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270/33 FOCUS GROUPS 
 

 

 SUMMARY 

 

On Monday, September 30th, 2013, the City of Dublin, in partnership 
with the Dublin Arts Council, held two community focus groups to 
inform the aesthetics of the upcoming I-270/U.S. 33 Northwest 
Interchange Improvement Project.   

 

Route 216, Baltimore, Maryland. 
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DEMOGRAPHIC SURVEY 
Total Attendees: 79 
Total Survey Respondents: 55 
• Men: 24 
• Women: 31 

Respondents age 45 & up: 49  
Highest age reported: 90+ 
Lowest age reported: Under 24 

“Do you live or work in Dublin? 

• Live: 28 
• Work: 8 
• Both: 17 
• Neither: 2 

“How long have you lived/worked in 
Dublin?” 

• Longest time reported: 90 years 
• Shortest time reported: 1 year 
• Average: 19 years 
• Median: 14 years 

 
 
 
 

 

270/33 FOCUS GROUPS 
S U M M A RY  

INTRODUCTION 
 
     On Monday, September 30th, 2013, The City 
of Dublin held two community focus groups to 
inform the aesthetics of the upcoming I-270/U.S. 
33 Northwest Interchange Improvement Project.   
     The goal of the focus groups was for Steven 
Weitzman, President and CEO of Creative Design 
Resolutions, Inc. (CDR) to cull input from residents 
and stakeholders about the ideas and imagery 
that comprise Dublin’s identity. Weitzman and CDR 
have been hired to work with 
landscape architects in 
developing an aesthetic 
master plan for the 
interchange. 
     The first meeting had 49 
attendees, while the second 
had 30. Of the 79 total 
attendees, 55 completed 
demographic response cards.  
Of this group, 89% reported 
being over the age of 45. Just 
two reported being under 35, 
and of those, one reported 
being under 25. The largest 
age group represented was 
ages 55-64, comprising over 
30% of respondents. Mr. 
Weitzman would later note 
that most attendees were 
Caucasian. 31 respondents 
were female, and 24 were 
male. 

     When asked the question, “How long have you 
lived/worked in Dublin?” attendees responded 
with a wide range of answers. The shortest amount 

of time reported was one year and the longest, 90 
years. The median number of years attendees 
reported having lived or worked in Dublin was 14, 
and the average was 19. 
     The meetings each began with Sara Ott, Senior 
Project Manager with the City of Dublin, providing 
background information on the interchange 
expansion project, which will take shape in two 
phases over the next ten years. 

     Next, David Guion, 
Executive Director of the 
Dublin Arts Council, made a 
few remarks emphasizing the 
importance of public art. 
     Mr. Weitzman then gave 
a 20 to 30-minute 
presentation to each focus 
group. The presentation 
introduced Mr. Weitzman 
professionally, while 
providing visual examples of 
similar projects he has worked 
on throughout the country, 
including the Big Rock 
Interchange in Little Rock, 
Arkansas. 
     Weitzman explained his 
community engagement 
process for these projects, 
and introduced some relevant 
technical terminology: MSE 
wall, parapet, form liner, pier, 

modularity.  
     Weitzman then addressed the group: “What is 
Dublin to you? . . . Give me two or three words 
about who, or what, is Dublin.” 
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SESSION I 
     The tone of each meeting was unique. During 
the first meeting, attendees engaged in a 
discussion that focused on points of identity and 
iconic imagery.  
     A number of different ideas were presented. 
While several residents took pride in Dublin’s 
“Irish” identity, others voiced concerns that the 
label was not a genuine representation of the city. 
One attendee said he worried the image was 
more of a marketing ploy than an accurate 
portrayal of Dublin’s history and culture. Several 
others echoed his concerns, noting that historically, 
Dublin’s largest immigrant group has been 
German, not Irish. 
     Mr. Weitzman took an informal survey: “How 
many would feel comfortable with Irish being part 
of the theme?”  Roughly a quarter of attendees 
raised their hands. 
     A concept nearly as contentious as the Irish 
theme was that of Dublin as a “Golf City.” Some 
residents cited Jack Nicklaus and The Memorial 
Tournament as reasons golf should be considered 
in the theme, while others were less convinced of its 
centrality in Dublin’s identity. 
     Other ideas that seemed to garner wide 
support were the themes of nature, wildlife, the 
Scioto River, bike trails, community planning and 
green space. When asked if they supported the 
idea of flora and fauna 
as part of the aesthetics, 
roughly three fourths of 
attendees raised their 
hands. 
     An idea on which 
there was wide 
agreement was that of 
Dublin being an active 
and engaged 
community, 
characterized by 
generosity and 

volunteerism. Family-friendliness was another point 
of pride for many. 
     One idea that was mentioned briefly, but was 
met with relative enthusiasm, was the idea of 
Dublin as a symbolic and literal crossroads.  
Progress, fluidity, and the future were also brief 
but popular topics of discussion. 
     One resident mentioned decorative lighting as 
an option for aesthetic design. Weitzman 
explained that due to the fast-tracked nature of 
the project, lighting would not be an option for 
Phase I. He noted, however, that it was not off the 
table for Phase II. 

