .ccueveennn... 9.0%
Did NOt ANSWET ....oovvveiiiiiiiiiieeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAeeeeeeeerrereirererennnns 20% ....couuuu... 2.5%
Visible police force
EXCEIIENT oot 48% ... 40.2% ............... 44.4%
GOOd...cooiiiii 39% ... 41.6%................ 39.9%
FaAIT oo U e 10.6%................. 9.0%
POOT ..ot | 14%................. 1.3%
VETY POOT ...ttt et e e 1% c.uoeeeieeaniann. 1.5% ..ccouuuunn..... 0.5%
DON’t KNOW ..o 3% ..o 33% e 2.7%
Did NOt ANSWET ....oovvveieiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NaAueeeeerrrrereererereennns 1.5%................. 2.1%
Ability to solve crime
EXCEIIENt ..coovoveiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 14% ................... 10.6%............... 11.3%
GOOd...cooiiii 17% ..o 16.8%............... 18.8%
FaAIT oo AP e, 39% ................ 4.6%
POOT .ot | 1.0%................ 1.2%
VTY POOT ...ttt 1% oo, 1.0% .......c........ 0.4%
DON"EKNOW .ottt 63% ..oouveaiaiaannn, 63.2%............... 60.2%
Did NOt ANSWET ...oovvveiiieiiiiieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAeeeveeeereeererereeennnns 35% ................ 3.4%
Neighborhood House Watch program
EXCEIIENT ..cooviiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 29% ... 20.5%............... 22.4%
GOOd....oooiiiiii 25% ... 221%............... 21.0%
Bl oo 5% oo, 4.6% ...uuveu...... 4.2%
POOT .. | K S 1.4%................. 0.8%
VEIY POOT ...ttt 0% e 0.7% .cccouuvevnnen.. 0.1%
DON t KNOW oo 40% .o 481%............... 48.3%
Did NOt ANSWET ..coooiiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAeeeeeeeieeeieeeeeeeenens 2.6% ... 3.2%
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Readiness to deal with major crimes and emergencies

2008 2006 2004
EXCEIIENT ..o 25% ..o 012 TR na
GOOd...coooiiiiii 25% ..o NAueer e na
| | G 3% ... 0 1 TN na
POOT ... 0% .....cccvvvvu.... NA.... coveviieeeeeeeeeees na
VETY POOT ...ttt e | 1 ORUR na
DON’t KNOW ..o A5 ... NAuees e na

In an aided question, respondents were asked to rank the following issues as
the most important issues/concerns facing Dublin Police were:

1 - Reducing property crimes (33%)

2 - Readiness to deal with major crimes and emergencies. (31%)

3 - DUI enforcement (13%)

4 - Respond to and/or address crime issues in schools (7%)

5 - Solving crimes (6%)

6 - Traffic enforcement in neighborhoods (5%)

6 - Effectively respond to juvenile issues (curfew and underage drinking) (5%)

8 - Reducing traffic crashes (4%)

9 - Effectively respond to drug related crimes (2%)

10 - Providing other services, i.e. vacation house watch checks & vehicle lockouts (1%)

Unaided, respondents indicated the following additional issues or concerns:
A large number of respondents applauded the Division of Police and offered no additional
concerns. Some had positive statements about speed enforcement, while an equal number
thought traffic enforcements was over-zealous, to use the word of one. Other concerns were
garage thefts, car vandalism and the need for greater visibility around kids. See Addendum B
for a complete list of all responses.

In 2006, respondent ranked these issues and concerns:

1- Reducing property crimes (43.3%)

2- DUI enforcement (12.9%)

3- Solving crimes (11.7%)

4- Traffic enforcement in neighborhoods (9.4%)

5- Reducing traffic crashes (5.7%)

6- Effectively respond to juvenile issues (curfew and underage drinking) (5.0%)

7- Effectively respond to drug related crimes (2.6%)

8- Providing other services, i.e. vacation house watch checks & vehicle lockouts
(1.9%)
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In 2004, respondents ranked these issues and concerns:

1- Responding quickly to calls for service (27.2%)

2- Readiness to deal with major crimes and emergencies (21.0%)
3- Reducing property crimes, such as vandalism, burglary and theft (15%)
4- Residential/routine patrol (11.7%)

5- Juvenile issues (6.5%)

6- Traffic enforcement (5.8%)

7- DUI enforcement (5.2%)

8- School-based programs (2.1%)

9- Investigation of crimes (2.0%)

10- Reducing traffic crashes (1.9%)

11- Undercover drug investigations (0.8%)

12- Problem solving with neighborhood groups (0.7%)

13- Involvement in positive PR efforts (0.5%)

14- Officer involvement in Neighborhood Watch groups (0.4%)

Respondents have had contact with Dublin Police for the following reasons:

2008 2006 2004
Assistance or service Call.............oovvvviiiiiiiiiiiiiiiiiiieennnn. 31% ... 264%............... 32.2%
Community Programi............ceecveeerveeerveerneeesseeessneenns 28% weveeeeeeanann 274% ............... 28.5%
VICtIM Of CIIME ....ooviiiiiiieieiieeeeeeee et 19%................... 182%............... 19.2%
Arrested or cited by
Dublin POliCe.....cccuveruiieiiiiieeiieie et 10% ................... 12.5% ................. 9.8%
INO CONLACE .ooeviiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeee e 36% ... 36.1%............... 34.5%

Respondents rated City of Dublin Police Officers on the following attributes:

Overall demeanor

2008 2006 2004

EXCEIIENL ..ocooiiiiieiiieeiee et 55% ..uuuuaeauannnnn. |1 : TR na
GOO.eeiiiieeeeee e 26% ..oueveaaaeaennn, 11 : IR na
Fail ..o A% .cooeeeeeinnnnnn. Na..ccccoerennnnnenn. na
POOT .. 1% ..uuuueeanan.. Naeeeeeeeeeeeeeinnnns na
VEIY POOT ...ttt 0% .eveeaeanne. 1 TR na
DON't KNOW .. 15% ..ueeueeeaaannnnn. |1 : PO na
Courtesy

EXCellent .....cooeiiiiiiieee e 57% ..ueeeeeeeaannnn. Na.eeeeeeeeeennnnen. na
GOOd...cooiiii 24% ... 0 F: TR na
Fall coooooiieeeeeeeeeeeeeeeeeeeeeee e AP0 everererernnnnn, 0 1: TR na
POOT oo 1% ..o 0 - T na
VTY POOT ...ttt 0% evveeeanne. 11 TR na
DON t KNOW ... 15% ..ueeeeeaannn. Na.eeeeeeeeeennnnen. na
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Professionalism

2008 2006 2004
EXCEIIENt ..cooveeeieiiieieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 56%................... 1 F: VO na
GOO... et 25% ..o NA..coviiiiiieeeeeees na
Fail oo R/ B NA..coovveiiiinnnnnn. na
POOT .o 0% .coovvvveeennnnn. 101 TR na
VEIY POOT ...ttt 0% ceveeeieanne Nueeeeeireenieens na
DON’t KNOW ..o 15% ... 0 1: TR na

In an aided question, respondents ranked the following police programs in order of greatest
importance. (In 2004, the numbers referred to a ranking rather than percentage)

2008 2006 2004
Crime reduction Programs ..........ccceeevveeeneveersueeesnunenns 35% .coouueeanann 28.9% ..cuvevuvennne. 2
Neighborhood Watch ... 29% ....ccouuveunennn. 257% wccuveeeennnn 1
Traffic enforcement unit ...........ccccoeceeniiniiininnnenne. 15% ....couueennnee. 14.8% .ccoeveneennne. 3
DARE ..o 10% ....ccouveeuneen. 11.8% ..couveunnne. 4
School Resource Officer program ...........cccecveevneeenee. 9% ...eveveaan 8A4% ..ccouvveueannne. 5
Neighborhood speed SUrveys .........cccoccceevveeenieenneeennne 3% ueeaaiiaeans 1.8% ....couueuuee na
Self defence classes ......ccoccvveeeeriiieeeniiieeeeeeeeeee, 1% cccoaeeeeaaanneen. 1.6%................ na
Youth Police Academy .......cccccceeevuieeeciieeniiieeniee e, 0% vveeereeann. 0.8% ..cccvvvennnnnn. 8
How safe respondents felt in Dublin

2008 2006 2004
Very safe ..o.oeeiiiiiiiii T6% oo 1 DU na
SALE e 12% ....cooueenannn. NAeeeiienieeieenns na
Somewhat Safe .........coooeeeviiiiiiiiiiieen 1% ....ccaueeenen.e. NAeoeeenieeieennne na
URSALE .o 0% weveoeveeannee. NAeoeeenieeieennne na
DO’ t KNOW ..o 0% weoeovveeennnee. NAeeeoreenreennenns na

Unaided, additional services the Dublin Division of Police should provide
Many respondents again offered praise for the Division of Police. There were few repetitive
responses except in the area of sustained traffic enforcement and more visibility, particularly
around schools and in neighborhoods. For a complete list of responses, see Addendum C.
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Dining and Shopping

Excellent/good ratings were given for:

