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Multi-Agency Coordination System (MACS) 
 

On large or wide-scale emergencies that require high-level resource management or information 
management, a Multi-Agency Coordination System (MACS) may be required.  Multi-Agency Coordination 
Systems are a combination of resources (personnel, equipment, facilities, communications, & procedures) 
that are integrated into a common framework for coordinating and supporting incident management 
activities.   
 
For purposes of this plan, the Emergency Operations Center (EOC) and the Joint Information Center (JIC) 
will serve as the primary components for the City of Dublin’s Multi-Agency Coordination System (MACS).   
 

Emergency Operations Center - Overview 
 
The Emergency Operations Center (EOC) is a centralized location from which emergency operations can 
be directed and coordinated.  It is only used when the Multi-Agency Coordination System is being utilized 
in conjunction with the Incident Command System (ICS).  The EOC is the location from which the 
coordination of information and resources to support field incident management activities take place.  
The EOC is designed to support multi-agency coordination and joint information activities. 
 
The primary functions of the Emergency Operations Center include: 
 

 Develop and Maintain Situational Awareness 

 Coordination of Information 

 Coordination of Resources 

 Resource Support 

 Strategic Overview 

 Policy and Decision Making 

 Emergency Communications 

 Coordinate and Resolve Interagency and Intergovernmental Issues 

 Establish Response and Recovery Priorities 

 Central Command and Control 
 
***It should be noted that direct tactical and operational responsibility for the conduct of 
incident management activities rests with the on-scene Incident Commander, NOT the EOC. 
 
Under certain specific circumstances or conditions, the emergency operations center (EOC) may also 
operate as the incident command post depending on the type and circumstances of the critical incident, 
especially if there is no actual scene to manage (i.e. public health disaster, area command, etc.). 
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Activation of the City of Dublin’s EOC 
 
 

Authority to Activate the Emergency Operations Center 
 
As emergency situations threaten to occur or actually occur; the City Manager, Assistant City Manager, or 
the Chief of Police (or any person assigned or designated to an “acting” role in any of these positions) 
may activate the City of Dublin’s Emergency Operations Center (EOC) to facilitate evaluation, conduct 
incident planning, and possibly activate or implement any and/or all emergency functions, staffing, 
and/or resources in order to effectively respond to and recover from an emergency or critical incident. 
 
 

Circumstances (Trigger Events) for Activation of the EOC 
 
The following circumstances may require the activation of the City of Dublin’s Emergency Operations 
Center: 
 

 When unified or area command has been established. 
 When more than the City of Dublin and Washington Township have become involved in the 

management and response to a critical incident. 
 If similar incidents in the past have required EOC activation. 
 When the Incident Commander indicates that the critical incident could expand rapidly or involve 

cascading events. 
 When the dispatch workload increases to the point that it can no longer provide logistical 

support. 
 When a critical incident is imminent and/or when there is an elevated threat level(s). 
 When the City Manager, Assistant City Manager, and/or the Chief of Police have directed the 

activation of the EOC. 
 
 

Emergency Operations Center (EOC) Location 
 

1. Primary Emergency Operations Center 
 
City of Dublin Justice Center,  
Dublin Division of Police (EOC area)    
6565 Commerce Parkway, Dublin, Ohio 
 
2. Secondary Emergency Operations Center  
 
City of Dublin Service Center Complex 
Dublin Department of Service 
6555 Shier-Rings Road, Dublin, Ohio 
 
Tertiary Locations include:  
 

 City Hall 
 Washington Township Fire Administration Building 
 Dublin Recreation Center 
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Activation Levels of the Emergency Operations Center 
 
The city official who authorizes the activation of the Emergency Operations Center (EOC) shall also 
determine the level of activation for the EOC.  The Dublin EOC is considered a “warm” facility as it has 
critical systems and equipment in place, but it does require a moderate start-up period (<60 minutes). 
 
The following are the four levels of activation for the EOC: 
 
Level 1: Ready the EOC 
Level 2: Monitor Mode of the EOC 
Level 3: Partial Activation of the EOC 
Level 4: Full Activation of the EOC 
 
 

Continuity of Operations 
 
In the absence of division/department director, the next person in the chain of command of that work 
division or unit shall assume responsibility for the position.  The City of Dublin does maintain a succession 
planning list to be utilized as part of the city’s continuity of operations.  In addition, the City of Dublin 
maintains a Business Recovery Plan to aid in the continuity of operations. 
 
 

Notification to Report to the Emergency Operations 
Center 
 
Identified city staff will be notified to report to the activated Emergency Operations Center using the 
“Telephone Call-Out Tree”.  The “Telephone Call-Out Tree” will direct specific division/department heads 
to contact/notify other identified division heads.  Division heads will also determine who they need to 
contact from their own work division/unit in order to assist in the response and recovery from a critical 
incident.  Those employees contacted will report to their designated assignments within 60 minutes of 
notification.  
 
 

Level 1 Activation: Ready the EOC  
 
The Emergency Operations Center is put together and readied for activation.  No staff is assigned to 
the EOC, but all equipment and facilities are in place and operational.  The EOC should be operational 
within 60 minutes of activation.  The Authorizing Official has the discretion to scale down or ramp up 
staffing requirements based on the circumstances of the incident. 
 

Situation Description Minimum Staffing Requirements 

Discretion of the Authorizing Official Emergency Management Coordinator 
Technical Services Director 
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Level 2 Activation: Monitor Mode 
 

The Emergency Operations Center is staffed with key personnel only in order to monitor the critical 
incident situation and/or status.  The EOC should be operational and staffed with select key 
personnel within 60 minutes of activation.  The Authorizing Official has the discretion to scale down 
or ramp up staffing requirements based on the circumstances of the incident. 
 

Description Minimum Staffing Requirements 

Discretion of the Authorizing Official 
Small Critical Incident or Event 
Single Disaster Site Location 
Potential Severe Weather Threat 
Elevated Threat Level 
 

City Manager 
Assistant City Manager 
Chief of Police 
Washington Township Fire Chief 
Director of Public Services 
Director of Community Relations 

 
The City Manager, Assistant City Manager, and/or the Chief of Police may also seek the advice or input 
from a policy group to be determined.  The policy group consists of select key management staff from 
city divisions.  The policy group focuses on the overall strategy for the response, overall response 
priorities, policy setting, and recovery.  This group includes the directors from the following work 
divisions/units, however depending upon the incident and the discretion of the City Manager, Assistant 
City Manager, and/or Chief of Police; only select members may be activated depending on the emergency 
event:  
 
Streets & Utilities   Engineering   Community Relations  
Facilities    Fleet    Information Technology 
Building Standards   Economic Development  Finance   
Accounting    Fiscal Administration  Human Resources 
Planning    Parks & Open Spaces  Recreation Services  
Taxation    Court Services   Volunteer Services 
Events Administration   Police    Legislative Affairs  
Law Director    Washington Township FD* 
 
Any Other Staffing Designated – This may include, but not be limited to: Senior Project Manager, 
Management Assistants, Dispatchers, Office Assistants, Staff Assistants, Executive Assistants, etc. 
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Level 3 Activation: Partial Activation of the EOC 
 

The Emergency Operations Center is staffed with select key personnel and other key personnel from 
other responding agencies.  The EOC should be operational and staffed with select key personnel 
within 60 minutes of activation.  The Authorizing Official has the discretion to scale down or ramp up 
staffing requirements based on the circumstances of the incident. 
 

Description Minimum Staffing Requirements 

Discretion of the Authorizing Official 
Moderate Size Critical Incident or Event 
Two or More Disaster Sites 
Several Agencies Involved 
Major Scheduled Event 
Limited Evacuations 
Resource Support Required 

City Manager 
Assistant City Manager 
Chief of Police 
Washington Township Fire Chief 
Director of Public Services 
Director of Community Relations 
Director of Streets & Utilities 
Director of Engineering 
Director of Building Standards 
Director of Development 
Director of Finance 
Emergency Management Coordinator 
Senior Public Information Officer 
Technical Services Director 
Services Bureau Commander 
Operations Bureau Commander (ICP) 
Scribe/Logger – For each work group (4) 
Dublin City Schools Representative 
Any Other Staffing Designated 

 
The City Manager, Assistant City Manager, and/or the Chief of Police may also seek the advice or input 
from a policy group to be determined.  The policy group consists of select key management staff from 
city divisions.  The policy group focuses on the overall strategy for the response, overall response 
priorities, policy setting, and recovery.  This group includes the directors from the following work 
divisions/units, however depending upon the incident and the discretion of the City Manager, Assistant 
City Manager, and/or Chief of Police; only select members may be activated depending on the emergency 
event:  
 
Streets & Utilities   Engineering   Community Relations  
Facilities    Fleet    Information Technology 
Building Standards   Economic Development  Finance   
Accounting    Fiscal Administration  Human Resources 
Planning    Parks & Open Spaces  Recreation Services  
Taxation    Court Services   Volunteer Services 
Events Administration   Police    Legislative Affairs  
Law Director    Washington Township FD* 
 
Any Other Staffing Designated – This may include, but not be limited to: Senior Project Manager, 
Management Assistants, Dispatchers, Office Assistants, Staff Assistants, Executive Assistants, etc. 
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Level 4: Full Activation of the EOC 
 

The Emergency Operations Center is fully staffed by all personnel with EOC responsibilities.  The EOC 
should be operational and staffed with key personnel within 60 minutes of activation.  The 
Authorizing Official has the discretion to scale down or ramp up staffing requirements based on the 
circumstances of the incident. 
 

Description Minimum Staffing Requirements 

Discretion of the Authorizing Official 
Major Critical Incident or Event 
Multiple Disaster Sites 
Regional Disaster 
Critical Incident with Multiple Agencies 
Extensive Evacuations 
Major Resource Support Required 

City Manager 
Assistant City Manager 
Chief of Police 
Washington Township Fire Chief 
Director of Public Services 
Director of Community Relations 
Director of Streets & Utilities 
Director of Engineering 
Director of Building Standards 
Director of Parks & Open Space 
Director of Development 
Director of Finance 
Emergency Management Coordinator 
Senior Public Information Officer 
Technical Services Director 
Services Bureau Commander 
Operations Bureau Commander (ICP) 
Dublin City Schools Representative 
Scribe/Logger – For each work group (4) 
Any Other Staffing Designated 

 
The City Manager, Assistant City Manager, and/or the Chief of Police may also seek the advice or input 
from a policy group to be determined.  The policy group consists of select key management staff from 
city divisions.  The policy group focuses on the overall strategy for the response, overall response 
priorities, policy setting, and recovery.  This group includes the directors from the following work 
divisions/units, however depending upon the incident and the discretion of the City Manager, Assistant 
City Manager, and/or Chief of Police; only select members may be activated depending on the emergency 
event:  
 
Streets & Utilities   Engineering   Community Relations  
Facilities    Fleet    Information Technology 
Building Standards   Economic Development  Finance   
Accounting    Fiscal Administration  Human Resources 
Planning    Parks & Open Spaces  Recreation Services  
Taxation    Court Services   Volunteer Services 
Events Administration   Police    Legislative Affairs  
Law Director    Washington Township FD* 
 
Any Other Staffing Designated – This may include, but not be limited to: Senior Project Manager, 
Management Assistants, Dispatchers, Office Assistants, Staff Assistants, Executive Assistants, etc. 
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Concept of Operations - Emergency Operations Center 
 
The Office of the City Manager will serve as the lead division/department for the City of Dublin in 
facilitating coordination among local, county, state, federal, non-government, and/or private sector 
agencies.  The police division will serve as the secondary division in support of the Office of the City 
Manager. 
 
