
 

HOTEL/MOTEL TAX GRANT APPLICATION REVIEW 

ADMINISTRATIVE REVIEW 

Name of Organization: HDBA   

Event/Activity: Engagement Campaign  

Previous Grants Received     Yes  No   

If Yes, Years: 2007, 2008, 2009, 2010,2011,2012  Amount: $20,000 ($15,000 2009) 

Did project/event meet stated goals and/or criteria: Yes  No  

Permit Needed      Yes  No 

Criteria: 

Cultural Arts: Click here to enter text. 

Beautification of public property: Click here to enter text. 

 Improvement of Dublin’s Historic District: Community Engagement Campaign 

Special Events: Click here to enter text. 

Other projects which will enhance the City of Dublin: Click here to enter text. 

Projects/Events that appeal to Dublin visitors and tourists: Click here to enter text. 

 

Comments – Community Relations:  Click here to enter text.  

 

Comments – Events Administration:  We will continue to work with HDBA on the Dub Crawl event, 
prior to the Irish Festival. 

 

Comments – Parks & Open Space:  Click here to enter text 

 

Comments – Taxation:  Application is complete 

 

Finance Committee Recommendation:  Click here to enter text. 

 



Other:  Click here to enter text. 

 



 
 
 
 
 
 
 

2013 HISTORIC DUBLIN COMMUNITY 
ENGAGEMENT CAMPAIGN  

 
 

 
Application for Dublin 
Hotel/Motel Tax Grant 

 
 
 

Submitted by: 
The Historic Dublin Business Association, Inc. 

24 Darby St. 
Dublin, OH 43017 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
A.  Organization 
Name of Applicant 
Applicant:  Historic Dublin Business Association, Inc. (HDBA) 
Federal Tax ID#:  03-0585215 
Contact Person:  Ms. Brenda Kocak 
                            President, HDBA  
      Modern Male  
      24 Darby St. 
      Dublin, OH  43017 
      614-588-0550 
      brenda@modernmalespas.com 
 
Applicant is a 501 (c) 6 organization with the following mission statement: 

 
The Historic Dublin Business Association is a not for profit organization comprised of 
business and property owners, working together to promote business prosperity and to 

preserve and enhance the integrity of Historic Dublin. 
www.HistoricDublin.org 

 
 
Brief History and Goals 
The HDBA has worked closely with the City of Dublin in planning and executing 
community events in Historic Dublin over the past decade.  Since the HDBA is primarily 
made up of relatively very small businesses, its current financial position is thin as its 
modest membership dues are its principal source of funds at this time.  In addition to the 
goals detailed in HDBA’s mission statement, the HDBA hopes and plans to continue to 
grow in both membership and financial health.  The HDBA current membership is at 50 
and its overall goals and focus lie primarily in two areas:  special events and improving 
commerce through improvement of Dublin’s Historic District.  The HDBA incorporated 
on March 28, 2006 and has been granted exempt status by the Internal Revenue Service 
as a Business League, a 501(c) 6 organization. 
 
Current Officers of HDBA: 
Brenda Kocak, President 
Modern Male, 24 Darby St 
 
Bryce Ungerott, Vice President 
Xcelerate Media, 61 W. Bridge St 
 
Rachel Dean-Haas, Treasurer 
Dean Insurance Group, 16 W. Bridge St. 
 
Jean Anne Conley, Secretary 
Conley & Partners Prudential Metrix Realtors, 11 W. Bridge St 



 
At Large Board Members Include: 
Mark Rigsby, Soul Theatre Productions, 64 S. Riverview St 
Nanette Purdy, Sister’s Sweet Shoppe, 45 N. High St 
Tim Picciano, Dublin Village Tavern, 27 S. High St 
Bill Jacob, Bottom Line CPA, 53 N. High St 
Val Wielezynski, La Chatelaine, 12 W. Bridge St 
 
HDBA Coordinator: 
Brian Kocak, 24 Darby St., brian.hdba@gmail.com  
 
 
B.  Project/Events 
The purpose of the 2013 Historic Dublin Community Engagement Campaign is to further 
the common goals of the HDBA and the City of Dublin’s Hotel/Motel Tax objectives.  
Namely, this application will provide for creative activities that are of interest to the 
Dublin community and beyond, as well as work towards long term improvements of 
Dublin’s ‘Historic District Experience’ that will be needed to sustain its long term 
viability and appeal.  Throughout the last several years HDBA has sought to create 
mutually beneficial relationships with other community organizations in order to enhance 
the education and experience of all things Dublin, OH.  The components of the 2013 
campaign as outlined in this application will continue to build on that foundation. 
 