2008 2006 2004
GrocCery StOre OPLIONS ....eevuvveervreerieeeniiieeniieeenireeeireenane 92% .coveuevaeann 86.5% ...ccouuee.. 75.6%
Fast food dining out Options ...........ccceeveeeveeernveennneen. 7% ...uuveeuueannne. 82.6% ....ccouu... 80.7%
Convenience of Neighborhood shoppng 84% na na
Full service dining out Options.........ccceevveerveenueeneennne. 79% 74.3% ... 79.0%
Retail shopping options in/near your neighborhood....77% ................... 1 TSRS na
Specialty food Store Options...........ccevveeerieerneeennineenne T2% w.oeeeaeeaannne. 65.4% ............... 49.5%
Health Care
Excellent/good ratings were given for:
2008 2006 2004
Urgent care OPtioNS ........eeevuveeenieeearieeeniieeeiieeeieeesieeens 86 ....uuvvvueannn. 754% ............... 71.0%
Physician Options .........ccceeeeuveerieeeniieeriee e e 82% ...uvveaneannn. 76.1% ............... 74.1%
24-hour emergency
CATE OPLIONS .eeeneiieeiireeniieeenteeeniteeenibeeenireeenireeennseesnaneens T8% .ueveveeeeannn. 41.8% ............... 41.0%
Pediatric care options..........cceeecveeevieeenieeenieenieeeeeenn 63% ..ccoouveeanaannn 57.6%............... 53.6%
Counseling OPLiONS........eeeervieeriieerieeeieeeeeeiee e 36% ..ccovuevinnaannn 32.0% ....coeuee. 31.8%
Alternative/holistic
CATE OPLIONS .vveeevreeiireeeieeenieeenreeensreeensreeensseeensseesnsneens 22% eoueeeiiaainnnn 17.0% ............... 18.7%
Transportation

Respondents ranked the following intersections for needing improvements:

1. Sawmill Road and Billingsley Road

2. Avery-Muirfield Drive Corridor between UA 33 and Perimeter Drive

3. Dublin Road and Glick Road

4. Riverside Drive and SR 161

5. Brand Road and Coffman Road

6. Avery Road and Muirfield Drive and Valley Stream and Tullymore Drive (tie)
6. Frantz Road and SR 161 (tie)

Unaided, respondents named the following other intersections that need
attention.

There were numerous and varied responses to this question. But, the most repeated
intersections were Post/Avery, Hyland Croy, Hyland/Post, Tara Hill, Tuttle/Emerald and
Bright/Riverside. For aprintout of all responsesto this question, see Addendum A.
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Citizen Involvement

Percent of respondents who agreed with the following statements:
2008 2006 2004
* Had a positive image
Of City ZOVEINMENT ...ccvvveeeniiieeiiieeiiee e eieee e eiee e 67% .ovvveeeaannann. 62.4%............. 57.6%

* Would sign up for an e-newsletter
from the City ..cccvvieeiiieiieciee e S58% euueeeiaaanannn. 11 T na

* Wanted to know in advance
about important issues to be
discussed at City Council
INEETINZS ..eenveeentieiieeieerit ettt ettt e sbeesaeeeas 43% ..ueeeveeannen. 46.9% ............ 48.3%

* Wanted to know more
about local issues facing
City of Dublin government.............cccoeeeervieiniieeniieennne. 43% ..o 404%............ 43.6%

* Felt that time prevented
them from getting involved
1N City SOVEIMMENL ...eovviriiieiiieiienieeteenre et 41% e 42.5%............ 41.6%

* Felt comfortable contacting
Dublin City employees and
vOICIng their OPINIONS ....ccccvvieriiieriieeeieeeriie e 40% ..oeoveeveannnn. 404%............ 38.9%

* Felt they had a good
understanding of the

services City government
PIOVIAES ..eieiiiieeiiie ettt et et eaee e 37% .ooueeeeaanaann 35.5%............ 32.6%

* Felt they live in a
neighborhood that works
together to solve problems..........cccceeevveeriieeniieeniieenne. 31% .cuueeennnn. 33.4%............ 34.0%

* Believe that city government
should play a leadership
role in bringing the
COMMUNILY tOZENET ..cveviieiiieeiiieeieeeeeecee e 30% ..ccoveveuaann. 353%............ 31.7%

* Felt comfortable contacting
Dublin City Council and
VOICINg their OPINIONS ....ccevvvieeiiieeiieeeiieeeree e eaee e 30% .cooeeuveaennnnn 32.3%............ 30.2%

* Have watched Council meetings on DTV .........c.cc......... 27% ooeeeeeeaannen. 11 R na
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* Would attend a City Council
meeting if they had better
Information about ISSUES .......ccovvvuuevvereieeiiiriiieeeeeeeeeeennnann, 27% ..ovvevennnnn.. 31.0%............ 26.5%

* Have watched “It’s Happening
in Dublin” TV Show on DTV ....cccccciiiiiiiiiiiieeee, 27% woveeveevannann 11 OUOORRN na

« Felt that City government
was interested in what
they had to SaY ....ccceevveiiiiriiiiiiicce, 24% .....ccouveunn.. 30.7% .............. 27.2%

* Would participate in a community
blog or community information sharing
SIEE vttt ettt 19%........cccu..... £ FOUOURUROP na

* Would like a more convenient
method of communication
with City ZOVErNMENt ........coovveeiieriiiiienieeiieeeeeeceeee 17% ..ooooueeannannnn. 94%.............. 7.3%

* Were willing to invest time
and energy to work with
city government to
improve the COmmUNILY .........cccceeveerieenieniieeeeniecneene 16%.....ccocu.e.. 19.0%............ 16.7%

* Would be willing to work
with the Division of Police
to solve problems in
their neighborhoods ..o 16%......cuueue. 17.9%............ 15.1%

* Would like more input
into the decisions made
DY City SOVEINMENL ....covuviiiriiieniieeniieeniiee et eieeeeieeeaas 15% ..cuuveeunneennn. 16.7% ............ 17.6%

In an unaided question, respondent suggestions for a more convenient
method of communications with City government:

E-mail/e-mail newsletter was the overwhelming response to this question. Other suggestions
included online solutions, such asimproved Web features, blog and RSS feed. Several
mentioned better accessto DTV. A complete list of responsesto this question isincluded in
Addendum D.



Civic Associations

Current members of a Civic or Homeowners Association

2008 2006 2004
Y S ettt T5% eooeeeveeeeannnnnn, 66.0% ....cccvvvveeve.. na
Lo T TR URURRTPPR 21% ... 28.5% ...ccoovvvuunnnnnn. na
DOt KNOW et 3% .oeeeeiaaaaaennnn. 2.3% ..o na
Did NOt ANSWET ....ooovviiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees 10 : TR 31% ..o na

Y S ettt 29% ... 24.6% ................... na
AN T TSR 69% .....cccvvvee.. 67.4% ......ccuuuu...... na
DOt KNOW et 29 .ooeeiiiiiainnnnnnn. 2.0% .......ccccuu..... na
Did NOt ANSWET ....ooovviiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees 10 : TR 6.0% ... na

Taken part in past year in a City parade as a member of Civic or Homeowners
Association

Y S ettt aes e —————— TP coeeeeeeeeeeananannnnnn, 6.1%................ na
INO ettt eee e 9% ...cccccoeeee. 83.6% ................ na
DON’t KNOW ..cooveiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeet e 29 cooueeeeeieiaaaianannn, T.9% .coueeeeuennn. na
Did NOt ANSWET ...ooviiiiiieeeieeeeeeeeee e e 01 PO 79% ............... na

Received information in past year from the City through Civic or Homeowners
Association:

Y S e 53% ... 46.9% .....uuuveueennn. na
INO et e e e 40% ..uuvvevnnnnnnn.. 42.3% ..uureveeeannnn.. na
DONt KNOW ..ot T coueevireeennnnnnn. 6.2% ..uueueevaaaannnn. na
Did NOt ANSWET ...vvvvveiieiiiiiiiiireieeeeeeeeees reveeeeeeeeeeeianns 107 FEUUSUU T 4.6% ..ccvveeannn.... na

Community Plan Update

Aware that City has a Community Plan

2008 2006 2004
Y S ettt 53% ..o 56.2% ....couuuueeenennn. na
INO et 3% ..o, 36.1% ... na
DON t KNOW et A0 ..o 5.6% ......cccouuuu.... na
Did NOt ANSWET ....oeviiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAeeeeieeeieeeiieeeeneeenns 2.0% ..cccoovveenennnnn. na
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Aware that City has finished updating its Community Plan

2008 2006 2004
Y S ettt 35% ... 29.9% .couueeeeeeenannn. na
A TR 61%................... 53.9% ......cccuuuuuuu.... na
DOt KNOW e 4% ... 12.9% .........uu......... na
Did NOt ANSWET .....ovvveiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeee e 10 F: TR 33% .o na

2006 question stated “aware that City is updating its Community Plan”

Knowledgeable about content of Community Plan

Y S e 17% oo NAueeeeeeeieeeeeeeeeeeen. na
N O ettt ettt aaas TE8% «eveeuaanennnn.. NAuiiieeeeiiieeeeeiieees na
DONE KNOW ettt eeeeeveaas AP coooeeeeennnn.. NAu.eeeiiiiieeeeeeeeeennnns na

Y S ettt 5% .o 39% ... na
A TR 92% ..o 89.0% ......ccccvuuuun... na
DOt KNOW e 3% .ooeeeeaaaaaaaannnn. 34% ..eeeeaaann. na
Did NOt ANSWET ...cooviiiiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeee e NAeeeeeeeieieiiiereaeennns 37% ccooovvee. na

Does Dublin require enough, too much or not enough architectural quality in
residential building standards?