As emergency situations or critical incidents threaten to or actually occur; the City Manager, Assistant City 
Manager, and/or the Chief of Police (or any person assigned or designated to an “acting” role in any of 
these positions) may activate the City of Dublin’s Emergency Operations Center to facilitate evaluation, 
conduct incident planning, and/or activate/implement any and/or all emergency functions, staffing, and 
resources.  In addition, the authorizing official shall also identify the level of activation (1, 2, 3, or 4).  
 
Upon the decision to activate the Emergency Operations Center (EOC) as well as the level of activation, 
the following protocol will be followed: 
 

 Using the “Telephone Call-Out Tree”, select city staff members will be notified based on the level 
of activation and discretion of the activating city official.  Those city staff members notified and 
requested to respond to the EOC will report to the identified Emergency Operations Center 
(EOC).  The EOC staffing layout will identify the primary designations and locations for key 
personnel assigned to the Emergency Operations Center.   

 
 In the absence of one of these select city staff members, the next person in the chain of 

command of that division/section shall assume responsibility for the position.   
 

 Employees of the City of Dublin will use their city identification cards (ID) as a means of 
identification and for gaining access to restricted areas (i.e. incident command post, emergency 
operations center, joint information center, staging area, perimeter of operations, etc.).  City ID 
cards must be brought with the employee and displayed at all times.  Other credentialing 
systems may be implemented at the discretion of the Incident Commander and/or EOC. 

 
 Employees assigned to the EOC are strongly encouraged to prepare and bring a “go-bag” with 

them that should contain: cell phone & charger, portable radio & charger, laptop/tablet computer 
& charger, city identification card, hard copies of resource lists and contact lists, hard copy of the 
EOP, hard copies of division special operating guidelines, other necessary work documents, 
personal hygiene items, medication, and at least one (1) change of clothing. 
 

 The City Manager, Assistant City Manager, and/or the Chief of Police (or any person assigned or 
designated to an “acting” role in any of these positions) -OR- the designee of the City Manager 
will function as the Emergency Operations Center Manager (EOC Manager) in charge of the 
Emergency Operations Center (EOC). 

 
 Upon arrival at the Emergency Operations Center, the EOC Manager or his/her designee will 

provide staff members with a briefing on the incident, the current status of the incident, current 
situation report, specific assignments, duties, and responsibilities. 

 
o Work areas have been identified in the Emergency Operations Center for key 

organizational components within the City and select organizations external to the City.   
 

 The EOC Manager or his/her designee will implement security measures for the EOC to ensure a 
safe and secure environment and so that only authorized persons are allowed into the EOC. 
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o A police officer should be assigned to the entrance to the EOC to ensure only authorized 
employees are granted access to the EOC.  This officer should be provided with a list of 
responding employees in order to assist him/her in this duty. 

 
o A police officer may also be assigned to the entrance of the Justice Center to ensure only 

authorized persons are granted access to the Justice Center.  If assigned, this officer 
should be provided with a list of responding employees and others who will be granted 
access to the Justice Center in order to assist him/her in this duty. 

 
 The EOC Manager or his/her designee shall ensure that communications are established between 

the Emergency Operations Center (EOC), the Incident Command Post (ICP), and the Dublin 
Police Communications Center in order to determine what resources are needed to support the 
incident response and operations. 
 

 The EOC Manager or his/her designee, in consultation with the Incident Commander, should 
identify the location of the staging area for internal and external response personnel, equipment, 
supplies, vehicles, and resources. 
 

 The EOC Manager should establish a schedule for updating and exchanging incident information 
(briefings) with the Incident Commander (i.e. hourly, after key events, discretionary, etc.). 
 

 The EOC Manager should establish a schedule for updating and exchanging incident information 
(EOC briefings) with the leaders of the EOC operations, coordination, and resources work groups 
(i.e. hourly, after key events, discretionary, etc.). 
 

 During EOC activation, EOC representatives in consultation with the Incident Commander or 
Incident Command Post should identify existing internal resources that are available to support 
the response to the incident. 
 

 During EOC activation, EOC representatives in consultation with the Incident Commander or 
Incident Command Post should identify external resources (i.e. via mutual aid, county EMA EOC, 
LERP, FERP, contractual, etc.) that are available to support the response to the incident. 

 
 During EOC activation, all EOC representatives are expected to coordinate directly with their 

functional counterparts in the local, county, state, federal, non-government, and private sector. 
 

 During EOC activation, all EOC representatives are expected to identify, inventory, and/or track 
all resources (by type and kind if applicable) that were available to support response operations, 
including facilities, equipment, vehicles, personnel, supplies, systems, and other resources. 
 

 During EOC activation, all EOC representatives are responsible for identifying and securing 
replacement resources.  This includes planning for resource replacement before being requested 
or needed. 
 

 During EOC activation, EOC representatives and the Incident Commander or Incident Command 
Post should coordinate and determine what equipment, resources, and/or supplies are no longer 
needed to support the response effort. 
 

 During EOC activation, EOC representatives and the Incident Commander should coordinate and 
implement demobilization and deactivation procedures. 
 

 During EOC activation, all EOC representatives are responsible for keeping records to document 
resources utilized in support of the cost recovery effort. 
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 During EOC activation, each EOC work group (EOC Management, Operations, Coordination, and 

Resources) shall maintain documentation on decisions, actions, assignments, etc. 
 

o Scribes/loggers assigned to work groups may assist in the documentation function. 
 

o Documentation may be completed by using hard copy forms, the online EOC Message & 
Status Board (accessible via the police intranet), HTE (CAD, RMS, etc.), other electronic 
means (i.e. Excel, Access, Word, etc.), and/or any combination of the previously 
mentioned means. 

 
 

De-Activation of the Emergency Operations Center 
 
The Emergency Operations Center will remain operational until such time as the City Manager, Assistant 
City Manager, or the Chief of Police orders deactivation and closure.  It is likely that closure of the EOC 
will occur by ramping down the levels of activation rather than just an abrupt closure.  It should be noted 
that EOC’s often remain activated to facilitate recovery efforts or needs long after the Incident Command 
completes its on-scene mission.  The process of planning for demobilization and de-activation should 
begin as soon as personnel, equipment, supplies, vehicles, and resources are mobilized. 
 
 

Assignments for the Emergency Operations Center (EOC) 
 
The National Incident Management System (NIMS) does not require Emergency Operations Centers 
(EOC) to adopt the Incident Command System (ICS) as its organizational structure.  In order to reduce 
confusion with ICS titles, functions, and roles, the EOC will adopt an organizational structure based on 
major management activities or functions:  
 

 EOC Management Group 
 Operations Group 
 Coordination Group 
 Resource Group   

 
Each work group will have a number of work units/divisions that are assigned to that specific group (in a 
few cases some members “may” have roles in more than one group).  Each work group will have 
assigned functions that the group is responsible for completing.  Each work group will also have assigned 
emergency support functions (ESF).  Each emergency support function will have a work unit/division 
serving as the lead on that emergency support function to ensure that it is completed in proper and 
timely manner. 
 

 
 

 

EOC  

Management  

Group 

 

 

Operations Group 

 

 

Coordination Group 

 

 

Resource Group 
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EOC Management Group – The overall management of the EOC is the responsibility of the City 
Manager (or acting City Manager). The City Manager may assign other individuals or a team to assist 
him/her with this function.  Members of this group may include, but are not limited to: 
 
 City Manager/Emergency Management Director 

Assistant City Manager 
Chief of Police 
Washington Township Fire Chief   
Legislative Affairs 

 Law Director 
 Director of Human Resources 

Emergency Management Coordinator 
 
EOC Management Group Functions: Functions to be completed by the EOC management Group include, 
but are not limited to: 
 

Overall Management of the EOC and JIC   Chapter 36 Responsibilities 
Emergency Proclamation/Regulation   Emergency Legislation 
Keep City Council Informed    Complete After Action Report 
Strategic Overview     Policy Establishment 
Response Priorities     Continuity of Government 
Decision Making (Protect Life & Property)   Overall Command & Control 
Mutual Aid Request     National Guard Request 

 
ICS Liaison: Liaison with the Incident Commander or the Unified Command from the Incident Command 
Post. 
 
Emergency Support Functions:  
 

ESF # 5 – Emergency Management (Office of the City Manager): The scope of this function 
includes, but is not limited to: coordination of incident management and response efforts, 
issuance of mission assignments, resource and human capital, incident action planning, and 
financial management. 

 
A scribe/logger should be assigned to this group to document decisions, actions, assignments, etc. 
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Emergency Powers and Duties - Guidance 
 
In the event of an emergency or disaster, the City of Dublin’s Code of Ordinances identifies emergency 
powers and duties.  See code for exact language, the below is for quick reference only. 
 
Dublin City Council - 36.05 (A) - The Dublin City Council may convene to perform its legislative powers as 
the disaster situation demands; shall receive reports relative to all phases of emergency management 
activities; and may declare an end to the emergency period.  
 
Dublin City Manager – 36.05 (B) - The Emergency Management Director may exercise the emergency 
power and authority necessary to fulfill his/her general powers and duties. The judgment of the 
Emergency Management Director shall be the sole criteria necessary to invoke emergency powers 
provided in the Revised City Charter, the Codified Ordinances and other appropriate authorities, and to 
declare an emergency period. 
 

 During any period when disaster threatens or when the city has been struck by disaster, the City 
Manager may promulgate such regulations as he/she deems necessary to protect life and 
property and preserve critical resources. Such regulations may include, but shall not be limited to 
the following: 

 
o Regulations prohibiting or restricting the movement of vehicles in order to facilitate the 

emergency work forces, or to facilitate the mass movement of persons from critical areas 
within or without the city. 

 
o Regulations pertaining to the movement of persons from areas deemed to be hazardous 

or vulnerable to disaster. 
 

o Such other regulations necessary to preserve public peace, health and safety. 
 

Regulations promulgated in accordance with the authority above will be given widespread 
circulation by proclamations published and circulated by all available means, such as TV, radio, 
postings, local warning system, etc. These regulations will have the force of ordinance when duly 
filed with the Clerk of Council and violations will be subject to the penalties provided. 

 
 The Emergency Management Director shall direct resources to the aid of other communities 

when required in accordance with the statutes of the state, and he/she may request the county, 
state, or a local subdivision of the state to send aid to the city in case of disaster when resources 
of the city are no longer adequate to cope with the disaster. 

 
 The Emergency Management Director may, during response and recovery operations, obtain vital 

supplies, equipment and other properties found lacking and needed for the protection of health, 
life, and property of the people, and bind the city for the fair value thereof. 

 
 The Emergency Management Director may require emergency services of any city officers or 

employees. If regular city resources are determined to be inadequate, the Director may require 
the services of such other personnel as he can obtain that are available, including citizen 
volunteers.   
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Operations Group – The operations group includes representatives from each organizational 
component with responsibility for any portion of the response to the emergency event or public safety 
operations.  The Operations Group will be led by the Chief of Police or a designee appointed by the City 
Manager.  Members of this group may include, but are not limited to: 
 

Office of the City Manager    Police 
Washington Township Fire/EMS Department  Streets and Utilities 
Community Relations     EOC Communications  
   

Operations Group Functions: Functions to be completed by the Operations Group include, but are not 
limited to: 
 

Direct Support to Incident Command   Public Safety Operations 
Warning System Activation (DEWS)   Evacuation 
Emergency Calling System Activation (DECS)  Perimeter Control 
Traffic Management/Control    Crowd Control 
Search and Rescue     Emergency Medical Services 
Fire Control/Management    Public Education 
Public Health Needs     Information Management 
Rumor Control      Criminal Investigation 
Evidence Collection     Manage Disaster Communications 
Clear Streets      Remove Debris 
Conduct Initial Damage Assessment   Emergency Communications 
Hazardous Materials Response    Coroner and Funeral Home 

 
ICS Liaison: Liaison with the Operations Section from the Incident Command Post. 
 