The total requested for Special Events under this Hotel/Motel Tax Grant Application is 
$20,000.  The budget is detailed later in this document.  These funds will be used to 
subsidize the HDBA 2013 Community Event Activities detailed above. 
 
The Jig – Formally Sláinte Thursday, the first Thursday of every month, The Jig will 
come to be known as Historic Dublin’s outdoor live music night.  The kick off date for 
2013 will be April 4 and then every first Thursday after that.  Many member businesses 
participate in the event by offering open houses for their customers encouraging them to 
stroll, shop, dine and enjoy the music.  The HDBA partners from time to time with 
various community organizations, including but not limited to the Dublin Area Arts 
League, the Chamber of Commerce and Dublin Convention and Visitor’s Bureau to bring 
more people to the District on these evenings.  The Event features live music, free 
Trolley Rides and member business’ special promotions and includes performances by 
the Dublin Community Band.  Year Round.   
 
D.A.S.H. - Dublin Architectural Scavenger Hunt – Partnership with the Dublin 
Historical Society where visitors must match property addresses with historical landmark 
pictures.  In conjunction with Richard Taylor Architects and The Dublin Historic Society, 
during the entire month of May, HDBA will be hosting a scavenger hunt, where we invite 
residents and area visitors to explore the entire Historic District and learn about the 
buildings and architecture of the area.  We expect this educational and fun event to 
continue to grow in 2013 and beyond.  May 
 



Dublin Arts Festival – Held the same weekend as the Arthritis Foundation Car Show in 
Metro Place, the Dublin Area Art League (DAAL) executes this weekend Arts Festival 
on Bridge Street near the Historic District.  The HDBA participates with DAAL and the 
Arthritis Foundation in providing complementary shuttles which transport visitors 
between the three locations, Historic Dublin, the Festival on Bridge Street and the Car 
Show in Metro Place.  This program further promotes Dublin as a whole and all it has to 
offer.  HDBA member businesses cater to these visitors with special promotions and 
offers.  July  
 
Dub Crawl – pre-Irish Festival kickoff event that includes a 5k race and Irish bands. 
Held the Thursday evening prior to the Irish Festival opening day, the Dub Crawl 
showcases Dublin’s Historic District to many visitors and residents.  Coordinated and 
executed in conjunction with the City of Dublin, the Dub Crawl features outdoor live 
Irish music, a 5K run starting and finishing in the District and complementary shuttles 
which run to and from Metro Place providing convenience for attendees as well as 
overcoming the shortage of public parking in the District for such an event.  HDBA 
merchants stay open late and offer special promotions and programs to attendees. 
 
Holly Days – a host of events, activities and programs to celebrate the holiday season.  
Beginning in mid-November, the HDBA and the City of Dublin collaborate on kicking 
off the holiday season with the official tree lighting ceremony.  The following events and 
programs are all components of the Holly Days theme and month long program.  The 
HDBA is also working with the City of Dublin on a long term overall decorating plan for 
the District which will provide consistency and unity of look for every upcoming holiday 
season and will establish Historic Dublin as a holiday destination for visitors to see and 
experience. 
 
Open House - The HDBA member businesses offer an “Open House” day on two 
Thursdays during the holiday season, one in November and one in December providing 
an entertaining day and evening.  The event attracts visitors to the District and provides 
holiday “shoppers” a chance to purchase unique gift items in an inviting environment.  
Retail shops are open throughout the day and until 8:00 pm and the hospitality stops 
provide inviting specials and features to round out the Open House experience.  Free 
Trolley rides are also provided during a portion of the day.   
 
Chili Cook-Off – Started over 6 years ago the Chili Cook-Off has achieved great 
notoriety and success attracting many visitors to the District.  The restaurants in Historic 
Dublin compete against each other with new and original chili recipes providing tasting 
participants a diverse culinary experience.  Two “Silver Ladle” trophies are at stake, one 
determined by a panel of “expert” judges, the other, the Public’s Choice Award, 
determined by the tasting participants.  Proceeds go to a local charity.  First Saturday in 
December. 
 
Gingerbread House Auction – Hosted and managed by the Sister’s Sweet Shoppe, this 
annual event takes place on the same day as the Chili Cook-Off.  Students from Dublin 
Schools create these incredible works of art, which are then showcased for a silent 



auction at the Sister’s Sweet Shoppe, the public invited.  Crafts are available to do to 
keep the youngster’s engaged.  Proceeds go to a local charity and those auction winners 
take home a beautiful Gingerbread House decoration to display in their homes or 
businesses for the holiday season.  First Saturday in December. 
 