2008 2006 2004
Enough ....cooviiiie 67% .cooveeevaanaann 1 TR na
TOO MUCK ....eeiiiiic e 14% ...cuuveeunenn. 1 TR na
NOt €N0UZN....cooiiiiiiiiic e TP e NA..eieiiiieeninenns na
DON’t KNOW ..t TP .oueaeeeeaann. 1 DO na
INO OPINION ..eieiiieeiieeiee et 5% ueiiiiaannnn. 11 TSR na

Does Dublin require enough, too much or not enough architectural quality in
commercial building standards?

2008 2006 2004
Enough ....coooiii 68% ..ccocuveanann 1 TR na
TOO MUCH ..t 11% ....cooueennnen. NAeeeeeienieenieenne na
NOt €NOUZN....cooiiiiiiiiieee e U eveaeeaaanans 1 TR na
Do’ t KNOW ...t B v, NAeeeeenieeieennne na
INO OPINION ..ottt 5% i 1 TN na
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Community Activities and City Events

Respondents attended the following Dublin-sponsored events in past two
years

2008 2006 2004
Dublin Irish Festival ......c.cccocoiiiiniiiiiiiiiice T2% ..o 60.7% .....cccuu..... 56.6%
Fourth of July concert
and fIreWoOrks ........coooiiiiiiiiiiee 59% ..ccoouvvianaann 44.7% ............... 50.3%
St. Patrick’s Day parade...........cccocveereiieeniieeniieeieeens 44% ...cooveeeannne. 36.1%................ 39.0%
Fourth of July parade ...........ccooveeiiiiiniiiiiieee 37% .coooeeeaannann. 45.8% ......cc....... 34.1%
Halloween Spooktacular............ccoceeeviiiniienniecnnieens 20% .eveeeeieeeanne 14.1%............... 15.1%
St. Patrick’s Day
Blarney Bash.......cooccoiiiiiiiiiii 18% .covuveennann. 15.6%................ 15.9%
Slainte Thursdays .........ccocceeeevieiniiieniieenieeneeereeee TP e NA oo na
Holly Days in Dublin (Tree Lighting) .........c.cccceueee..e. 6% .vveaeeaeieans 7.3% .o 9.7%

2004 and 2006 survey asked if respondents attended these events in past year.

In the past 12 months, respondents or other household members have:

2008 2006 2004
Visited a Dublin park..........cccoooveeiiiiinniiiniieiieeceee 4P ..eeeeaanann 90.9% ............... 89.7%
Participated in the City’s
curbside recycling program..........ccceeeeveeerveeerveeennneenns 83% .ecoeveearann, 81.1% ...cceuu... 76.4%
Been inside the
Dublin Community
Recreation Center..........coocueeveerieenienieenienieeeeseeene 1% ..oeeeeaeannee. 80.6% ............... 80.5%
Used the Dublin
bike path SYStem.........coovviiriiiiiiiieiieeeeeeeeeee e 81% ...uuveenaannn. 80.6% ............... 70.6%
Attended arts/cultural
event in Dublin ... 57% ..eooveveveanannn 53.9%................ na
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Participated in any

VOolUNnteer Program ........cceccveeeeeveeeiueeeniueeeniueessreessneenns 46% ...oveeeuveannnen. 46.7% .....cceeeuven... na
Visited the

Dublin Community Pool South ........c.cccoooiiiiiinnneen. 40% ..oeeeeeeaeaannne 33.4%.............. na
Attended a

homeowner/civic association

MEELING OF ACHIVILY ..vvveiiieeiieeriieeiee et 37% .ooeeeeeaveaaannnn. 32.3%........... 27.6%
Visited the

Dublin Municipal Pool — North .........ccceevvveeniiennnenn. 36% ..cooeuveanaann 32.2% ...ooeeunnn. 36.6%
Would be interested in participating in a City

Volunteer program.........ceeeeeeevuveeriieeeniieeenieessieesneeens 35% ooeeiiianne. NA cooveeiieenieens na
Attended adult recreation

Classes O ACHIVITIES . ...eevuverueeeiieeieerieeiee et 20% ....cooueeannenn. 251% ..couueennene. 27.5%
Visited the Abbey Theater ..........cccceeviierniiennieennieens 23% eeeeeieeann 19.8% ....coveueenneen. na
Attended a

City Council MEEting .......cccveeevuveeriuveeniiieeriieerieeeieenns 10% ..coouveeannanne 124%............... 11.5%
Participated in the

City of Dublin’s

VOIUNLEET PIOZTAM ....eeevveeiiieeeieeeeieeerreeeireeeieeeeeeeaes 10% ..coeeveeennann. 122% ............... 10.2%
Attended a

Planning & Zoning

CommiSsiON MEELING .....cccvuveeeriveeeriieeeiieeeireeeieeeeieeenane TP i 7.3% .ccooueeennne. 7.0%

Historic Dublin

Frequency of shopping in Historic Dublin in past year

More than once amonth ............ouueeeeiiiiiiiiiiiiiiieeeeeeeee,
6 tIMES O TNOTE ...coeeeiiiiieiiieeeeeeeeeeeeeeeeeeeee e
R IR 51 1 1= SO
| 5 1 = S
Didn’t ShOP...ceeeiiiiiiiee
Did NOt ANSWET ...coviiiviieee e

2008 2006 2004
9% e 6.1% ......cccovuu..... na
16%................... 12.8% ...ccuvvvveeennnnn. na
19% ... 16.2% ....couvveeeeen.... na
30%................... 344%.................... na
26% ... 28.5% .cocuuueveaanannn. na
o F: TOUUUUUTTT 2.0% .....cccovuuu.... na
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Frequency of visiting a restaurant, pub or coffee shop in Historic Dublin in
past year

2008 2006 2004
More than once a month ...........ccccoeoeeiiiiiieiiiiieicnenee, 20% ...coueaeeannn, 13.3% ..cuueennnn. na
6 LIMES OF MNOTE ...eeeeeiviiieeeiieeeeeiiieeeeeireeeeeerreeeeeaeeeas 27% e 23.4% ...uueeaaannnnn. na
T 11 401 USRI 21% e 24 7% ..uveeeaaanaannn. na
L-2 tIMICS. ..ottt e e e e 21% ...uuuuennn. 242% ..oouueaaaannnnnn. na
Didn’t dine .....ooeeeeieiiiiieiie e 10% ... 12.5% ..ooocauennannn. na
Did NOt ANSWET ......veiiieiiiiiiieiiieeeceee e Na.cceiiericiniieeeeennn, 1.9% ....ccocc......... na
Parking in Historic Dublin
Felt there was sufficient parking...........cccceevvieenien. 56% ..coovuveennnnnn. 50.4% .....cccuuuenn.. na
Felt parking was easy to locate ...........cccoeeeervieennneene S4% .coooieeanne. 50.8% .....coueuee.. na
Used a bike rack .......ccccoveiiieiiiiiiiiiieeeceeeeee e, TP oo N e, na
Used valet parking ........cccccceeeviiieniiiiniieeieeeieeeeen 17% oo 11 TR na

Dublin Hotels & Hospitality Services

How respondents used an overnight stay at a Dublin hotel in the past year:

2008 2006 2004
Accommodate visitors from out of town ..................... 20% coueveeeiiiiiinnnnnn 21.5%........... 26.5%
BUSINESS ..ottt eeeeeeas BUW cceueeeeaiiinnnn 10.1%............... 11.1%
PlEASUTE ...t R 5.0%................. 6.5%
Other ..o 2% ..o 21% ................ 4.4%
WEAdING ...covvieiieiiiieecee e 2% oo 4.5% ....cccuveune. 3.8%
2 11 41 o) o R | 1.8% ... 1.7%
No overnight Stay........cccceevvueeeniieiniieeieeeieeeeeeeeenn 62% .ccoouveeanaann 63.7% ............... 54.4%

Y S ittt 27% ..o 304%................ 27.6%
INO et T1% ccoueeeeeeeanannn. 60.1% ............... 68.0%
DON’t KNOW ..coovviiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 3% ..o 1.1% ................. 0.4%
Did NOt ANSWET . ..o o V- TOUUURTTTT 84% ..eeee. 4.0%
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When/for what purpose?

Area event information ..........cccccceveeeviiiiiiiiiiiieeeneeee 14% ................... 174%............... 16.2%
Attraction INformation ............ooeevveeeeeeiveeeiiviiiieeeeeeeeeens 12%................... 11.7%............... 12.6%
During Dublin special events ..........cccccceeevveeerveeeneveenns U eveeeeaaeraann, 8.3% ccuvveannn. 8.0%
Tourism information

around the State ... TR eoeeeeeeeeenennnnnnn, 6.7% ..ouvvvv..... 6.4%
During the Memorial

TOUNAMENT ...t 5% eoeeeiiiiiiiinnnnnn. 22% ....cccovuuun... 2.8%
Local hotel information...............oooeeeveveiiiiiiieieeeiieeeeeenen. Ao ..o 19%................. 3.6%
Other ..o 1% .coovvviiiiii NA.eeeeeieiiiiiiieeeenns na

Respondent perception of Dublin Convention and Visitors Bureau’s purpose

2008 2006 2004
Promote local events,
ALractions, IESTAUTANTS ..vvvveeeeeeeeerreeieeereeeeereenereeeneeeees 32% ... 39.1%............... 33.0%
Attract visitors to Dublin .............cccoeevvvvveeiiieeiiinnnnee, 31% .uuueeaeeeannn, 357%............... 26.5%
Fill Dublin’s hotel To0mS ..............cooeveiiirreeeeeeeeeeeinnnnee, % e, 155%................. 6.9%
All Of the aDOVE.......eviiiiiiiiieeeeeeeeeeeeee e 53% e 56.5%............... 54.2%
DON’t KNOW .o 10% ......oo.......... 124%................. 8.4%
Heard the phrase “Irish is an Attitude”
Y S ettt e e e e e e e e enaanes 400 .uvvvveeenaaeeeaeennnn, NaA..covvirrrreeneeenn. na
IN Ot e e a e e e e eaanes 60% ..ooeeveeeeernnen. Na..ccovirrrreeneeennn. na