Emergency Support Functions:  
 

ESF # 4 – Firefighting (WTFD): The scope of this function includes, but is not limited to: 
coordination of firefighting activities and support to firefighting operations. 
 
ESF # 9 – Search & Rescue (WTFD): The scope of this function includes, but is not limited to: 
life-saving assistance and search and rescue operations. 
 
ESF # 10 – Hazardous Materials (WTFD): The scope of this function includes, but is not limited 
to: hazardous material(s) response and environmental clean-up. 
 
ESF # 13 – Public Safety and Security (Police): The scope of this function includes, but is not 
limited to: facility and resource security, security planning, technical resource assistance, public 
safety and security support, and support to access, traffic, and crowd control. 
 
ESF # 15 – Emergency Public Information (Community Relations): The scope of this function 
includes, but is not limited to: emergency public information, protective action guidance, media 
relations, community relations, and legislative affairs. 

 
A scribe/logger should be assigned to this group to document decisions, actions, assignments, etc. 
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Operations/Response Group Checklist 
 

The following should be considered in the course of response operations: 
 
 

 What is the threat or incident? 
 

 Can the threat be prevented or minimized? 
 

 Should any warning systems be activated? 
 

 Should any notifications and/or warnings be issued? 
 

 Should the EOC staffing be expanded? 
 

 Should residents be evacuated or sheltered-in-place? 
 

 Should lifesaving response activities be initiated? 
 

 Can damage to property and/or the environment be minimized? 
 

 Can recovery actions be planned? 
 

 Where is the incident location? 
 

 What is the scope of the incident, and degree of containment and control? 
 

 What agencies are involved? 
 

 How many units do are on scene, involved, and responding? 
 

 What are the threats to the first responders and to the public? 
 

 What strategies and/or tactics can be used to manage the incident? 
 

 What information should be released on the threat to the public? 
 

 What information should be released about areas to avoid, evacuations, etc.? 
 

 Should traffic be detoured or re-routed? 
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Coordination Group – The coordination group includes representatives from each organizational 
component with responsibility for the collection and analysis of data, including damage data, damage 
prediction data, damage analysis, debris management, weather data, continuity planning, recovery 
planning, etc.  The Coordination Group will be led by the Director of Public Services or a designee 
appointed by the City Manager.  Members of this group may include, but are not limited to: 
 

Engineering      Building Standards 
Planning      GIS 
Private Utilities      Public Utilities 
Economic Development     Parks & Open Space    

 
Coordination Group Functions: Functions to be completed by the Coordination Group include, but are not 
limited to: 
 

Continuity Planning     Recovery Planning 
Hazard Analysis      Threat Assessment 
Damage Assessment     Damage Prediction 
Weather Data      Debris Management 
Survey Disaster Area     Survey Infrastructure 
Conduct Utility Assessment    Conduct Inspections 
Maintenance/Repair to Warning Sirens    Maintenance/Repair to Traffic Signals 
Maintain Situational Status    Demobilization Planning 
Determine Short-Term Staffing Needs   Determine Long-Term Staffing Needs 

 
ICS Liaison: Liaison with the Planning Section from the Incident Command Post. 
 
Emergency Support Functions: 
 

ESF # 1 – Transportation (Engineering): transportation safety, restoration/recovery of 
transportation infrastructure, movement restrictions, and damage and impact assessment. 
 
ESF # 3 – Public Works and Engineering (Engineering): infrastructure protection and emergency 
repair, infrastructure restoration, engineering services, construction management, and 
emergency contracting support for life-saving and life-sustaining devices. 
 
ESF # 11 – Agriculture/Natural Resources (Parks & Open Space): nutrition assistance, animal and 
plant disease, pest response, food safety and security, and natural and cultural resource 
protection and restoration. 
 
ESF # 12 – Energy (Private Utilities): energy infrastructure assessment, repair, and restoration; 
utilities coordination; and energy forecast. 
 
ESF # 14 – Recovery (Economic Development): social and economic community impact 
assessment, long-term community recovery assistance, and analysis and review of mitigation 
program implementation. 

 
A scribe/logger should be assigned to this group to document decisions, actions, assignments, etc. 
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Coordination Group Checklist 
 
The following questions should be considered in the course of coordination operations: 
 
 
Threat Analysis 
 

 What is the current situation – its location, origins, impact, extent, etc.? 
 

 How likely is the situation to worsen or escalate? 
 

 What is the likely time frame and does it impact decision making? 
 

 What are the implications for preparation, prevention, and response actions? 
 

 What additional information do we need for decision making? 
 
 
Coordination Information 
 

 What is the status of the city’s critical infrastructure? 
 

 What is the status of the city’s transportation infrastructure? 
 

 What is the status of the city’s energy infrastructure? 
 

 What is the status of the city’s utility infrastructure? 
 

 Do impact assessments for injuries and fatalities exist? 
 

 Do impact assessments for critical infrastructure and property damage exist? 
 

 What intelligence information exists on the threat or incident? 
 

 Does weather forecast information exist? 
 

 What special needs groups need addressed? 
 
 
Recovery 
 

 Are recovery actions planned? 
 

 What are the plans for demobilization? 
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Resource Group – The resource group includes representatives from each organizational component 
that is providing or may be requested to locate, provide and track resources for the response and 
transportation, sheltering, and food/water distribution.  The Resource Group will be led by the Assistant 
City Manager or a designee appointed by the City Manager.  Members of this group may include, but are 
not limited to: 
 

Events Administration  Information Technology (I.T.)  Fleet 
Facilities   Courts     Human Resources 
Volunteer Services  Recreation Services   Finance (Procurement) 

 Accounting and Auditing  Fiscal Management   Streets & Utilities 
American Red Cross  Dublin City Schools   County EMA  

 Dublin Methodist Hospital County Public Health   COTA 
 
Resource Group Functions - Functions to be completed by the Resource Group include, but are not 
limited to: 
 

Receive and Prioritize Resource Requests  Locate/Order Resources 
Assign Resources According to Priorities   Track Resource Assignment/Use 
Pay for Resources     Mutual Aid Requests 
Establish Shelters (FCEMHS/Red Cross)   Assist with Shelter Operations 
Provide Transportation for Special Needs   Food/Water Distribution 
Contract Management     Cost Accounting & Analysis 
Employee Time Keeping     Monitor & Manage Fuel Consumption  
Record Management and Maintenance   Volunteer Management 
Donation Management     Manage Credentialing System/Process 
Financial Settlements     Legal Settlements 
Maintain Records for Cost Recovery   Operation of Critical City Facilities 
Disposal of Excess Supplies    Incident Documentation 
Provide Phone Capabilities     Provide IT Network Capabilities Compile  

 
ICS Liaison: Liaison with the Logistics and Finance/Administration Sections from the Incident Command 
Post. 
 
Emergency Support Functions: 
 

ESF # 2 – Communications (I.T.): coordination with telecommunications and information 
technology industries, restoration and repair of telecommunications infrastructure, protection and 
sustainment of cyber and information technology resources, and oversight of communications. 
  
ESF # 6 – Mass Care (American Red Cross & Recreation Services): mass care, emergency 
assistance, disaster housing, human services, safety and well-being of household pets, and 
transportation. 
 
ESF # 7 – Resource Support and Logistics (Events Administration): resource support and 
comprehensive logistics planning, management, and sustainment capability. 
 
ESF # 8 – Public Health and Medical (Franklin County Board of Health): The scope of this 
function includes, but is not limited to: public health, medical, mental health services, and mass 
fatality management. 
 

A scribe/logger should be assigned to this group to document decisions, actions, assignments, etc. 
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Resource Management Checklist 
 
When an incident occurs, personnel who have resource management responsibilities should continually 
identify, refine, and validate resource requirements. Resource availability and requirements constantly 
change as the incident evolves. Resource management and coordination among all response partners 
should begin as early as possible, preferably prior to incident response activities. 
 
Resources at an incident must be managed effectively.  Resources are defined as personnel, teams, 
equipment, supplies, facilities, and vehicles.  Maintaining an accurate and up-to-date picture of resource 
utilization is a critical component of incident management.   
 
Categorizing Resources 
 

 Resource Category (function) 
 Kind (describes the resource) 
 Type (size, capability, capacity, and staffing) 
 Count (quantity) 

 
 
Inventory  
 

 Keep an inventory and maintain current data on available resources. 
 What inventory is available (dispatch, EOC, IC/UC, etc.), and resource availability.  
 Are resources stockpiled? 
 Are resources supplied per a contract? 
 Where are resources stored, located, or positioned? 
 What actions trigger re-stocking of resources? 
 What strategies do you have for augmenting or obtaining additional resources? 

 
 Current Inventory 
 Pre-emergency Purchase and Storage 
 Existing Vendor Contracts or Purchase Orders 
 Standby Contracts 
 Mutual Aid Agreements 
 Shared Resources with NGO or Private Sector 
 Solicited Donations 
 LERP, FERP, County EMA, etc. 

 
 
Identify Resource Requirements 
 

 What is needed? 
 How much is needed? 
 Do we need more or less? 
 Where is it needed? 
 When is it needed? 
 Who will be receiving or using it? 
 What are the estimated costs for resources? 
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Ordering and Acquiring Resources 
 

 Request local resources first. 
 Request adjacent local resources (mutual aid, MOU, contracts, etc.) 
 Request county or regional resources via the county EMA EOC. 
 Request state resources via the county EMA EOC. 
 Flow of Requests & Assistance:  

 
 Incident Command/Unified Command 
 Local EOC 
 County EOC 
 State EOC 
 Federal Joint Field Office 

   
 Every resource order should contain the following essential elements of information: 

 
 Incident Name 
 Order and/or Request Number 
 Date and Time of Order 
 Quantity, Kind, and Type of Resources Needed 
 Reporting Location and Contact 
 Requested Time of Delivery 
 Communication System Used 
 Person/Title Placing Request 
 Callback Telephone Number 
 Source Contact Information 
 Estimate Time of Arrival 
 Estimated Cost 
 Any Changes Made to the Order 

 
 
Dispatching and Mobilizing Resources 
 

 Date, time, place of departure 
 Mode of transportation 
 Estimated time of mobilization 
 Estimated time of arrival (ETA) 
 Reporting location 
 Anticipated assignment 
 Anticipated duration of deployment 
 Resource order number 
 Incident number 
 Applicable cost and funding codes 
 Check-In 

 
 Credentialing:  
 

 Current certification, license, or degree 
 Training and experience 
 Competence or proficiency  
 Letter from Organization 
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 If an individual is qualified, the credentialing agency acts as follows: 
 

 Create a record, create a database, and update the database. 
 Issue a card/identification (with an expiration date). 
 Notify the department/agency. 
 Upload the information to the management infrastructure. 

 
 
Tracking and Reporting Resources 
 

 Provide a clear picture of where resources are located. 
 Help staff prepare to receive resources. 
 Establish staging areas to receive resources prior to assignment. 
 Protect the safety and security of personnel, equipment, and supplies. 
 Enable resource coordination and movement.  
 What resource management system is used to collect, update, process, and track resource data? 
 What is the back-up/redundant system in the event the primary system is disrupted/unavailable? 
 Are communications and I.T. integrated into organizations and processes to track resources? 