 
SESSION II 
     The second meeting—which was held in the 
evening and had fewer attendees—saw a 
discussion that addressed Mr. Weitzman’s prompts, 
in addition to posing some questions. For example, 
a couple attendees wanted to know the exact 
price of the project, a number that was not readily 
available. 
     Another citizen asked to know where the 
funding for the project was coming from. At this 
point, Sara Ott stepped in and explained to the 
group that the project has two funding sources—
the hotel/motel tax and tax increment financing.   
     Residents had logistical questions about the 
landscape and hardscape as well. If there were 
going to be ten MSE walls, where would they be? 

Who would take care of 
the landscaping? If an 
existing bridge was 
expanded, how would 
the “new” and “old” 
sides be reconciled? 
What did “modularity” 
have to do with 
aesthetics?  
     After addressing 
each of these concerns 
briefly, Mr. Weitzman 
turned the focus back to 

The Big Rock Interchange in Little Rock, Arkansas is an example of 
Creative Design Resolutions’ previous work. 
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WHAT IS DUBLIN 
TO YOU? 

“We are stewards. Of knowledge, 
of people . . .we’re volunteers, bike 
ambassadors. We’re a very hands-
on community, very involved with 
each other. We help each other in 

times of need.” 

“Dublin has the largest population 
of Japanese nationals in Ohio. 
There is a very high amount of 

Japanese investment in this 
community. I’d like to see a nod to 

that.” 

“Our ability to change. We’re a 
little over 200 years old. For 150 

years, we were a German 
community. Now we’re Irish.” 

“Beautiful flowers. Trees, birds, 
animals . . . we’re very nature-

related. Maybe that’s better than 
Irish or German.” 

 “Daily, I see families. Moms and 
dads playing with their kids. Kids 

playing soccer.” 

“Very family friendly.” 

“Herons, along the waterway. So 
many of them. Eagles, deer, 

foxes . . . there’s rich wildlife in this 
community.” 

“75,000 people work here. We’re 
a huge business community.” 

 

aesthetics. 
     A variety of ideas were offered up in the 
second round. Dublin’s meticulous community 
planning was mentioned more than once as a point 
of pride for residents. Natural beauty and green 
space, again, were popular ideas. 
     Once again, Weitzman asked the group what 
they thought of “Irish” as an important theme. This 
time, roughly a third of attendees raised their 
hands. 

      Weitzman then asked if the group thought 
agriculture was important as a theme. Again, 
about a third raised their hands. 
     As with the first session, there were a few 
dominant, recurring themes, including: family, 
children, schools, bike trails and green space. 
One idea that was popular in the second session 
was the idea that Dublin is welcoming, and “a 
great place to live and work.” More than one 
resident expressed a desire for this “welcoming” 
attribute to be included somehow in the theme. 
     Decorative lighting was again brought up as a 
possible enhancement to the interchange.  

 

CONCLUSION 
     The focus groups saw a number of ideas, and a 
range of different perspectives. While some saw 
golf and “Irish-ness” as points of identity to be 
reinforced, others were hesitant to embrace them 
as aesthetic themes. 
     Two concepts that were largely popular in both 
groups were nature and wildlife. Related to these 
were green space, community planning and bike 
trails. Family, community, volunteerism and overall 
quality of life were all fairly popular as points of 
pride in Dublin. 
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Exhibit C 
 

I-270/U.S. 33 Northwest Interchange 
Aesthetic Design Selection Committee 

 
Goals 

1. Analyze and critically assess Creative Design Resolution’s (CDR) preliminary 
designs and concepts. 

2. Choose a design concept that best expresses your understanding of community 
identity as based on community discussions and online feedback. 

3. Choose alternate concept. 
 
Outcomes 

1. Community input is assessed and overall community preference of conceptual 
designs is prioritized. 

2. City staff is provided guidance about preferred elements of conceptual design. 
3. The concept that proves most successful is chosen and recommended to ODOT 

for final approval. 
4. Secondary concept recommendation is also identified. 

 
Selection Committee Tasks 
Each committee member will 

• Uniquely represent the community 
• Be a steward of public funds 
• Attend and actively participate in, two (2) meetings.  

Nov. 13, 6-8:30 pm: Selection Committee Orientation and Presentation of 
concepts by Steven Weitzman, CDR 

Nov. 19 or 20: Meeting to discuss, choose final concept 
• Commit time between meetings to review materials 

 
Selection Committee Composition 
Voting Members 

• Corporate/Business representative 
• At-large resident representative(s) 
• Dublin Arts Council board member 
• Public official 
• Arts professional 

  
Ex-Officio/non-voting  

• David S. Guion, Executive Director Dublin Arts Council 
• Sara Ott, Senior Project Manager, City of Dublin  
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