Dublin Arts Council

Perception of what type of entity the Dublin Arts Council is

2008 2006 2004
Function of the City .......ccoccveiviiiiiiiiiiieeeeee e 9% ....oveeeann 10.3% .....ccovuueen... na
Independent NON-Profit........c.ccceeceerveeneerciieniennieeneennn 35% ..ooouueannnnn. 35.9%.....cccuveuueennn. na
Don’t KNOW ...t 53% ....oouuueunennn. 50.7% .cooveveniaanann na
Did NOt ANSWET ....eoviieiiiiieiiieeieeee et 1112 OO 31% oo, na

Y S ittt 25% ... 18.6% .....ccovvvveuen... na
INO o T2% e, TTT7% ccooeeeeeeanannnnn. na
DON’t KNOW oo 3% ..o 0.7% .oooveeeeeeennn... na
Did NOt ANSWET ...ooviiiiieei e o F: TOUUUUTTTTR 30% ..oooeeeeaannnnn. na
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Percent who have participated in Dublin Arts Council programs

Visited one or more

Public Art Projects ........ccocceeeveviieiieniiiieneceeeeeee 20% ....cooueeeunennn. 159% ...ovevueennnne na
Sundays at Scioto CONCETt.......eevruveeeriieeiieeiiee e, 18% ..veeeeveannee. 14.7% ....ocoeeueennn... na
Gallery exhibitions.........cccceevveriiiriienicniieciccieeeeeeee P v 6.5% ..oovuveniinn na
Council-sponsored

SChOOL ACHIVILIES ...eouveiiiiiiiiciiicieceeceecce e 6% ....cooveeuvanannne 4.5% v na

Classes, workshops

OF CAIMIPS +nvteenireeeniteeeiteeebteeebeeesabeeessbeesenbeesnnbeesneeesane 4 ...ueeeveaannan A3% .eoeeveaaeeannn na
Other Dublin
Arts Council Programs ........ccecceeeveueeenieeeniieennieesneeennne 4P cuueeaaeaannn 34% ..ocoouveannn na

Perceived Purpose of the Dublin Arts Council

In this unaided question, 64 of 458 respondents (14%) said, “I don’t know, while the majority
of other respondents commented on arts promotion, advancement and education. A complete
list of responsesisin Addendum E.

In 2006, when asked the perceived purpose of the Dublin Arts Council, 38 of the 186

respondents said, “I don’t know” while the majority of other respondents, said sponsor or
promote the arts.
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Services/Shopping/Dining Priorities

In this unaided question, respondents offered suggestions for services, shopping and dining
priorities. Most of the responses involved dining, with recommendations ranging from fine
dining to Taco Bell. Several respondents mentioned enhancing shopping and dining
opportunities in Historic Dublin. A complete list of responses is in Addendum K.

In 2006, while 20 respondents offered “none” as an answer, others provided suggestions for
both dining and retail.

Dining responses - 2006

Full service restaurants-53 Non-chain — 9

Fast food - 19 Casual - 8

Fine dining -17 Cafeteria -3
Family dining - 15 Breakfast - 3

Bars/ Sports Bar, Nightlife - 9 Ice cream — 3
Dining/shopping in Historic Dublin — 9 Waterfront dining 3

Retail response - 2006

Specialty high-end retail — 17 Movie theater — 8
Big retail (Wal-Mart, Target, Costco) — 17 Health Foods - 8
Open Air complex (like Easton) - 15 Better retail — 7
Ethnic foods - 11 Gas Stations — 7

Health Sports/Fitness - 4
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Communications

Overall ratings for public information efforts

VErY POOT ..t
DOoNn t KNOW ..o
Did not anSWET ....covvvveeeeriiiiiiiiiiieeeeeeeeees

Inside Dublin

AYZS 728 01010 ) USSR
DOon t KNOW ..o
Did not anSWET ....covvvveeeeriiieiiiiiieeeeeeeeees

Dublin Life Magazine

VEIY POOT ...ttt
Don’t KNOW ..oevveeieeieeeeeeee e
Did nOt ANSWET ..coovvvveeeeeeeeeiiiieeeeeeeeeees

Annual Resident Guide

VEIY POOT ..t
DOon t KNOW ..oeviiviiiiiiieeeieeeeeiiieeeeeeeeeees
Did NOt ANSWET .eeeeeeeeeeeeeeeeeeeeeeeeeeeeene

2008 2006 2004
..................... 15%......ccccccc.....19.3%. ............... 13.8%
..................... 54% .......ccccccc.....524%................50.0%
..................... 19%......ccccceeceee..16.0% ... 21.5%
....................... 2% c..ocoveecieeece2.0% . 2.0%
....................... 0% .cccceeveceeecn04% ... 0.7%
....................... 9% ....cccoceeeeeee54% ..cee... 5.3%
..................... Naeeevveviecieerennnd 3% . 6.8%

Perceptions of specific communications tools

2008 2006 2004
..................... 25% ..oeeeueeeeeen253% ... 23.9%
..................... 47% ..coevueeene431% ............... 44.7 7%
..................... 11% ... 12.0%............. 13.4%
....................... 1% ..eueeeeeeeeeeian1.8% e, 1.2%
....................... 0% ...coeveveeenn05% ... 0.5%
..................... 16% .....cccceeeee13.6%. .............. 11.5%
..................... Na....cooeveviineneeeeenn 3.8% oo 4.8%
..................... 31% ................287% ..............29.0%
..................... 43% ..ceeeeeeene...435% ............... 38.9%
..................... 10%..................10.3%................ 13.7%
....................... 2% .oueeeeeiiiiiiin23% . 2.1%
....................... 1% ..uuueeeeeee.0.8% ... 0.8%
..................... 14% ...................10.5%............... 10.7%
..................... Na....coovvvviiiennnnnn3.9% .. 4.8%
..................... 25% ..cceeeeeen293% ... 28.1%
..................... 36% ... 34.0% .............. 33.8%
....................... 5% ..eeeeiiiiiiiin 15% ... 8.5%
....................... 0% ....cceeuveeecc.1.0% ............... 0.9%
....................... 0% ....cceeeeeee....04% ................ 0.3%
..................... 33% e 22.7% ... 22.7%
..................... Naeeereeernrnrernneeesenn D290 . 5.7%
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Recreation Service Program Brochure

EXCellent .....coooneiiiiiiieeee e 27% .cvvevennnnnnn. 36.8% ......ccuu.... 32.1%
€ 1o T« F O 41% e, 374%............... 36.9%
TN RO 8P eoeeeeeveeennnnnnn. 6.1% ..uuueeun...... 5.8%
POOT .. 1% .uuueeeeiieeiaannnn, 04% ..uueue........ 0.9%
VETY POOT ...ttt 0% ccoueeeeieeaan. 0.5% ....coeuveunen. 0.1%
DON t KNOW ... 22% v 14.3%............... 17.8%
Did NOt ANSWET ...oovvveiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees 0 : TR 4.5% ..ouueueuennnnnn. 6.4%
Web site

EXCElIEnt ....coooiiiiiiiieie e 22% ..ueeeaaeeeaannnn, 21.2%.............. 18.2%

GOO .o 49% ....cvuvenannn.... 409%............... 33.2%

Fair ... Q% oo, 92% ..cuveue..... 7.4%

POOT ..t | K S 1.0% ..uuuu......... 1.1%

VTY POOT ...ttt 0% ccoeeeeeeaannnn 04%................ 0.0%

DONt KNOW .. 20% ..oeeeeeeeeeannnn, 21.2%.............. 33.2%

Did NOt ANSWET ...uvvvvieieeiiieiiiiiieeeee e 107 FOUUUUUUUUU 6.1% ..uueu........ 7.0%

City Bulletin Board on Cable TV

GOOd...ccooiiiii 18% .....cccoee...... 193%.............. 16.3%
FaIl oo 11% ... 12.0%.............. 12.7%
POOT oo | 29% ..oouueuennn... 2.7%
VEIY POOT ...ttt 1% oo, 1.5% ......uc....... 2.4%
DOt KNOW .eeeiiiiiieieeee e 64% .....ccvvu.... 50.5%.............. 53.7%
Did NOt ANSWET ..coooiiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAeeeeeeeieeeieeeeeeennnns 6.5% ... 7.6%

City Council Meetings on DTV

GOOd...ccooiiiiii 18% ..o 19.3%.............. 16.3%
FaIl oo 11% ... 12.0%.............. 12.7%
POOT .o | 29% ..coouuueennn.. 2.7%
VEIY POOT ...ttt 1% c.oeeeaieaann. 1.5% ......uc....... 2.4%
DON’t KNOW ..o 63% .................. 50.5%-.............. 53.7%
Did NOt ANSWET ...coviiiiieiee e o F: TOUUUUTTTTO 6.5%................ 7.6%