 
 
Recovering and Demobilizing Resources 
 

 Recovery of Resources (resources rehabilitated, replenished, disposed of, etc.) 
 Demobilization of Resources (orderly, safe, efficient return to its original location and status) 
 Non-Expendable Resources (personnel, vehicles, durable equipment) 
 Expendable Resources (water, food, fuel, one-time-use supplies).  
 Early demobilization planning begins at the same time as mobilization.  
 What are the organization’s protocols to de-mobilize resources, and return resources to normal 
status? 

 
 
Reimbursement for Resources (Recoup Funding) 
 

 Collect bills and documentation. 
 Collect time sheets. 
 Validate costs against the scope of work. 
 Ensure that proper authorities are secured. 
 Use proper procedures and forms. 
 Access reimbursement programs. 
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Telephone Call-Out Tree 
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EOC Layout - Justice Center 
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Executive Conference Room Layout - Justice Center 
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Joint Information Center - Justice Center 
 
The Joint Information Center (JIC) will be located at the normal Division of Community Relations location 
(annex next to City Hall).  However, in the event, that the JIC would need to be re-located to the Dublin 
Justice Center, the police administrative conference room would serve as the JIC location. 
 

EOC (Secondary) Layout - Service Center 
 
The Dublin Service Center secondary Emergency Operations Center (EOC) location already has existing 
computer and telephone workstations in place.  The Service Center also has full back-up generator 
power.   
 
This secondary EOC location may require specific city employees to be moved from their work stations to 
another work location, but this could be accomplished.  This location in the Service Center was selected 
due to access, security, and logistical reasons. 
 
Designated Work Spaces Needed for: 
 

 EOC Management Work Group 
 Coordination Work Group 
 Resources Work Group  
 Operations Work Space 
 Executive Conference Room 
 Joint Information Center 

 
 

First Floor Service Center Schematic 
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Police Assignments for the Emergency Operations Center 
 
Chief of Police – The Chief of Police will report to the Emergency Operations Center and handle the 
command, control, and coordination of all police personnel, resources, and assets.   
 
Alternate staff assignment by order of succession: Operations Bureau Commander and Services Bureau 
Commander. 
 
 
Technical Services Bureau Director - The Technical Services Bureau Director will report to the 
Emergency Operations Center to assist with communications and information technology as well as assist 
the Chief of Police in handling the command, control, and coordination of all police personnel, resources, 
and assets.   
 

 Preparation and activation of the EOC Communication Room. 
 
Alternate staff assignment: Communications Supervisor. 
 
 
Services Bureau Commander - The Services Bureau Commander will report to the Emergency 
Operations Center to assist the Chief with the handling the command, control, and coordination of all 
police personnel, resources, and assets.   
 

 This position may also be advised to report to the field Incident Command Post to assist with or 
assume Incident Command or command of police field operations.   

 
 This position may also be scheduled to assume the Chief of Police’s duties or the Operations 

Bureau Commander’s duties during another operational period.  
 
Alternate staff assignment: Sergeant or Corporal. 
 
 
Operations Bureau Commander - The Operations Bureau Commander will report to the field Incident 
Command Post to assist or assume Incident Command of the critical incident or command of police field 
operations.  If no incident command post exists, the Operations Bureau Commander will report to the 
Emergency Operations Center.   
 
Alternate staff assignment: Sergeant or Corporal. 
 
 
Detective-Sergeant - The Detective-Sergeant will report to the field Incident Command Post to assist 
with the operations and/or criminal investigation of the critical incident.  
 
Alternate staff assignment: Community Impact Unit Sergeant, Sergeant or Corporal. 
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Emergency Management Coordinator/Law Enforcement Planner - The Emergency Management 
Coordinator/Law Enforcement Planner is designated the EOC officer and will report to the Emergency 
Operations Center.  The duties and responsibilities of the EOC Officer include, but are not limited to: 
 

 Preparation and activation of the EOC for operation. 
 Preparation and activation of the Executive Conference Room for operation. 
 Support the internal operations of the Emergency Operations Center. 

 
Alternate staff assignment: Accreditation Manager 
 
 
Accreditation Manager - The Accreditation Manager is designated to manage the facility security 
issues as well as manage other support functions during a critical incident: 
 

 Assign and supervise security of the EOC and the Justice Center.  The Emergency Operations 
Center will station one (1) police officer at the entrance to the EOC to ensure only authorized 
personnel gain access.  A second police officer or other designee will be stationed at the 
main entrance to the Justice Center for general security purposes.   

 
 Preparation and activation of the Crisis Communication Center (if possible a Communications 

Supervisor or the CEU Sergeant may assist in this assignment). 
 

Alternate staff assignment: Community Impact Unit (CIU) Sergeant 
 
 
Community Education Unit Sergeant - The Community Education Unit (CEU) Sergeant will report to 
the Joint Information Center (JIC) to assist the City PIO function.  The CEU Sergeant may be deployed to 
the incident command post to assist with PIO functions or may be stationed in the JIC to support EOC 
PIO functions. 
 

 Preparation and activation of the media information area. 
 

 Support for the Crisis Communications Center. 
 

Alternate staff assignment: Community Relations Division member 
 
 
Police Staff Assistant/Court Liaison - The Staff Assistant will report to the Emergency Operations 
Center and is designated the Disaster Staffing Coordinator.  The duties and responsibilities of the Disaster 
Staffing Coordinator include, but are not limited to: 
 

 Notify necessary civilian and sworn personnel to report to the Incident Command Post or staging 
area for instructions unless advised otherwise. 

 
 Ensure that additional communications technicians are contacted for Radio Room, Incident 

Command Post, and EOC coverage. 
 

 Contact and direct at least one clerical support person to report to the EOC as soon as possible. 
 

 Notify necessary police personnel to report for duty per the Incident Commander. 
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 Notify remaining Division personnel to be on “stand-by” status, be accessible at all times by 
telephone until taken off “stand-by” status, and prepare for later call-up should the incident not 
be resolved in a short period of time. 

 
 Once the incident has been stabilized, the Incident Commander and the Chief of Police should 

make efforts to relieve support units of their duties.  The disaster staffing pool supervisor will 
begin to arrange scheduling in a manner that will be aimed at returning to normal operations. 
 

Alternate staff assignment: Patrol Sergeant or Corporal 
 
 

Police Administrative Specialist – The Police Chief’s Administrative Specialist will be designated the 
Disaster Pass Coordinator.  The duties and responsibilities of the Disaster Pass Coordinator include, but 
are not limited to: 
 

 Coordinate authorization passes to access the EOC. 
 

 Ensure that City of Dublin employees use their City ID as a means of gaining initial access to the 
EOC.  Only those persons identified in the EOC Staffing Table or their designees are authorized 
access to the EOC. 

 
 EOC passes may be issued on an as needed basis by the Disaster Pass Coordinator to those 

persons not already employed by the city.  The passes shall be limited to only those persons 
approved by the City Manager, Assistant City Manager, Chief of Police or any of their designees.   

 
 The Disaster Pass Coordinator may also be assigned to the Incident Command Post to coordinate 

and distribute authorization passes to the actual incident area, Incident Command Post, and/or 
other restricted areas (i.e. staging area, media area, etc.). 

 
 The pass coordinator will log all passes issued and be responsible for collecting the same at the 

end of the critical incident.   
 
Alternate staff assignment: Division of Human Resources or Division of Recreation Services member 
(trained in the use of the identification card machine) 
 
 
Civilian Police Employee (Communications Technician, Office Assistant, etc.) – This person(s) will 
function as a scribe or logger to track actions, decisions, etc. for coordination and after action purposes.  
This position may be staffed by any civilian employee working for the city. 
 
 
Off-Duty Supervisors - All other off duty supervisors will report to the identified location for 
assignment: Emergency Operations Center, Incident Command Post, or identified staging area. 
 
 
*NOTE: Supervisors may have to assume other roles or a Bureau Commander's responsibility if one is not 
unavailable. Likewise, Bureau Commanders may have to assume the Chief of Police's responsibilities if 
he/she is unavailable. 
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Additional Non-Police Assignments for the EOC 
 
Finance Employee(s) – A finance employee(s) reporting to the Emergency Operations Center, who has 
not already been assigned duties per this operational plan, will be designated in a finance assignment 
that includes, but is not limited to the following responsibilities/duties: 
 

 Contract Management 
 Procurement 
 Cost Accounting 
 Cost Analysis 
 Employee Time Keeping   
 Determining Pay for Resources 

 
Scribe/Logger – Any employee may be assigned to track through documentation the decisions, actions, 
and assignments made by a work group in the EOC.  Each EOC work group should have their own 
scribe/logger. 
 
 

After Action Report 
 
An after action analysis and report shall be completed by the City Manager or his/her designee.  The after 
action analysis and report should detail:  
 

 Sustainable Actions (things that were done well)  
 Areas in Need of Improvement  
 Corrective Action Plan(s) 

 
The after action analysis and report should be completed within 14 days of the EOC deactivation and 
forwarded to the City Manager for review and approval.  

 
 

Plan Review and Update 
 
The EOC plan should be reviewed and updated as necessary, but will be reviewed and updated at least 
once per calendar year.   
 
Each division head should review the plan on an annual basis. 
 
Each division head should review his/her work division’s policies and procedures on an annual basis. 
 
Each division head assigned responsibility in the Emergency Operations Plan shall be responsible for 
carrying out duties and functions assigned therein.  
 

 Duties will include the organization and training of assigned city employees and volunteers.  
 

 Each division head shall formulate the operational plan for his/her division. 
 

 When approved by the Emergency Management Director, shall be integrated into the Local 
Emergency Operations Plan by the Emergency Management Coordinator. 

 



 

 

 

 

 

Appendix B 



2013 EVENT SUMMARY



EXECUTIVE SUMMARY

• Considerable Global Reach
– Total worldwide reach in nearly 805M homes and 224 countries and territories

– 44.2M domestically reached over four days of tournament telecast (+16% from 2011 and +3% from 
2009)

– 3.5M unique users to PGATOUR.COM

• Significant Media Coverage
– 567 registered media in attendance representing 167 media outlets 

– 18,656 total articles, $1.17M in estimated media value and 71.2M impressions

• Impressive Community Support
– Sold out

– Onsite attendance = 150,711 (+43% from 2011 and +65% from 2009)
– Estimated that more than $4.65M (confidential) in charitable dollars will be given player and 

captain-designated charities from the 2013 event



ATTENDANCE

• On-site attendance for the week reached 150,711, a 43% increase over the 2011 event and a 65% 

increase over 2009

• Daily Attendance Breakdown (all access points – main gates, clubhouse, VIP gates)

– Tuesday 9,050 +75% YOY

– Wednesday 13,881 +21% YOY

– Thursday 28,160 +64% YOY

– Friday 34,113 +50% YOY

– Saturday 36,709 +62% YOY

– Sunday 28,798 +9% YOY

– TOTAL 150,711 +43%YOY



TELEVISION



TELEVISION OVERVIEW

• Ratings Overview
– A total of 44.2M viewers tuned-in to Golf Channel and/or NBC’s coverage of The 

Presidents Cup, a 16% increase from 2011

– The Presidents Cup received over 62 hours of coverage on Golf Channel & NBC, a 19% 
increase over the 52 hours in 2011

– Time Spent Viewing - Viewers that tuned to the Presidents Cup tuned-in for an average 
of 78 minutes throughout the week (four minutes less than the average of 82 minutes in 
2011)



TELEVISION OVERVIEW

• Ancillary Coverage Summary

– Golf Channel’s “Live From” Coverage:

• During the event, Golf Channel aired its “Live From” programming Monday through Sunday

• Total of 34 airings of “Live From” during the week which averaged a 0.1 cable rating (78k households), matching the 

overall average from 2011

• The “Live From” telecast that aired Thursday (224k households) and Friday (242k households) following Golf 

Channel’s live coverage of the Presidents Cup, had the largest audiences for the week. 