Twelve Elves – A major attraction for families, twelve HDBA member businesses “hide” 
an elf on one of their shelves throughout the holiday period.  Upon entering the business, 
kids are challenged to find the elf and when they do, they receive some sort of prize.  
After visiting all twelve businesses and finding all twelve elves, the family is entered into 
a door prize drawing for gift baskets and gift certificates from and to HDBA member 
businesses.  This event encourages families to visit stroll the District and its businesses at 
their own convenience.  December 
 
 
Summary 
The target audience for HDBA’s 2013 Historic Dublin Community Engagement Plan will 
continue to be adults and families who desire for an evening out with great food, 
shopping, and multi-sensory activity.  Live music, artistic and educational experiences, 
collaborative presentations and Trolley rides in conjunction with “Holly Days” will be 
key components of 2013.  Geographically, we expect 2013’s campaign to continue its 
appeal to an expanded audience beyond Dublin and ramp up our awareness by working in 
conjunction with the Visitors Bureau in order to inform local hotels of event details.   
 
HDBA 2013 Community Engagement Campaign will continue those programs and 
events that have proven successful in the past and will also add an expanded holiday 
program which will establish Historic Dublin as a holiday destination for the surrounding 
community.     
 
 
Budget 
HDBA is requesting an amount not to exceed $20,000 of Hotel/Motel Tax funds for the 
execution of the components of this application.  The use of these funds is budgeted as 
follows: 
 
Event Management:             
Programming and Marketing Management Resource     $  12,000 

 Web communications 
 Media partnerships 
 Talent Acquisition 
 Event Logistics 
 Sponsorships 
 Membership Engagement 
 Community Partnerships 

 
Programs and Events                                                        2,500          

 Performing Talent 



 Transportation (trolley service) 
 Decoration 

 
Marketing and Promotions                                                 5,500          

 Advertising 
 Print Materials (calendar of events, brochure) 

 
 
     TOTAL  $  20,000  
 
This budget is preliminary and expense items could change as the various events are 
continually reevaluated and further developed.  Approval of this application is considered 
an approval of the overall amount of $20,000 for Special Events not to be exceeded and 
approval does not imply a limit by individual budgeted expense category, but rather the 
overall limit of all expense categories combined.  
 
 TOTAL APPLICATION REQUEST  $  20,000   
 
It is important to note that the requested $20,000 is only a portion of the overall 
investment HDBA and its membership will apply to the above components of this 
application.  HDBA routinely funds to the extent possible, its own marketing, advertising 
and programs and its members routinely invest their own funds, over and above their 
membership fees, to execute events, promotions etc.  
 
 
Goals 
The HDBA Community Engagement Campaign has three specific goals: 
 
1)  Continue to build upon a cultural identity for Historic Dublin’s Business District  
As a welcoming environment for all ages. 
 
2)  Increase visitors to the District.  We want to attract people and keep them coming 
back.  We want to make the Historic District an impactful, dynamic place, where 
residents and visitors can enjoy a cultural, social, and educational experience.   
 
3)  Continue to utilize Hotel/Motel Tax funds to invest in a comprehensive campaign 
that will have significant long term impact. 
 
The City of Dublin, its residents, and businesses will benefit through the approval of this 
application as it continues the revitalization effort of Historic Dublin.     
 
 
Evaluation & Follow Up 
For Special Events, evaluation will be based primarily on the incremental business that 
accrues to the businesses in the District.  HDBA will survey its membership routinely as 



to the impact of this campaign on their business.  Increased business in the District 
indicates that the community is viewing the District favorably as well as visiting the 
District.  HDBA will provide a formal Follow Up report by year end 2013.    
 

C.  HDBA Financial Position 
The HDBA currently receives approximately $5000 per year from membership dues 
which is the vast majority of its annual revenue.  It has no other material assets than cash 
and no liabilities.  This Bed Tax Grant is combined with HDBA membership funds along 
with HDBA member businesses contributing their own funds over and above their dues, 
to present and offer all of these community events.  Through these events, the HDBA acts 
as a City of Dublin Ambassador from which the community at large primarily benefits.  
Without this grant, the HDBA would not be able to provide the full Community 
Engagement elements of its mission statement and most of these events would not be 
possible.   
 
The HDBA thanks you for your consideration.  