It's Happening in Dublin on DTV

GOOA...ccooiiiiii 19% ... 19.3%.............. 16.3%
FaIT oo Q% oo, 12.0% .............. 12.7%
POOT .o | 29% ..coouuueuenn.. 2.7%
VEIY POOT ...ttt 1% oo 1.5% ..ccuuuuun.... 2.4%
DON’t KNOW ..o 64% ................... 50.5%-.............. 53.7%
Did NOt ANSWET ...coviiiiiiieee i o 1: TOUUUUUTTTR 6.5%................ 7.6%

GOOd...cooiiiii 35% ..uuouuaiiiannnn 30.3%............... 31.0%
L e e 13% ..o 14.8%............... 15.1%
POOT ..t 29 i, 1.8% .oueeeean... 2.0%
VTY POOT ...ttt 1% cueeeeiieaiann. 0.7% ...ccouueennene. 0.3%
DON EKNOW .ottt A% .. 382% ............... 36.2%
Did NOt ANSWET ...oovvveiiiiiiiiieeeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NAueeeeeeereeererereenenens 6.1%................. 6.4%

GOOd...coooiiiiii 31% ... 314%............... 19.8%
| | G 12% ... 11.7%................. 8.6%
POOT .o | 1.0%................ 1.5%
VETY POOT ...ttt e 1% ccooaaieaaannnnn. 1.0% ... 0.3%
DON’t KNOW ..cooovviiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 46% ... 39.8% ..cceuunn.... 47.2%
Did NOt ANSWET ...coovviiiiiiiiiiiiiieeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NaAeeeeeeeieeeeiiereieennns 62%............... 16.3%

Information from Civic Associations

EXCEIIENt ..coovviiiiiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee TP cooeeeeeeenannnnnn. 1 F: VOO na
GOOd...cooiiiii 19% ... 1 1: TR na
Fair ..o 15%................... NA..coiiiiiiiiieeeeeees na
POOT ... D ..o, NA..coviiiiiieeeeeeees na

VETY POOT ...ttt e e 3% cccuueiiiiannnnn 1 ORI na
DON’t KNOW oo 52% ... 0 F: TR na
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Web Usage

Frequency that respondents visited the Dublin Web site

2008 2006 2004
WEEKLY ..ot A% coveeeeiaennannn, 39%.ccouueeiinannnn. 1.3%
MONEhLY ..ottt 19% ..uueuevveannnnnnn 12.1%............... 12.2%
QUArtETlY ....eeeeiieeiie e 33% .ccouueeeaann 33.2% ...coeuuen. 25.5%
ANNUALLY ..o 21% ... 247% ... 23.5%
INEVET .ottt eaneees 19% ................... 21.3%............... 31.3%
DON’t KNOW ..o 3% ..o 14% ................. 2.5%
Did NOt ANSWET ...coovviiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeees NaAeeeeeeeieeeeiiereieennns 34% ... 3.7%

2008 2006 2004
Web is easy to use/understand ..........ccccceeevvveerneeennnen. TA4% ..eeeveeeaannne. 63.3% .....ccu..... 56.2%
Uses Web to access City Maps......ccceeeeveeerveeeinveennnenns 25% ...eooaueennnn. 41.2%............... 30.9%
In 2007, purchased
Irish Festival
tickets ONlNE ....coccvviiieeiiiiiieeieeeeee e 13% ....uuueeaannn. 10.5% ............... na
In 2007, used City Web
for City income
taX NG oo 24% ..covueeaaaann 183% ....coeuuen. na
If yes, found tax information
CASY 0 USE .evveeireeeriiieerieeeriteeeniteeenireeenireeensreesnreesnnneens 40% ..oveeeveaannne. 45.8% ......cccuu..... na
Would watch Council meetings online ....................... 14% .ccoueeennee. NA .eoveieeenieeeae na
Would watch “It’s Happening In Dublin” online ....... 24% cccueeannn. 1112 R na

Primary Reason for Using the Web site
In this unaided question, most visitors to the Web site said they wanted general information
about what is happening in Dublin. Those who mentioned specific needs listed events and
recreation center information. Others mentioned school information and taxes as topics of
interest. A complete list of responsesisin Addendum L.

Suggestions for Web site
The vast mgority of respondents had no suggestions for improvement to the Web site. The
few respondents who offered comments mentioned ease of navigation and making
information (like DCRC registration) easier to access. A complete list of responsesisin
Addendum M.
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Respondents’ preferences for receiving information

Overall

2008 2006
Dublin Weekly Newspapers .........cccceceeevvieeniieeniieeene 1-70% .......c...... na.
Don’t KNOW oo 2-43%..cccuuuueunnee.. 9
E-mail/e-newsletter from City .........cccccceeviievriiieinineenne 3-37% ..ccoueeennnn. 2
WED SIE ..o 4-30%.....cccoueunen. 4.
Columbus Dispatch .......ccoocveeviiiiniiiiniiiiieeieceeee 5-16% .............. na .
City publiCations .......ccccueeeviiieriiieeniieinieeeeeeeee e 6-14%.......uccuu...... 5.
Bi-monthly city newsletter..........ccccveerevieerieeeniieeieeene 7-13%....uuuunn... 3.
Local network TV ..o 7-13%....cccuueene. 7.
From Civic assoCIation .......c..cceceeruernieerueenieeneeenieennnens 9-11%...ccuueuee.e. 8
Local government cable (DTV) ......cccocveiviiiinicinnncenn. 10-10%................... 6.
Attend City Council meetings.........ccevveervveernuecrnueeenns I11-6%...cccuueu.ee.. 11.
Blog from the City Manager .........cccccecvveeeveeerieeennnn. 12-3% ..o na.
TOTOAM oot 13-2%....cuuceuee.. 10

2008 2006
D TR 9% e na......
INO ettt 53% ... na......
SOMELIMES.....ccooiiiiiiiiiiieieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee e 20% ...oouuevveenann. na......
DOon t KNOW ..o 19%................... na......

Newspapers/Magazines read by respondents

2008 2006
Dublin News .....cccueiiiiiiiiiiiieiieee e 60% ....ccovveunenn. 66.3%
Dublin VIllager .........coovueeeriieeiieeieeeieeeee e 61% ..ccoevvvennannn. 62.2%
Columbus DispatCh........ccocueeviiiieniiieniieriie e 68% ....covuveeenn. 66.2%
Dublin Life magazine ..........ccccceevveeiviiinnieeniieeniieens 60% ....ccouveeuennn. 61.3%
Local TV news respondents are most likely to watch

2008 2006
WBNS (Channel 10)/ CBS ......cccociiiriiniiiiceeene A1 % ..ccueaneannne. 26.9%
WCMH (Channel 4)/NBC ......ccccoceviriiniininiinienene 39% .....ccouvenenee. 31.2%
WSYX (Channel 6)/ABC ......ccccooeivinieniiinieneeee 11% ..o 10.6%
WTTE(Channel 8)/FOX .......ccccceviininiieniininienieneeenn % ...ovoeevannnnn. 6.4%

Local Radio Stations

2004

In this unaided question, respondents said they listened to: WNCI (10%), WTVN (10%),

WSNY (10%) and WBNS (9%), followed by WBNS-AM (5%), WLVQ (5%
WCBE (4%), WOSU (3%) and WCVO (3%)

), WCOL (4%),
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Demographics

Length of residency in City of Dublin

2008 2006 2004
Less than One Year..........coecveeevveeriieeniieeeniie e e 6% .veeaieaeean 6.8% ...covuveanaennnn 7.7%
L EO S YEATS cveiiiiieiiieetie ettt 25% eueeiiiann 26.6% .....cccuuu..... 27.9%
S0 10 YEATS .ottt 22% oo 21.3% .....ccuuue. 22.3%
10 10 20 YEATS ..eeuveeiieeniieiieeiee ettt 31% ..oooueennne. 31.2%................ 28.2%
More than 20 YearsS.......ccveeeerriieeeeniiieeeeriieeeeeiieee e 15% ....ccouueennnne. 114% ............... 10.9%
Reason for moving to Dublin

2008 2006 2004
Quality Of 1ife...cc.eeriiiriiiiiiiieeeee 69% ....ccouvveueenn. 69.4% ......ccuu..... 69.9%
LOCAION .veiiiiiiieiiieeeeeeeeeee et 65% ..oveveeannnn 62.5% ....ovevuenn. 64.6%
SCROOIS .t 62% ....coouvennnn. 59.0% ......cc........ 56.8%
Housing Options .........cccveeeiieeriiieeniieeriee e 51%....coueennn.. 56.4% .....cccuuu... 52.9%
SALLY e 50% ....ccoveeuuennen. 47.0% .cuvveunee. 45.9%
Image/Reputation ..........cccceeevvuieeriieeniiieeniie e 47% ..oeeeeeaanne. NA .eoeriieeiieeeieeens na
Good Planning.........ccooveeerieeiiieeniieere e 46% ...coovcuveannnne. 46.9% ................ 45.6%
Proximity t0 WOrk ........cccoovvieiiiiniiiiiiieciceeece 38% ..oooueeannnn. 349%................ 37.1%
COMMUNILY SPITIL .eeueieiiiriieniieeieenie e 15%......uuceuuee. 193%................ 17.6%
Family and Friends .........ccccooiiiiiiiiiniiiiieeceeeee 15% ..coaueeeenenn. 17.0% ......ccu...... 15.8%
Employment status

2008 2006 2004
Employed full-time ...........ccccooviiiiiiiiniiiiiiiiiecees 68% ..ccoovvvanann 66.2% ... 66.0%

(or self employed)
Employed part-time ..........ccoceeeeeeeneenienneenieeeenieeeeene 8P e 9.0%.......ccoeuuee. 7.2%
(or self employed)

REUIEd.....ooiiiiiieiieeececee e 13%....ccuveuenen. 10.6%................. 12.6%
Full time homemaker .............cccccevviiiiienniiiie e 10% .....ouveeeannnen. 9.5% .....uuueennnn. 10.7%
Full time Student ...........ccoeeerieeniiniiiieniceeeceeeeen 0%. .coveeeiaanne 3% oo 0.1%
Unemployed........coeoiieeiiieeiieeeiieeeiee et 1% cuoeeeeieeannn. 1.5% ..coeueeannnnn. 1.3%

Work ZIP codes

The largest percentage of respondents worked in Dublin’s 43017 (31%) and Dublin’s
43016 (14%). Other clustersincluded downtown's 43215 (11%), OSU/s 43210 (4%)
and smaller clusters working in 43040, 43085, 43214, 43220, 43228, 43235 and
43240 (each with approximately 2%).