– Golf Channel Ancillary Programming

• The Presidents Cup - Captains' Pick Special

• The Presidents Cup - Golf Greatest Rounds

• The Presidents Cup Official Film 

• Inside the PGA TOUR

– NBC Ancillary Programming

• The Presidents Cup Preview Special



TELEVISION OVERVIEW

• Ancillary Coverage Summary, continued

– Out of Home - The Presidents Cup content was provided to the TOUR’s OOH distribution 

partners including:

• iZON Media (formerly PRN)

• Best Buy

• Wovenmedia

• ClearVision

• Golf Channel & NBC Promotion Summary

– The Presidents Cup received a total of 265 promotional units on Golf Channel leading up to and 

during the week of the event which added an estimated 16.1 gross ratings points

– The tournament also received significant exposure through other Golf Channel programming such 

as: Golf Central, Golf Central Pre-Game, Grey Goose 19th Hole, Morning Drive, Golf Central 

Updates, Menu Line-Ups, Scoring Tickers, Inside the PGA TOUR airings



TELEVISION OVERVIEW

• Golf Channel & NBC Promotion Summary, continued

– Cross channel – CNBC Ticker Tune-in (10/3-10/4)

– Off-Air Promotion via Comcast Spotlight (9/30-10/6) in Atlanta, Baltimore, Boston, Denver, 

Detroit and Sacramento



TELEVISION OVERVIEW

• Golf Channel & NBC Off-Air Promotion

– Digital 

• ROS banners across NBC Digital properties footprint

– OOH

• NYC PATH Trains – final leaderboard day after the Presidents Cup is over

• POS in 11 Columbus area golf courses promoting tickets and tune-in

– GolfChannel.com

• ROS banners

• Video & Editorial Content

• Social Lounge (social media conversation aggregator)

• E-blasts

– Special Edition newsletter created for the week of Presidents Cup

– Weekend edition of the newsletter

– Social Media – Twitter, Facebook, Google+ and Instagram tune-in & content promotion



TELEVISION OVERVIEW

• Golf Channel & NBC Off-Air Promotion

– Digital - ROS banners across NBC Digital properties footprint

– OOH

• NYC PATH Trains – final leaderboard day after the Presidents Cup was over

• POS in 11 Columbus area golf courses promoting tickets and tune-in

– GolfChannel.com

• ROS banners

• Video & Editorial Content

• Social Lounge (social media conversation aggregator)

• E-blasts

– Special Edition newsletter created for the week of Presidents Cup

– Weekend edition of the newsletter

– Social Media – Twitter, Facebook, Google+ and Instagram tune-in & content promotion



INTERNATIONAL TV

• Reach
– Worldwide television reach was to 805M homes and 224 countries and territories (46% YOY)

– Event was broadcast on 61 channels internationally 

– Event was broadcast on 40 channels LIVE 

– Event was aired on 25 channels in HD 

– Event was broadcast in 32 languages

• Promotion

– Every international broadcaster received a :15 second “tune in” promo

– Enhanced International Feed promoted the event in lower third promos during the TOUR 

Championship by Coca-Cola

– Postgame

• One hour highlight show sent to partners on Monday following the tournament

• Inside the PGA TOUR sent to partners on Wednesday following the tournament

• 2013 Presidents Cup Official Film to be distributed in December



DIGITAL



PGATOUR.COM

• Metrics 

– Daily Unique Users – 3.5M unique users (Flat from 2011 and +35% from 2009)

– Visits – 5.1M visits (+9% from 2011 and +40% from 2009) 

– Page Views – 22M page views (+12% YOY and +31% from 2009) 

– Top 5 countries visiting the website outside of the United States:  

– Canada 12.6%

– United Kingdom 4.4%

– Australia 3.0%

– Japan 2.1%

– Germany 1.4%



PRESIDENTSCUP.COM

• Metrics 

– Daily Unique Users – 1.2M (Flat from 2011 and +28% from 2009)

– Visits – 1.6M visits (Flat from 2011 and +34% from 2009) 

– Page Views – 2.4M page views (Flat from 2011 and +40% from 2009) 



PGA TOUR MOBILE SITE/APPS

• Mobile Metrics

– Mobile (WAP) Website Unique Users – 86K users (-30%YOY) a responsive design was used this year, so 

coverage did not live on the mobile website.

– Mobile (WAP) Website Page Views – 186K views (-80% YOY) accounts for smart phone use

– iPhone App Page Views – 1.6M views (+132% YOY)*

– iPad App Page Views – 1.7M views (Not yet launched for 2011 event)

– Android App Page Views – 476K views (+3% YOY)

*iPhone and Android leaderboard traffic was pushed to mobile web in 2013



SOCIAL MEDIA



SOCIAL MEDIA

• The Presidents Cup Facebook Page – Fan Growth

– Total “Likes” to date: 21,862  (+146% since 2011)

– 20% increase in likes during tournament week

– Reached 1.3M fans during tournament week 

– Page views by users logged in to Facebook during October tallied 27K

– Top 5 countries fans live in: USA: 10,782; Australia: 2,807; Canada: 830; South Africa: 570; 

United Kingdom: 549

30-Sep 16,873
1-Oct 17,470
2-Oct 18,006
3-Oct 18,872
4-Oct 19,316
5-Oct 19,771
6-Oct 20,236

Daily "LIKES"



SOCIAL MEDIA

• The Presidents Cup Twitter – Follower Growth

– 22,070 followers to date (+198% since 2011)

– Added 8,144 new followers during tournament week (Total growth of +55.6%)

– Top keyword mentions: #Presidents, #Prescup, #Tiger, #Golf, #Team

– Onsite activation included:

• Twitter Q&A with team members to interact with fans

• On-site “Hide and Tweet” giveaways

• Competition and behind-the-scenes updates



MEDIA



MEDIA ATTENDED

• Registered Media in attendance: 567

(470 in 2011; +21%)

• Registered Media outlets: 167

(140 in 2011; +19%)

• Countries Represented: 11
1. United States

2. France

3. Australia

4. China

5. Japan

6. Canada

7. Korea

8. Germany

9. England

10. New Zealand

11. Australia

International Local
African American Golfer’s Digest Golfwrx.com Agence Frane-Presse Circleville Herald
ASAP Sports Icon SMI Australian Associated Press City of Champions Sports
Associated Press Information and Display Systems Bei Jing Gao Mi Tian Xia Trade Co.,Ltd City of Dublin
Awful Announcing InsideTheRopes.com Canadian Golf Magazine Inc. Clermont Sun
Back9Network, Inc. ISEA Communications Corp Chosunilbo Daily Newspaper Cleveland Plain Dealer
Beyondship, Inc. K - TOWN MEDIA INC. European Pressphoto Agency - EPA Columbus Business First
Bucknuts Media Network Links Life Golf Fairways Magazine Columbus Dispatch
Buffalo Communications Matter, Inc. Fox Sports Australia Columbus Radio Group
Cal Sport Media New York Post Golf Digest - China Columbus Wired
CBC News New York Times Golf Digest Online - Japan Daily Herald, Chicago
Cronin Communications, Inc. NewSport Wire Service Golf Magazine China Development Services Agency (Ohio Tourism)
Ed Winters Photograph North American Broadcasting GOLF PLUS Fox Sports Ohio
ESPN PGA TOUR GOLF TODAY JAPAN Freedom Media Group of Ohio, Inc.
ESPN 850 WKNR PGA TOUR Entertainment Golfweek China Greater Columbus Sports Commission
ESPN.com PGATOUR.com IMG Media Ltd Ohio Golf News
Forbes Pointed Magazine Korea Daily News-Chicago Ohio Public Radio and TV
FoxSports Rueters Kyodo News ParGolf Inc. 
GCSAA.tv Short North Alliance New Zealand Golf Magazine Richland Source
Getty Images Sports Illustrated Nikkan Sports News The Birmingham Times 
Global Golf Post SportsPageMagazine.com North Superior Publishing Inc. The First Tee of Central Ohio
Golf Champion SportsRappUp.com Perform Group - Omnisport The Golf Show / Ponte Vedra Recorder 
Golf Channel SyndicatedNews.Net RDS The Madison Press
Golf Course Industry Magazine The Murto Group Rueters The Michigan Golfer
Golf Digest This Week Newspapers Rolex The Post (Ohio University)
Golf Press Association Tournament Radio Broadcasting LLC SANKEI SPORTS NEWS Toledo Free Press
Golf Talk America USA TODAY SCOREGolf Magazine WAXXTV
Golf World USA TODAY Sports SHUEISHA WBNS TV 
GolfChannel.com WAGGLE SINA.COM WBNS-FM 97.1 The Fan 
GolfForeAnyone.Com & The Westside Gazette Wall Street Journal Sportsnippon Newspaper WCBE Central Ohio's NPR Station 
Golfweek Weiunderpar.com Sun Media/QMI Agency/Toronto Sun WCMH-TV

Yomiuri Shimbun SUPERSPORT WHIZ TV 
THE HOCHI SHIMBUN Wisler Photography 
The Korea Herald WLVQ / QFM96 
Toyko Broadcasting System WMRN Radio
TSN WOSU Radio 
TV ASAHI JAPAN WPKO-FM-WBLL-AM 
United Press International WQEL Radio 
Vancouver Sun WSYX, WTTE-TV
Weyburn This Week WTVN Radio

WWCD 102.5 FM
W23BZ - Bounce 23 TV 

National



• 18,656 articles found mentioning “The Presidents Cup” between February 1, 2012 – October 31, 2013

• Top 10 Outlets (Coverage)

MEDIA COVERAGE

Publication Total Articles

PGA Tour.com 446

The Golf Channel - Online 270

Columbus Dispatch 264

Associated Press (AP) 253

Golfweek 250

Sports Network 219

Yahoo! Sports 206

Yahoo! Canada 206

ESPN.COM 163

USA Today 160

SB Nation 153

BleacherReport.com 124



PRESS RELEASES

• Press Release Schedule

– 2012

• Apr 11 Charitable proceeds from 2011 event

• May 29 Presidents Cup to have major impact on Columbus region

• May 29 Announcement of 2013 captains (at Memorial Tournament)

• Jul 16 Tickets on sale

• Oct 2 Captains’ Assistants announced (Captains’ Day)

– 2013

• May 24 Honorary Chairman announcement

• May 29 Fred Couples second captain’s assistant – Davis Love III

• Jun 17 Team Update – post-U.S. Open

• Jul 8 Send save-the-date for Sept. 4 media day with captains at Muirfield

• Jul 23 Media alert – event at Columbus Commons to announce Opening Ceremony

• Jul 24 Opening Ceremony plans

• Jul 25 Team Update – post-British Open



PRESS RELEASES

• Press Release Schedule 

– 2013 continued

• Jul 31 The Presidents Cup 2015 – South Korea site announcement

• Aug 13 Team Update – Dufner; Opening Ceremony sold out

• Aug 26 Practice Round tickets on sale; advance price for The Presidents Cup Radio