Housing

2008 2006 2004
OWIL.ceeiettiee ettt ettt ebeeenea 93% .o, 90.9% ..o 88.2%
RENE ...ttt TP e, 6.7% ...oovaeenennn. 9.8%
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Occupation

2008 2006 2004
Executive/AdminiStration .........c.ccceeeeueeeneeernieennneenns 28% wevveeeeiiiaannn 30.2%.......... 26.4%
SALES ittt TDo eouaaaeeaaaaaaireaaanns 17% ............ 6.4%
Farming/Forestry/Fishing .........cccccccoveieeniieenieeinieenne, 0% cccveeeeieeeeeennn. 0.0%............. 0.3%
Technical .......ooceviiiiiiiiiieeee e OT oo 3.1%............ 4.2%
Self EMpIoyed ........ooviiiiiiiiiiiieeiiieeeeeeeeeee e 00 .eeeeieeieeee 4.8% ............ 6.2%
Professional Specialties ...........cccocoveiviiieiniiieiniieennieenns 21% eeeeeieieeann 21.5%-.......... 19.2%
Administrative SUPPOTT ....c.eeeevuveeerieeeniieeiieeeieeeiieeene A0 e 31%............ 3.1%
SEIVICE ..ttt 1% oo 1.5%-............ 0.9%
Operations/Fabrication/Laborer............cccccceevveeerveennne. 0% oo, 04%............ 0.1%
REUIEd ...oooeiiiiiiiiieeeec e 12% ..o 8.0%.......... 10.6%
Unemployed .......oooiiiiiiiiiiiiieniieeeccee e 290 e 2.0%............ 1.2%
Children under age 18 living at home

2008 2006 2004
Y S et 52% ....couueeannennn. 53.7% .ccouveuenen. 50.7%
INO e 48% ...eveuveeeennne. 6.7% ...ccovuvne... 47.1%
Marital status

2008 2006 2004
SINEIE it B «..eeeaeeaeeannn 83% .eeeeeeennn 8.0%
MAITICA. ..ottt 8490 ..o 81.5% ................ 80.4%
WiIdOWEd ... 2P oo 2.2% ...couuueennann. 2.3%
DIVOICEd..cueiiiiiiiiiiieeieeeeeeeeee e TP e 5.6% ...cccueeunennn. 6.5%
Respondent Age

2008 2006 2004
I8 10 24 YEATS c..eeeeeeeeieeeeieeeeeee et 1% oo, 1.5%............... 0.9%
2510 34 YEATS c..eeeieieeiieeee et 12% oo 11.5%-............. 14.3%
3510 44 YEATS ettt 29% ...oooiiiiaene 29.3%.............. 31.4%
A5 10 54 YEATS ...eenvieiiieiteeeeteee e 31% oo 32.2% ............. 26.0%
5510 64 YEATS c..eeeeiiieeiiieeiie ettt 17% .oooeeeaaieaannnen. 15.6%............. 15.3%
05 10 74 oo T v 53% ... 6.0%
TS OF OIAET ..t 3% o 1.6% .............. 3.3%
Race or ethnic group

2008 2006 2004
White or Caucasian........coocueeveeerieriieenieeiicenieeieeeeeene 92% oo 89.5% ......c......... 89.7%
Black/African American ...........ccoecceeeveuveencieeenieeenieenne 1% oo, 0.7% .vovuveanaannnn. 0.5%
HiSPanic ...c.veeeiiiieiieeieeeeeeeeee e 1% cueeeeiiaenian, 1P oo 7%
ASIAN .. 6% .ecoveeeeaen. 39% ..couveunnnn 4.1%
OhET ..o 1% oo 0.4% ...ccouveuennn. 0.3%
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Gender

2008 2006 2004
IMALE ..o 460 .cccvveeeaanann. 47.3% ..ccuueennn. 50.8%
Female.......cccooiiiiiiii e 54% ....ccouuveunenn. 49.7% ...ccuvenne. 46.3%
Highest level of education

2008 2006 2004
High school 0T €SS ....cvveveiiieeiiieeiieeceecee e 29 cueeeaeireeiinanns 31% cuuueennnnn. 3.8%
SOME COLIEZE ....evveniiiiiiiieeiieeeeee e 9% ..evvevaannnn 10.3%....cccuuuee. 12.6%
ASSOCIAtE’S dEETEE ..oovuvvieiiiieiiieeiiieeiee et 4P e 37% ccuueeaanaaannn 4.4%
Bachelor’s degree...........coovveeriiiiniiiiniiiiiiciieceeeee 40% .ceveveeannnnn 40.2% ................ 39.8%
Some graduate school ...........ccccooviriiiiiiniiinincee 6% .o, 39% ...coouveeunnnen. 4.5%
Graduate/professional degree..........cccccveeeeuveercieennnenns 38% .cooeereeaaraann 36.1% ....ceeuunnnn. 32.4%
Registered to vote in Dublin

2008 2006 2004
Y S ittt 90% ....cccvveuuenn. 88.9% ......c.cc..... 84.6%
N O e e 10% ....cooeeeeannnne. 87% evevueeannnn. 13.0%
Voted in previous November City Council election

2008 2005 2003
Y S et 49% .....ccuveuue.. 56.9% ......c..c..... 48.9%
INO e 51% cooueeueannnee. 40.4% ................ 48.3%
Total household annual income (before taxes)

2008 2006 2004
Less than $40,000 .......ccccocevireeieienienenineeeeeeeeeeene 3% oo 3.8%..ccccueun. 3.8%
$40,000 t0 $59,999 ....ovioiiiieeeeeee e OT0 oo, 71%.............. 6.0%
$60,000 t0 $79,999 ...ocviiiiieee e 10% ...oooveiieiaenen. 71%.............. 7.4%
$80,000 t0 $99,999 ....cviiiiriie e 13% oo, 9.2%............ 14.7%
$100,000 to $149,999 .....oviiiiiiieieeee e, 30% ..oooieiiiiaene. 25.5%............ 24.5%
$150,000 or $199,999 ......orviiiiiiiieiiieeeeee, 21% oo 16.3%............ 12.5%
$200,000 OF NOTE w.coeeeeeeeeeeeee e 17% ..o 10.2% ............. 8.6%
Did NOt ANSWET ..ottt 1 T2 ORI 20.8%............ 18.7%
Residential zip code

2008 2006 2004
A3016 oo 30% ..ocoveneeannannn. 27.6% ......c....... 22.1%
A3017 e T0% ....ccouvvenne. 69.8% .....cceuuen... 74.3%
A3005 ..o 0% oo 0.1% ..ooveveennnne 0.1%
Ward
Lo 16%
2 e 24%
3 28%
A o 32%
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City of Dublin
2008 Community Survey

Using the scale below, please rate the following City services:
| 1-Excellent | 2- Good | 3-Fair | 4-Poor | 5-VeryPoor | 6-Don'tknow |

1. TRAFFIC AND ROADWAYS

Beautification and landscaping of city roadways
Ease of traffic flow on the main roadways

Ease of traffic flow on neighborhood streets
Traffic and roadways overall

Dublin’s Neighborhood Traffic Calming Program
Ease of traffic flow on modern roundabouts

]

2. STAFF CUSTOMER SERVICE

Overall customer service quality from city staff
Overall courtesy of city staff

Overall responsiveness of city staff

Overall work performance of city staff

i

3. DCRC STAFF CUSTOMER SERVICE

Customer service quality from Dublin Community Recreation Center front desk staff
Customer service quality from Dublin Community Recreation Center fitness staff
Customer service quality from Dublin Community Pools staff

|

4. PARKS

Beautification and landscaping of city parks
Safety and security while in city parks

Park maintenance

City parks overall

il

5. RECREATION SERVICES

Programs for adults

Programs for seniors

Programs for teens

Programs for youths

Diversity of programming
Online registration process
Walk-in registration process
Fees for programs

Recreation programming overall

T

6. DUB

-

INC

o

MMUNITY RECREATION CENTER
Leisure swimming pool
Competitive swimming pool
Locker rooms
Fitness floor
Senior lounge
Community hall
Babysitting room
Abbey Theater programming
Indoor jogging/walking track
Scheduling of the facility
Dublin Community Recreation Center overall

7. DUBLIN OUTDOOR COMMUNITY POOL NORTH
Water attractions
Overall facility
Facility size relative to attendance

8. DUBLIN OUTDOOR COMMUNITY POOL SOUTH
Water attractions
Overall facility
Facility size relative to attendance
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9. MAINTENANCE AND SEASONAL SERVICES
Street cleaning
Snow plowing
Chipper service
Leaf pick-up
Yard waste recycling
Mosquito control
Roadside litter control
Refuse collection
Recycling collection

Maintenance and seasonal services overall

10. COMMUNITY ATTRIBUTES
Historic Dublin
Well-planned community
Special events
Bike paths
Managed growth
Information to residents
Housing options
Professional career options
Job opportunities
City Council responsiveness
Recreational opportunities
Entertainment options
Art and cultural opportunities
Public art

11. DINING AND SHOPPING
Full-service dining options
Fast-food dining options
Overall retail shopping options

Retail shopping options in/near your neighborhood

Grocery store options
Specialty food store options

Convenience of neighborhood shopping

12. HEALTH CARE
Physician options
Counseling options
Alternative/holistic care options
Pediatric care options
Urgent care facilities
24-hour emergency care options

13. TRANSPORTATION

Rank the following intersections from 1 (being most important) to 6 (being least important) for needed improvements:
Sawmill Road and Billingsley Road; Dublin Road and Glick Road

Frantz Road and SR 161
Riverside Drive and SR 161

Avery-Muirfield Drive corridor between US 33 and Perimeter Drive
Avery Road and Muirfield Drive and Valley Stream and Tullymore Drive

Brand Road and Coffman Road

14. TRANSPORTATION

Are there other street intersections that need attention? If so, what are they? How would they rank in the group above?