• Aug 28 Media alert: Upcoming teleconferences with captains

• Aug 28 Team Update – last week to qualify (week of Deutsche Bank Championship)

• Sep 2 Teams finalized (top 10) - Teleconference with captains (discuss top 10 finalized)

• Sep 3 Presidents Cup Fan Experience

• Sep 4 Media Day at Muirfield Village (captains via satellite); captains’ picks named

• Sep 19 Tickets nearly sold out; reminder on Fan Experience, radios, FanVision

• Sep 24 Quotes from U.S. Team post TOUR Championship

• Sep 26 Weekly tickets sold out

• Sep 30 Schedule of local events for media

• Oct 1 Kenny G/Closing Ceremony plans

• Oct 3 The Presidents Cup Official Film

• Oct 5 Parking update



GLOBAL PR ACTIVITY

• Captains’ Blogs Schedule

– Monthly  

• Nick Price – January 31

• Fred Couples – February 15 

• Nick Price – March 19

• Fred Couples – April 17 

• Nick Price – April 29

• Fred Couples – June 5

• Nick Price – June 26

• Fred Couples – July 24

– Bi-monthly 

• Nick Price – August 2 

• Fred Couples – August 27

• Nick Price – August 30

• Nick Price – September 16



KEY EVENTS

Announcement of U.S. and International Team Captains – May 29, 2012

• Commissioner Tim Finchem announced Fred Couples and Nick Price as captains of the U.S. and 
International Teams for The Presidents Cup 2013, respectively, in a press conference at Muirfield Village 
Golf Club, during the Memorial Tournament.  Following the press conference, the Commissioner and 
captains attended a Presidents Cup Leadership Committee Reception at Ohio Governor John Kasich's 
residence.  Below are activities that surrounded the announcement:

– Golf Channel aired the 3:30 p.m. press conference live, and PGATOUR.COM streamed it live

– Golf Channel taped quick interviews with each captain after the press conference to air on "Golf Central" later that night

– Captains posed for photos with The Presidents Cup trophy after the press conference for use in future collateral

– Captains taped interviews with SiriusXM PGA TOUR Radio after the press conference to air on "Maginnes on Tap" at 5 
p.m.

– Upon arrival at the Governor's residence, Golf Channel's Rich Lerner conducted sit-down interviews with each captain, 
taped by PGA TOUR Entertainment.  PGATE owned the interview footage that was used in later collateral materials.  Golf 
Channel had total access to the interviews and aired them during the week



KEY EVENTS

Captains Day – October 2, 2012

• Commemorated the one-year countdown to The Presidents Cup 2013 by hosting Captains’ Day in 

Dublin, Ohio

– The Presidents Cup was the featured attraction for the "Morning Sports Report" breakfast with Jack Nicklaus, 

Gary Player, Nick Price and Fred Couples attending and participating in a 20-30 minute Q&A. The breakfast, 

a fund raiser for the Columbus Sports Commission, assists in bringing new sports events to Columbus

– 700+ in attendance including local corporate and public leaders

– Following the breakfast:

• 11:30 a.m. press conference at Muirfield Village Golf Club (audio streamed on PGATOUR.com)

• Announcement of captains’ assistants by Price and Couples

• Approximately 60 local/regional media attended the press conference and played the course (afternoon 

shotgun)



KEY EVENTS

President Obama White House Photo Op – May 29, 2013

• Nick Price and Fred Couples had a private meeting and photo opportunity with U.S. President Barack 

Obama, honorary chairman of The Presidents Cup 2013

– Before meeting the President, the group got a brief tour of the West Wing and the Rose Garden 

and then hit a few putts on the White House Putting Green

– The photos were serviced via the White House and picked up widely at the time and also 

repurposed during the event in October



KEY EVENTS

Opening Ceremony Press Release – July 24, 2013
• For the first time in event history and as part of the 10th staging of The Presidents Cup, the event 

hosted an off-site, open-to-the-public Opening Ceremony featuring an international festival and concert 
by Grammy Award-winning group Rascal Flatts

– A press release marked the announcement

– A media event was held in the Columbus Commons featuring The Presidents Cup trophy tour, giveaways, 
with performers who were a part of the international festival during Opening Ceremony 

– Representatives from The Presidents Cup, local government officials, the Greater Columbus Sports 
Commission, Nationwide Children's Hospital and Mills James were on hand to talk about Opening 
Ceremony plans

– The announcement event was open to the public (promoted via social media and many local business people 
spent their lunch break in and around the Columbus Commons)

– Numerous partners were provided an "Opening Ceremony Promotional Toolkit" that they used to help 
promote event awareness and ticket sales

– Opening Ceremony tickets sold out in two weeks



KEY EVENTS

Team Announcement – September 2, 2013

• Following the conclusion of the Deutsche Bank Championship, the top 10 players in the U.S. and 

International Presidents Cup team standings officially qualified for their respective teams

– A press release was issued with the rosters

– At 8 p.m. ET, conducted a teleconference with Captains Nick Price and Fred Couples to get their reaction on 

how the teams came together



KEY EVENTS

Captains’ Pick Announcement – September 4, 2013

• Fred Couples and Nick Price announced their respective captain's picks live on Golf Channel at 2 p.m. 

ET.

– Golf Channel devoted an hour to programming surrounding the captains' announcement (show hosted by 

Rich Lerner)

– The captains joined the show via satellite and the four picks joined via teleconference 

– At approximately 2:20 p.m., the captains and picks participated (remotely) in a press conference held at 

Muirfield Village Golf Club as part of The Presidents Cup media day

– The captains also participated in several media hits (via satellite) following the press conference with the likes 

of ESPN, Fox Sports and CNN International

– In the morning, media day featured a "working breakfast" with local and regional media, who were invited to 

interview and interact with The Presidents Cup representatives at stations for Opening Ceremony, The 

Presidents Cup Fan Experience, local/regional activities and support and "Event 101" (parking, course 

changes, etc.)



KEY EVENTS

Tournament Week Activities

• NYSE Bell-Ringing on Thursday morning prior to the first round, highlighting the Columbus 

Partnership, Citi and Rolex

• Columbus Region Media Committee brunch in the media center on Friday morning; "concierge" service 

for media provided throughout the week

• Korean media outreach included bringing seven national reporters from Korean to Columbus in order to 

cover the event and learn more about it in advance of The Presidents Cup 2015

– The reporters attended press conferences, Opening Ceremony and other special events, as well as interviewed 

(one-on-one) KJ Choi, Jack Nicklaus and Tim Finchem, resulting in expanded coverage in Korea



NATIONAL & LOCAL PROMOTION



NATIONAL PROMOTION

• Total estimated value: $3.08M

• Total estimated impressions: 260.2M

• Timing: November 2012 – October 2013

• Core elements:

– TV PSAs

• 48 units (:30) in PGA TOUR, WT & CT telecasts

– National Print

• USA Today, 4-page Special Section (4 pages of edit and 1/3 page ad)

• Wall Street Journal, half page in October

• Golf Digest, 2 page spread in November 2012, June and October 2013

• Golf World, full page in September 

• Forbes, full page in September

• TPC Life & Leisure, full page in July

Media Outlet Total # of 
Units

GOLF 4

GOLF 3

GOLF & NBC 5

GOLF 3

GOLF 3

GOLF & NBC 6

GOLF & NBC 7

GOLF 3

GOLF 3

GOLF 3

GOLF & NBC 8The Presidents Cup 10/3 - 10/6

The Presidents Cup TV by Event 

Pacif ic Links Haw aii Championship 9/20 - 9/22

Web.com Tour Championship 9/26 - 9/28

Nature Valley First Tee Open 9/26 - 9/29

Montreal Championship 9/6 - 9/8 

BMW Championship 9/14 - 9/15

TOUR Championship by Coca-Cola 9/19 - 9/22

Deutsche Bank Championship 8/30 - 9/2

Program Date

Shaw  Charity Classic 8/30 - 9/1

Boeing Classic 8/23 - 8/25

The Barclays 8/22 - 8/25



NATIONAL PROMOTION

• Core elements (cont.)

– Digital

• PGATOUR.COM – 3 flights including January, February, Sept/Oct (est. 43.5M impressions)

• PGA TOUR fan database tune-in eBlast on 10/3 (est. 1.4M impressions)

• Mixing Board Video - tournament week (169K impressions)

• Pandora Desktop/Skin - tournament week (95K impressions)

• Pandora Mobile - tournament week (318K impressions)

• USATODAY.COM - tournament week (1.3M impressions)

• Millennial Mobile - tournament week (9.8M impressions)

– Other National Support

• Sirius/XM Radio :30s in September & October

• Airport Shop posters (up week prior and week of event)

• Rovi Connected TV Guide Ads – tournament week

• Twitter Sponsored Tweets – tournament week



NATIONAL PROMOTION

• Creative Examples



LOCAL PROMOTION



• Total estimated value: $1.17M

• Total estimated impressions: 71.2M

• Timing: Three phases from October 2012 through October 2013

• Core Elements:

– Phase I – October –December 2012

• Print – 833K impressions

– Columbus CEO – full page ad in October and December

– Columbus Business First – ¾ page ad in 3 issues 

– Columbus Dispatch – ½ ad in 2 October issues

• Radio – 5.6M impressions

– 169 units (:30) in ONN Radio

– 188 units (:30) in WBNS-FM

– 680 units (:10/:15) in Clear Channel Traffic Radio

• Digital – 2.8 impressions

– Dispatch.com – 1.7M impressions

– Turner Sports – 1.1M impressions

LOCAL PROMOTION



LOCAL PROMOTION

• Core elements (cont.): 

• Phase 2 – March – July 2013

– TV – 5M impressions

• 315 units (:30) in Time Warner (Cincinnati)

• 300 units (:30) in Comcast (Pittsburgh)

• 250 units (:30) in Time Warner (Lexington)

• 376 units (:30) in Time Warner (Louisville)

– Print – 3M impressions

• Ohio Magazine – full page ad in May

• Columbus Monthly – full page ad in June and July

• Columbus Dispatch – Strip ads in June and July

• Memorial Tournament Magazine – full page ad

• TravelHost – full page ad in Northern Ohio Golf Guide

• Delta Sky Magazine – full page ad in March issue

– Digital – 9.5M impressions

• ESPN – 627K impressions

• MixingBoard Display – 4.3M impressions

• Turner – 2.3M impressions

• PGATOUR.COM – 2.2M impressions

– OOH – 9.8M impressions

• Orange Barrel – super signage digital display in 

May – June

• Marquee Media - :08 message on signage at 

Columbus Airport



LOCAL PROMOTION

• Core Elements (cont.):

• Phase 3 – August – October 2013

– TV – 13.8M impressions

• 53 units (:30) in WBNS-FM

• 65 units (:30) in WCMH

• 33 units (:30) in WSYX

• 36 units (:30) in WTTE

• 119 units (:30) in Time Warner Interconnect

– Print – 1.8M impressions

• Columbus Dispatch – front page strip, half page, full page ads

– Radio – 928K impressions

• 47 units (:30) in WBNS-FM 

• 56 units (:30) in WTVN-AM



LOCAL PROMOTION

• Core elements (cont.):

• Phase 3 – August – October 2013

– Digital – 8.3M impressions

• PGATOUR.COM – 713K impressions

• MixingBoard – 2.7M impressions

• Dispatch.com – 1.2M impressions

• ESPN – 604K impressions

• Yahoo! Sports – 3M impressions

– OOH – 9.4M impressions

• Clear Channel – digital bulletins

• Columbus Clippers – wallscape, JumboTron, :30 TV, :10 Radio

• Orange Barrel – super signage digital display August – October

• Columbus Airport – exterior digital unit, column wraps, floor decals

• Dublin Community Arts – golf ball sculpture

• High Street banners 

• Short North signage

• Columbus Commons

• Hilton Hotel



E-MARKETING



E-MARKETING

• PGA TOUR database
– Special Holiday Offer

• Executed: 11/29/12

• Delivered: 75,000

• Click rate: .11%

– Masters Offer
• Executed: 4/11/13

• Delivered: 35,000

• Click rate: .37%

– Memorial Offer
• Executed: 5/30/13

• Delivered: 35,000

• Click rate: .68%

– Opening Ceremony 
• Executed: 8/1/13

• Delivered: 35,000

• Click rate: .26%

• The Presidents Cup database
– 17 e-newsletters 

– Average send: 19,964 and Average click rate: 4.38%

– 7 Ticket Offer eblasts
– Captains Club/Weekly Ground Tickets

– Executed 9/28/12; delivered 20.4k; 3.0% click rate

– Holiday Offer

– Executed 12/6/12; delivered 19.7k; 1.2% click rate

– Follow-up Holiday Offer

– Executed 12/13/12; delivered 19.4k; 1.1% click rate

– Opening Ceremony Offer

– Executed 8/1/13; delivered 24.3k; 3.1% click rate

– Practice Round Tickets

– Executed 8/22/13; delivered 24k; 3.3% click rate

– Limited Tickets Remaining

– Executed 9/19/13; delivered 25.4k; 3.7% click rate

– Limited Practice Round Tickets

– Executed 9/28/13; delivered 25.3k; 4.2% click rate

Industry Standard: .5% click 
rate



E-MARKETING



E-MARKETING



GRASSROOTS



GRASSROOTS

• Community Activation – Committees

– The Presidents Cup Leadership Committee

• Influential executive leaders from corporate 

and government entities within the Columbus Region

• Leveraged additional sponsor support

– The Presidents Cup Steering Committee

• Upper level management from corporate 

and government entities within the Columbus Region

• Assisted with positive influence on local corporate and political interest

• Served as catalysts within their organizations linking directives from executives on the Leadership 

Committee and implementation by the Marketing Committee

– The Presidents Cup Marketing Committee

• Directors from corporate and government entities within the Columbus Region

• Devised and implemented initiatives in and around The Presidents Cup according to interests by executive 

leadership

• Successfully collaborated among several interests to jointly position support of The Presidents Cup around 

the region



GRASSROOTS

• Community Activation - Port Columbus International Airport 

– Comprehensive Branding

• Pole wraps in outdoor passenger pick-up area

• Floor graphic at epicenter of airport terminal access on ticketing level

• Welcome center branded facade

• Welcome signs within each terminal

• Digital kiosk postcard branding

• Presidents Cup flag display (Airport Exit)

• Digital board branded message (Airport Exit)



GRASSROOTS

• Community Activation - Port Columbus International Airport, Continued 

– Ambassador Volunteers

• Specially trained staff who served as 

information resources for guests

– Currency Exchange Expansion

• Additional currency types secured and exchange 

service hours added with monitoring of known 

international arrivals and departures

– Welcome Center Operations

• Exclusive access for The Presidents Cup staff 

and Marketing Committee staff to welcome 

guests traveling on their own or for group arrivals

• Operated throughout tournament week through the following Tuesday departures



GRASSROOTS

• Community Activation – Municipalities

– Central Ohio Safe Ride

• Program providing complimentary taxi vouchers to guests 

who needed a safe ride home

• Vouchers available in various venues across

the course, from select tournament security personnel, at 

the City of Dublin Fore!Fest 

event and participating restaurants

– Central Ohio Transit Authority

• Specific material printed for The Presidents 

Cup visitors to communicate Columbus public 

transportation options for local shopping

and attractions

• Distributed at airport, hotel and on-site

visitor centers



GRASSROOTS

• Community Activation – Collaborative Regional Media

– Led by the Local Marketing Committee

– Devised collaborative media pitch opportunities

– Enhanced media breakfast on Friday of tournament 

week and scheduled participation by CBS Sports’ 

Analyst, Clark Kellogg, for casual interaction with media

– Provided complimentary concierge service and 

welcome gift within The Presidents Cup media center



GRASSROOTS

• Community Activation – Professional Sports

– Columbus Blue Jackets (NHL)

• Supported regional celebration of The Presidents Cup welcoming 

Jack Nicklaus to drop the puck on Opening Night Friday of tournament week

• Served as a trophy tour stop leading up to tournament

– Columbus Crew (MLS Soccer)

• Crew Union: Thursday – Sunday of tournament week, Crew Union volunteer ambassadors cheered for the USA 

team at the first tee and hole #14 and #16

• Served as a trophy tour stop leading up to tournament



COMMUNITY PARTNERSHIPS

• City of Dublin

– Most Memorable Golf Moments – Social media push to determine Dublin’s top 18 most memorable golf moments. 

Banners of each moment placed throughout the city up to culmination of event

– Fore!Fest – Street music festival in Historic Dublin celebrating The Presidents Cup

– Golf Ball Community Art Program – Eighteen large golf ball sculptures artistically embellished and sponsored by local 

business were on display throughout city



COMMUNITY PARTNERSHIPS

• City of Dublin

– “Playing Through” Piano – Upright piano inspired with golf-art visited businesses, community events and gathering 

places.  A VIP reception was also hosted by City Council

– Plaza Dedication & City Proclamation – Dublin City Council hosted a dedication of the BriHi Square plaza as The 

Presidents Cup through the hosting of the tournament

– Lamppost & City Hall Countdown Banners – Throughout the city, banners were placed on main thoroughfares and a 

countdown banner was also placed in front of City Hall



COMMUNITY PARTNERSHIPS

• City of Dublin

– Street Re-Naming – Nick Price Drive, Fred Couples Drive

– Streetscape & Beautification Projects – Plantings in The Presidents Cup palette were incorporated into city landscaping

– The Presidents Cup Float – Featured in City of Dublin parades as well as placed on display at “Fore!Fest”



COMMUNITY PARTNERSHIPS

• Economic Development

– Corporate & elected official leadership hosted a morning address and breakfast reception focusing on 

regional global economics

– PGA TOUR leadership and international delegation leadership experienced a keynote address by 

Christine Poon, Dean and John W. Berry, Sr. Chair in Business, The Ohio State University Fisher 

College of Business

Image Pending Image Pending



COMMUNITY PARTNERSHIPS

The First Tee of Central Ohio

• Under a newly revitalized program in 2013, The First Tee of Central Ohio served as a primary 

local beneficiary of the event  and as a resource for volunteers and community integration through 

the following initiatives:

– Chapter Fundraising Luncheon featuring Commissioner Finchem, Jack Nicklaus and Joe Barrow

– Concession Volunteer & Fundraising

– Fan Vision Volunteer & Fundraising (Citi)

– On-Site Opening Ceremony Trophy Bearer

– On-Site Visit with Davis Love III (Citi)

– Opening Ceremony Flag Raisers & Trophy Bearer

– Citi Private Pass Honorary Observer Beneficiary

– Tournament program sale proceeds

– Tournament Standard Bearers

– Visit with President George W. Bush



COMMUNITY PARTNERSHIPS

• Global Columbus

– Assisted with development of international visitor rack card 

insert utilized within visitor information centers on-site, hotels 

and at the airport. Also provided translation assistance of 

international visitor rack card insert available digitally to guests

– Served as a resource and coordination assistance for student

global ambassador program

– Developed education lesson plans for upper elementary or middle 

school students focusing on social studies, physical education 

and mathematics applications utilizing The Presidents Cup as an

example and real world application. Provided to over 1,100 education

stakeholders and utilized within summer Culture Camp program for 150 students

• Nationwide Children’s Hospital

– Provided direct database access for volunteer recruitment and promotion through hospital digital 

communication channels

– Served as Opening Ceremony beneficiary



COMMUNITY PARTNERSHIPS

• Ohio State University
– Recruited participation from student organization to create U.S. Team 

cheering section

– Student Global Ambassador Opportunity: 20+ students participated in 

new program enabling students to volunteer in the media center, at 

special events and 

on-site visitor centers to gain exposure to an international event 

– OSU v. Wisconsin Night Football Game Activation:

• Trophy display within the public pre-game “Fan Fest” area and 

within the Huntington Club corporate suite level

• (:30) Spot displayed (one pre-game; one in-game) on north and 

south stadium video boards and over 300 concourse stadium 

televisions

• Five minutes of LED signage displayed on the 

east and west stadium fascia



COMMUNITY PARTNERSHIPS

• Ohio State University
– Student Breakfast Seminar: 150 International Sport Management and Business students in attendance.  Q&A hosted by 

OSU’s Dr. Brian Turner with Jay Monahan as the featured guest

– Collaboration with OSU to provide a limited quantity of tournament weekend access for students. Tickets  sold out 

within one week

– The Presidents Cup Watch Party: OSU hosted a watch party on-campus for students and families alike during the OSU 

family weekend, which coincided with Sunday competition



COMMUNITY PARTNERSHIPS

Short North District (Columbus) 

• Known as Columbus’ “art and soul”, the culturally rich Short is known for its arts, dining, 

nightlife, fashion and shopping

– “Welcome” Window Runners:  Approximately two miles of window cling signage placed within the windows of 

the district with The Presidents Cup logo and “Welcome” written in several languages

– Arch Lights Program:  The 17 hallmark street arch lights spanning a mile within the Short North District were 

programmed into a light show utilizing The Presidents Cup brand colors and a golf ball “bouncing” from arch to 

arch. The program ran tournament week



COMMUNITY PARTNERSHIPS

• Short North District (Columbus), continued
– The Presidents Cup Mural: A local artist was commissioned through the 

Short North to chronicle

The Presidents Cup week of events both on and off-course. The final 

paintings will reside at PGA TOUR Headquarters and limited edition 

prints will be reproduced

– Gallery Hop Wall Projection: During the monthly 

Gallery Hop, a wall projection of Presidents Cup still photography and 

video from the week was displayed

on the side of a building centrally located within the district

– Gallery Hop Trophy Display & Mural Artist Feature: During the 

monthly Gallery Hop, The Presidents Cup trophy was on display with 

which visitors could take photos. The mural artist was also featured 

painting The Presidents Cup mural during the event



Trophy Tour
• Promotional Appearances – Over the course of the two years leading into The Presidents Cup, the 

trophy was featured on display in 8 states at over 100 special events, community meetings, corporate 
offices, various industry conventions, schools and Division I collegiate football games

– Various Golf Shows – February / March

– Columbus Clippers Game – June 20

– United States vs. Mexico soccer game – September 10

– Oklahoma State University vs. Wisconsin – September 28

GRASSROOTS



Trophy Motorcade
• The culminating pinnacle of the trophy tour was a motorcade of The Presidents Cup from downtown 

Columbus on Thursday morning of tournament week to Muirfield Village Golf Club in Dublin. 
Complete with two official vehicles and a police escort. Coverage was shown on three local affiliates

– Columbus International School – Trophy “serenade” and a poetry project with photo op

– Dublin Sells Middle School & Indian Run Elementary School – Welcomed by the award-winning band and a 
crowd of students, faculty and community members with photo op

– Economic Development Breakfast – Breakfast for local corporate leadership and elected officials with photo op

– Clubhouse Entrance of Muirfield Village Golf Club – trophy led to the steps of the Clubhouse for final 
preparation  for the Opening Ceremony