15. POLICE SERVICE
Using the scale below, please rate the following:

[ 1-Excellent | 2-Good | 3-Fair

| 4 - Poor | 5-VeryPoor | 6-Don'tknow |

Response time to calls
D.A.R.E. program

School Resource Officer program
Education/Crime prevention programs
Responsiveness to citizen concerns

Traffic enforcement
Visible police patrol
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Ability to solve crime

Neighborhood House Watch program

Readiness to deal with major crimes and emergencies
Police overall

16. POLICE SERVICE
City of Dublin, Division of Police focuses on numerous issues and concerns.
Which are the most important to you? Please rank in order of most important (1) to least important (10).

Effectively responding to juvenile issues (curfew and underage drinking)
Neighborhood traffic enforcement

Driving under the influence (DUI) enforcement

Reducing property crimes, such as vandalism, burglary and theft

Reducing traffic crashes

Solving crimes

Effectively responding to drug related crimes

Providing other services, such as vacation house watch checks and vehicle lockouts
Readiness to deal with major crimes and emergencies

Responding to and/or address crime issues in schools

T

17. POLICE SERVICE
Are there other police protection issues or concerns that are important to you? If so, what are they? How would they rank
in the group above?

18. POLICE SERVICE

Please identify the contact you have had with the Division of Police? (check all that apply)
Crime victim

Arrested or cited by the Dublin Police

Community program (D.A.R.E., Neighborhood Watch, etc.)

Assistance or service call (lockout, stranded motorist, etc.)

No contact

|

19. POLICE SERVICE

Based on any personal interactions you may have had, please rate City of Dublin police officers on:
Courtesy

Professionalism

Overall demeanor

20. POLICE SERVICE

The Division of Police provides nhumerous programs/services. Which are the most important to you? Please rank the
following in order from most important (1) to least important (8).

Neighborhood Watch

School Resource Officer program

Traffic Enforcement Unit

Youth Police Academy

Drug Abuse Resistance Education (DARE)

Crime reduction programs (open garage door notifications and anti-theft notices)
Self-defense classes

Neighborhood speed surveys

T

21. POLICE SERVICE

How safe do you feel in Dublin?
___ Verysafe _____Somewhat safe _____ Safe
__ Unsafe __ Don'’t know

22. POLICE SERVICE
Are there any services that Dublin Division of Police does not provide that you believe it should?
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23. CITIZEN INVOLVEMENT
Please check statements with which you agree:
I would like to know more about local issues facing City of Dublin government.
I would like to know in advance about important issues to be discussed at the
City Council meetings.
If | had better information about issues before City Council, I'd be more likely to attend
Council meetings.
| have watched Council meetings broadcast on DTV, Dublin’s government access channel.
| have watched “It's Happening in Dublin” TV show on DTV.
| would sign up for an e-newsletter from the City.
| would participate in a community blog or community information-sharing site.
City government is interested in what | have to say.
| have a good understanding of the services city government provides.
| have a positive image of Dublin’s city government.
I would like to have more input into the decisions made by Dublin’s city government.
| feel comfortable contacting Dublin City Council and voicing my opinions.
| feel comfortable contacting city staff and voicing my opinions.
Time prevents me from getting involved in city government.
I am willing to invest my time and energy to work with city government to improve the community.
I live in a neighborhood that works together to solve problems.
| think City of Dublin government should play a leadership role in bringing community together.
I would like to work with the Police to solve problems in my neighborhood.
| would like a more convenient method of communication with city government.

24. CITIZEN INVOLVEMENT
If you'd like a more convenient method of communication with city government, what might that be:

25. CIVIC AND HOMEOWNERS ASSOCIATIONS
| am a member of a Civic or Homeowners Association.
__Yes ___No __ Don't know

In the past year, | have taken part in a block party sponsored by my civic or homeowners association.
Yes __ No Don’t know

In the past year, | have taken part in a City parade as a member of my civic or homeowners association.
Yes __ No Don’t know

In the past year, | have received information from the City through my civic or homeowners association, (via e-mail, civic
association newsletter, etc.)
Yes No Don’t know

26. COMMUNITY PLANNING
Are you aware the City has a Community Plan defining the long-term vision for Dublin through 2030?
__Yes ___No ___Don't know

Are you aware the City finished updating its Community Plan in 200772
__Yes ___No ___Don't know

Are you knowledgeable about the content of the Community Plan?
__Yes ___No ___Don't know

Were you involved in the Community Plan update process?
__Yes ___No ___Don't know

27. COMMUNITY PLANNING
Does Dublin require enough, too much or not enough architectural quality in its building appearance standards for
residential projects?

___Enough _ Toomuch __ Notenough __ Don'tknow ____ No opinion

Does Dublin require enough, too much or not enough architectural quality in its building appearance standards for

commercial projects?
___Enough __ Toomuch ___ Notenough __ Don't know No opinion
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28. CITY ACTIVITIES
Which events have you attended in the last two years? (Check all that apply)

____St. Patrick’s Day parade ____ St. Patrick’'s Day Blarney Bash
__Independence Day concert and fireworks __Independence Day parade
____Dublin Irish Festival ____ Christmas tree-lighting ceremony
____Halloween Spooktacular ____Slainte Thursdays in Historic Dublin

___ Other, please specify

29. CITY ACTIVITIES
In the past 12 months, have you or other members of your household: Yes No
Visited a Dublin park?

Used the Dublin bike path system?

Been inside the Dublin Community Recreation Center?
Attended adult recreation classes or activities?

Visited the Dublin Community Pool North?

Visited the Dublin Community Pool South?

Participated in the City’s curbside recycling program?

Attended a City Council meeting?

Attended a Planning & Zoning Commission meeting?

Attended a homeowner/civic association meeting or activity?
Attended arts and/or cultural events in Dublin

Visited the Abbey Theater of Dublin

Participated in the City of Dublin’s volunteer program?
Participated in any volunteer program

| would be interested in participating in a city volunteer program.

30. HISTORIC DUBLIN
How frequently have you shopped in Historic Dublin in the past year?

___Morethanonceamonth __ 6timesormore __ 3-5times __ 1-2times __ Didn't shop

How frequently have you visited a restaurant, pub or coffee shop in Historic Dublin in the past year?

___Morethanonceamonth __ 6timesormore __ 3-5times __ 1-2times __ Didn't dine

31. HISTORIC DUBLIN
When visiting Historic Dublin, what was your experience with parking?

There was sufficient available parking Yes No
Parking was easy to locate Yes No
| used a bike rack Yes No
| used valet parking Yes No

32. DUBLIN HOTELS & HOSPITALITY SERVICES (Check all that apply)
Identify how you have used an overnight stay at a Dublin hotel in the past 12 months?
___Wedding
__ Reunion
__ Business
____Accommodate visitors from out of town
__ Pleasure
__ No overnight stay
_____ Other, please specify

Don’t Know

33. DUBLIN HOTELS & HOSPITALITY SERVICES
Have you ever visited the Dublin Visitor and Information Center in Historic Dublin?
__Yes ___No ___Don't know

34. DUBLIN HOTELS & HOSPITALITY SERVICES
If yes, when or for what purpose? (Check all that apply)
__ Local hotel information
_____Attraction information
___ Tourism information around the state
__ Areaevent information
____ During Dublin special events (St. Patrick’s Day, Independence Day, Dublin Irish Festival)
___ During the Memorial Tournament

35. DUBLIN HOTELS & HOSPITALITY SERVICES
What do you perceive as the purpose of the Dublin Convention & Visitors Bureau? (Check all that apply)
___Attract visitors to Dublin
____Fill Dublin’s hotel rooms
__ Promote local events, attractions, restaurants
___Allof the above
__ Don't know
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36. DUBLIN HOTELS & HOSPITALITY SERVICES
Have you heard the slogan "Irish is an Attitude"?
__Yes ___No ___Don't know

If “yes,” how and where was it used?

37. DUBLIN ARTS COUNCIL

To your knowledge, what type of entity is the Dublin Arts Council? (Check all that apply)
____Function of the City
___Independent non-profit organization
___Don't know

38. DUBLIN ARTS COUNCIL
Have you ever visited the Dublin Arts Center at 7125 Riverside Drive?
__Yes ___No __ Don't know

39. DUBLIN ARTS COUNCIL
Have you or your child participated in any of the following Dublin Arts Council Programs in the past year? (Check all that
apply)

__ Gallery exhibitions at the Dublin Arts Center Gallery

___ Classes, workshops or camps at the Dublin Arts Center

___ Dublin Arts Council sponsored school activities

____Sundays at Scioto Concerts in Scioto Park

____Visited one or more Public Art Projects in Dublin

___ Other Dublin Arts Council programs

40. DUBLIN ARTS COUNCIL
What do you perceive as the purpose of the Dublin Arts Council?

41. CUSTOMER SERVICE
How often do you visit the City of Dublin offices each year?

42. CUSTOMER SERVICE
What are the reasons for your visit(s)?

43. CUSTOMER SERVICE
How do you inform the City about your opinion on important issues?

44. CUSTOMER SERVICE
Over the last year, have you called the City to address a concern? ___ Yes No

45. CUSTOMER SERVICE
If you answered “Yes” above, please answer each statement using the scale below:

[ 1-Excellent | 2- Good | 3-Fair | 4-Poor | 5-VeryPoor | 6-Don'tknow |

Ease in reporting the concern?

City’s responsiveness addressing the concern?

Overall quality of the response to the concern?

The degree to which the City considers the opinions

of citizens who want to be heard before making major decisions?

46. QUALITY OF LIFE
The City of Dublin wants citizens to be more than just “satisfied.” Assuming taxes remain the same, what are some of the
things the City could do or provide that would leave you feeling “delighted”?

47. QUALITY OF LIFE
If A means excellent, B good, C fair, D poor, and F failing, how would you grade the City of Dublin as a place to live, all
things considered?
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48. QUALITY OF LIFE

Suppose for a moment that you were establishing priorities for the City’s budget over the next five years. Please rank
them from most important (1) to least important (9).

Improve roads to enhance traffic flow

Develop new indoor recreational facilities

Develop new outdoor recreational facilities

Acquire additional parkland

Construct more bike paths throughout the community
Provide Wi-Fi service to residential households
Relocate electric lines underground

Develop additional public art projects

Environmental sustainability

il

49. QUALITY OF LIFE
For the question above, are there other priorities that should be included. If so, how important are they?

50. QUALITY OF LIFE
This next list contains several projects involving outdoor recreation areas. In your opinion, rate the projects according to
low, medium or high priority.
Low Med High
Build more athletic fields
Build more outdoor tennis courts
Build/develop off-leash dog parks
Build more outdoor swimming pools
Develop more parks along the Scioto River
Provide more access to the Scioto River
Acquire more natural preserve areas
Develop more small, neighborhood parks

51. QUALITY OF LIFE
For question 50 on page 8, are there other outdoor projects that should be included? If so, how important are they?

52. QUALITY OF LIFE
This next list contains several projects involving indoor recreation areas. In your opinion, rate the projects according to
low, medium or high priority.
Low Med High
More gymnasium space
More fitness space
Indoor walking/jogging track
Indoor tennis courts
City-operated community meeting and event spaces
Additional leisure swimming pool
Additional competitive swimming pool

53. QUALITY OF LIFE
For the question above, are there other indoor projects that should be included? If so, how important are they?

54. QUALITY OF LIFE

What services/shopping/dining options would you like to see in Dublin that currently are not represented within city limits?

55. QUALITY OF LIFE
In the past year, has your property experienced significant damage by deer or other wildlife?
__Yes ___No __ Don't know

56. WEB USAGE
How often do you visit the City of Dublin Web site www.dublin.oh.us?
__Weekly _ Monthly _ Quarterly _ Annually _ Never __ Don't know

57. WEB USAGE
Yes No Don’'t Know

The City’s Web site is easy to use and understand.
I have used the online mapping tools (GIS) on the City’'s Web site.
In 2007 | purchased Dublin Irish Festival tickets online.
In 2007 | used the city Web site for my city income tax filing.
If “yes,” did you find the tax information easy to use & understand?
Would you watch Dublin City Council meetings online?
Would you watch “It's Happening in Dublin” online?
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58. WEB USAGE
What is the primary reason you use the City of Dublin Web site?

59. WEB USAGE
Do you have suggestions for the City of Dublin Web site?

60. CITY COMMUNICATIONS Please answer each statement using the scale below:

[ 1-Excellent | 2- Good | 3-Fair | 4-Poor | 5-VeryPoor | 6-Don’t know

Inside Dublin, (Dublin’s newsletter inside Dublin Life Magazine)
Dublin Life Magazine

Resident Guide

Recreation Service Program Brochure

City's Web site (www.dublin.oh.us)

City bulletin board on DTV (Ch. 6 or 9)

City Council meetings on DTV (Ch. 6 or 9)

“It's Happening in Dublin” on DTV (Ch. 6 or 9)

City Manager Column in the Dublin News

Weekly In Touch ad in the Dublin Villager

City of Dublin information disseminated by Civic Associations
Overall, rate the City’s public information efforts listed above.

61. CITY COMMUNICATIONS
Please rank your first, second and third ways to receive information on Dublin services,
activities and city government?

Dublin weekly newspapers Bi-monthly city newsletter (Inside Dublin)
Local network TV E-mail/e-newsletter from City

Columbus Dispatch Blog from the city manager

City publications From your civic association

Attend City Council meetings 1610 Radio

DTV (government access TV) Don't know

Web site

62. CITY COMMUNICATIONS
Would you participate in a community blog or discussion page?
Yes No Sometimes Don’t Know

Do you read the local Suburban News weekly newspaper, The Dublin News?
Yes No Sometimes Don’'t Know

Do you read the local ThisWeek weekly newspaper, The Dublin Villager?
Yes No Sometimes Don’'t Know

Do you read the bi-monthly publication, Dublin Life Magazine?
Yes No Sometimes Don’t Know

Do you read the Columbus Dispatch?
Yes No Sometimes Don’t Know

63. CITY COMMUNICATIONS

Which local TV news are you most likely to watch?
WBNS (Channel 10)/CBS
WCMH (Channel 4)/NBC
WSYX (Channel 6)/ABC
WTTE (Channel 28)/FOX

64. CITY COMMUNICATIONS
Which three local radio stations are you most likely to listen to?

65. PRIORITY GOALS FOR DUBLIN
What should Dublin’s top three goals be?
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66. DEMOGRAPHIC INFORMATION

How long have you lived in the City of Dublin? (Check only one)
Less than one year 10 to 20 years
1to 5years More than 20 years
5to 10 years

67. DEMOGRAPHIC INFORMATION
Why did you move to Dublin? (Check all that apply)

Location Schools

Quality of life Good planning/aesthetic appeal
Housing option Community spirit

Proximity to work Safety

Family and friends Image/reputation

Other, please specify

68. DEMOGRAPHIC INFORMATION

What is your employment status?
Employed (or self employed) FT
Retired
Full-time homemaker

Employed (or self-employed) PT
Full-time student
Unemployed

69. DEMOGRAPHIC INFORMATION
What is the ZIP code where you work?

70. DEMOGRAPHIC INFORMATION
What is your occupation?
Executive/Administrative/Manager Professional Specialty
Sales Administrative Support (including clerical)
Farming/Forestry/Fishing Service Occupation
Technical/Related Support Operations/Fabricator/Laborer
Precision Production/Craft/Repair Retired
Self-employed Unemployed
Other

71. DEMOGRAPHIC INFORMATION
Do you own or rent your home?
Own Rent

72. DEMOGRAPHIC INFORMATION
Do you have children under age 18 living at home?
Yes No

73. DEMOGRAPHIC INFORMATION
What is your marital status:
Single Married Widowed Divorced
74. DEMOGRAPHIC INFORMATION
What is your age?
18 to 24 years
55 to 64 years

25to0 34 years 35to 44 years
65 to 74 years 75 or older

75. DEMOGRAPHIC INFORMATION
What is the highest level of education you have completed?

45 to 54 years

High school or less
Associate’s degree
Some graduate school

76. DEMOGRAPHIC INFORMATION
Are you registered to vote in Dublin?

77. DEMOGRAPHIC INFORMATION

Some college

Bachelor's degree

Graduate or professional degree

Yes No

Did you vote in the last City Council election held in November 2007? Yes No

78. DEMOGRAPHIC INFORMATION

What is your race or ethnic group?
Black or African American
Asian

79. DEMOGRAPHIC INFORMATION
Are you of Hispanic origin? Yes

White or Caucasian

Other (specify)

No
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80. DEMOGRAPHIC INFORMATION
What is your total household annual income before taxes?

Less than $40,000 $40,000 to $59,999
$60,000 to $79,999 $80,000 to $99,999
$100,000 to $149,999 $150,000 to $199,999

$200,000 or more

81. DEMOGRAPHIC INFORMATION
What is your gender? Male Female

82. DEMOGRAPHIC INFORMATION
What is your residential zip code?

83. VOTING WARD: Please choose the voting ward where you live.

City of Dublin
2008 Community Survey
Thank you very much for taking the time to answer these questions.

Your opinions and answers will be very helpful to the City of Dublin.

In appreciation, the City of Dublin would like to send you one of the following sets of event tickets. Supplies are limited in
each category. Information must be completed for you to receive tickets.
Please choose one:

Two one-day passes to the 2008 Dublin Irish Festival — August 1, 2 and 3, 2008.

Two one-day passes to the Dublin Community Recreation Center.

Please provide your name and address so we may send your incentives to you:

Name:

Street Address:
Zip Code:
E-mail: (optional)

60