GRASSROOTS



Visitor Experience – The visitor experience was a strong focus of the collaborative efforts between 11 
regional organizations supporting The Presidents Cup
• On-site Visitors Centers – Available at the Opening Ceremony and located within The Presidents Cup Fan 

Experience, visitors were provided with regional information, important U.S. travel guidelines for international guest 
and assistance with questions

• Corporate Business Association Education – Several local business associations were further educated about the 
tournament. This proved valuable in elevating community awareness, fostering support throughout business districts 
and concentrated effort on The Presidents Cup visitor experience

• Welcome Buttons, Window Clings & Posters – The Presidents Cup posters, window clings and welcome buttons 
were distributed to local businesses providing tournament awareness, promoting ticket sales and creating guest 
awareness of a welcoming region during tournament week

GRASSROOTS



PARTNERSHIPS



PARTNERSHIPS

• Sponsors

– Nature Valley: On course partner in the The Presidents Cup Healthy Café and PFE

– Ketel One

• Preferred supplier of The Presidents Cup

• Activated in local market with OOH, table tens and print ads

• Activated onsite in The Presidents Cup Club

– Anheuser Busch

• Preferred supplier of The Presidents Cup

• Activated in local market with OOH

• Activated onsite with Build a Bar in PFE, Beers of the World



PARTNERSHIPS

• Sponsors, continued

– Coca-Cola – Preferred supplier of The Presidents Cup

– Kroger

• Official retail ticket outlet of The Presidents Cup

• Merchandiser of Cheryl’s PCup Cookies

– Lexus

• Preferred supplier of The Presidents Cup

• Activated in PFE through long putt challenge



PARTNERSHIPS

• Sponsors, continued

– Humana – Onsite activation in practice area with WalkIt and in the PFE

– CDW – Onsite activation in the PFE

• Other partners of The Presidents Cup:

– Vineyard Vines – sponsored nightly music and had 10x20 in PFE

– Oakley – O-Lab in PFE

– Ohio Health – sponsored by Comfort Stations

– Local restaurants from Cameron Mitchell as well as Montgomery Inn



PARTNERSHIPS

• Citi Exposure

– Trophy Tour in NYC

– Private Pass

– Citi Cardmember Lounge

– Private Hospitality 

– Sponsorship of FanVision

– Employee Volunteer Program

– First Tee Programming

– Preferred Card Messaging

• Rolex

• Advertising
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Appendix G 



 

 
 

To: Members of Dublin City Council 

From: Marsha I. Grigsby, City Manager 

Date: December 5, 2013 

Initiated By: Angel L. Mumma, Director of Finance 
V. Faye Gibson, Director of Taxation 

Re: Hotel/Motel Tax Grant Applications 

 
Background 

The Finance Committee met on Monday, November 25, 2013 to review 2014 Hotel/Motel Tax 
Grant Applications.  
 
Recommendation 

The Finance Committee recommendations for the 2014 hotel/motel tax grants are as follow: 
 
Approve: 

 Arthritis Foundation Classic Auto Show - cost of City services, not to exceed $10,000 
 

 Club Ohio Soccer -   $12,300  
Nike Challenge Cup – cost of City services and specifically outlined costs, not to                      
exceed $10,500;  
Fall Classic Tournament – cost for field rental at Soccer First, not to exceed $1,800 
 

 DCVB Irish Experience – cost of program, not to exceed $7,500 (matching funds) 
 

 Dublin Scioto H.S. Boosters – cost of City services for the Ohio Middle School Tournament,   
not to exceed $6,000 
 

 Dublin Soccer League – cost of goals and other specifically outlined costs for the Dublin 
Charity Cup, not to exceed $21,672  
                                           

 Dublin Youth Athletics (DYA) – cost of City services for the Wayne Williams Memorial 
Baseball Tournament, not to exceed $19,500 
 

 Dublin Historical Society – cost for a video of a guided tour of the Coffman House & barn,    
not to exceed $4,500  
  

 National Intercollegiate Flying Association (NIFA) – costs for facilities rentals, trophies and  
an awards banquet for the 2014 SAFECON event, not to exceed $8,000 
 

 Dublin Community Bands – $10,000 
Cost for an Event Management/Coordinator, not to exceed $6,000; 
Cost for Events Marketing, not to exceed $4,000 

Office of the City Manager 
5200 Emerald Parkway • Dublin, OH 43017-1090 
Phone: 614-410-4400 • Fax: 614-410-4490  Memo



Memo re:   Finance Committee Recommendations – Hotel/Motel Tax    
December 5, 2013 
Page 2 of 2 
 
 

 Dublin Special Olympics – costs for awards, rental fee of school facilities, t-shirts for   
volunteers and equipment to host the 2014 Shamrock Games, not to exceed $5,000  
 

 Dublin Kiwanis - $7,000 
Frog Jump – cost of City services, not to exceed $5,000 
Banners – not to exceed $2,000 
 

 HDBA – cost for the 2014 Engagement Campaign, not to exceed $20,000 
 

 Dublin Jerome H.S. – Homecoming Parade – cost of City services, not to exceed $1,000 
(NOTE:  This grant was awarded in 2013 but due to The Presidents Cup was not utilized)     

 
Delay Decision 
Furthermore, the Finance Committee is recommending that a decision regarding the Dublin A.M. 
Rotary’s request in the amount of $10,000 be delayed until further information is submitted to the 
Committee (information is anticipated within the first quarter 2014). 
 
Disapprove 
Finally, the Finance Committee is recommending disapproval of the $4,000 grant submitted by 
Dublin United Soccer Club. 

 

Total Budgeted in 2014 for hotel/motel tax grants:                               $200,000 
 
Total Recommended for approval by the Finance Committee:                $131,472  
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Welcome 
 

We are pleased you have chosen Dublin as the site for your community event and are sure you will find a 

cooperative and friendly spirit among the businesses, merchants, employees and residents of Dublin. 

A number of City departments are involved in the logistics necessary to produce a safe and successful community 

event.  In addition, the City requires permits and approvals before an event may take place. 

In an effort to simplify the application procedures for community event planners, the City of Dublin has prepared 

this guidebook.  The staff of Events Administration is available to answer your questions to ensure a successful 

event. 

Please note that the event organizer is responsible for fees and wages for all City services and staff as determined 

by the Community Event Committee. The event organizer may also be charged a rental fee for use of City 

facilities and an additional fee for lost or damaged City property.  On approval by City Council, Dublin’s 

Hotel/Motel Tax Fund may be available to help offset these and other costs associated with your event, should 

you choose to apply. 

Please feel free to call me at Events Administration at 614-410-4545 once you’ve had the opportunity to review 

the enclosed information.  

 

Here’s wishing you a great event! 

 

Sincerely, 

 

 

Terry Schimmoller 

Community Event Liaison 

Events Administration 

City of Dublin 
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Community Event Permit Process At-a-Glance 

Every event must go through the permit process whether it is a new or annual event. 

 

Definition of an Event: 

Event means any festival, concert, parade, public performance or announced public gathering held on a public 

street, right-of-way or public property. Events in which the public is invited on private property which may affect 

public safety, health or welfare by their impact on surrounding public or private property or which may involve an 

improper use of the property under other City ordinances, such as zoning restrictions, may be deemed an event for 

the purpose of this ordinance. 

 

Definition of a Community Event: 

Generally, a Community Celebration is any activity/event held in conjunction with four recognized community-

wide events: St. Patrick’s Day Celebration, The Memorial Tournament, Independence Day and the Dublin Irish 

Festival. 

Affected dates. A Community Celebration may only take place during the days of the events listed above. 

Substitutions. There will be no substitute dates or additional events where Community Celebrations may take 

place under this policy. 

Purpose -- The purpose of providing special permits to Community Celebrations is to promote community-wide 

activities celebrating these four events and to expand community involvement in the City of Dublin’s signature 

celebrations. 

 

Step One: Community Event Permit Application & Guidebook 
 Complete and return the City of Dublin Community Event Permit Application at least ninety (90) days prior 

to the event.  Use this Guidebook as a reference to complete the application. 

 The Community Event Committee will review a Permit Application packet only if all forms are completed 

and all necessary information and supporting documents are included. 

 

Step Two: Community Event Committee Meeting 
 When a completed Permit Application has been received, a representative of Dublin Events Administration 

will schedule your attendance at a Community Event Committee meeting, generally held on Thursday 

mornings anywhere from 90 to 45 days before your event date. 

 If, after meeting with the Community Event Committee, the completed Permit Application is approved, the 

event organizer will receive a Community Event Permit listing the specific requirements that have been met 

to hold the event. 
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Community Event Administrative Policy 

 

Community Event Committee: The Community Event Committee consists of City of Dublin staff representing the 

various departments that may provide a service during an event.  These committee members review the 

Community Event Permit Application and offer suggestions and recommendations for approval or denial. The 

Community Event Committee will meet at least once with the applicant.  

Permit required; exception:  

No person shall engage, participate in, aid, form or start an event unless a permit is obtained from the City of 

Dublin Events Administration. This section shall not apply to the following: 

 Funeral processions supervised by a licensed mortuary 

 Picketing as permitted by City ordinance 

 Or other event as approved by the City 

 

Issue of permit; conditions:  

Criteria of Issuance of a Community Event Permit. The Director of Events Administration, using the 

recommendations of the Community Event Committee, shall issue a permit for a proposed event unless he/she 

finds: 

A. The Permit Application is not complete in all material respects and all information contained in the 

application does not accurately reflect the knowledge of the applying organization/individual  

B. The Permit Application was not completed and returned to Events Administration within the required time 

frame (90 days prior to event); and no waiver from this requirement has been granted 

C. The conduct of the event will substantially interrupt the safe and orderly movement of other traffic contiguous 

to its route 

D. The conduct of the event will require the diversion of so great a number of other City employees, such as 

Police, Parks or Streets & Utilities staff, in that adequate staff is not available to complete City assignments 

E. The concentration of persons, equipment, vehicles or animals at the event or assembly sites will substantially 

interfere with adequate fire and police protection of, or emergency medical service to, areas near such sites 

F. The conduct of the event is reasonably likely to result in violence to persons or property, causing serious harm 

to the public 

G. The number of events will require the diversion of so great a number of City employees that adequate staff is 

not available to complete City assignments 

H. The event is to be held for the primary purpose of advertising a product, goods, or services, and is designed to 

be held primarily for profit 

I. The event site or route will cause too great a disturbance to surrounding residents and businesses 

J. The event site has been utilized in a recurring role in the past year and a determination has been made that the 

proposed use would be too disruptive to the residents or the natural landscaping 

K. The route has been utilized in a recurring role in the past year and a determination has been made that the 

proposed route would be too disruptive to residents or businesses 

L. The date or location of the event is in direct conflict with an existing event; or 

M. Any proposed use of public property, right-of-way or facilities will interfere with normal use of the property, 

right-of-way or facility by the City or the general use 

 

Compliance with other laws. The granting of any Community Event Permit required by this policy shall not 

eliminate: 

 Requirements for any business license or any other permits which may be prescribed by any other federal, 

state or local statutes, ordinances, rules or regulations; 

 Compliance with any other applicable federal, state or local statutes ordinances, rules or regulations. 
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Notice of action on application:  

The Director of Events Administration or designee shall normally act upon the Community Event Permit 

Application required by this policy within two weeks (10 business days) of all requirements being fulfilled, 

notifying the applicant of the decision. If the application is denied, the reasons shall be set forth in writing. 

 

Approval of the Community Event Permit under alternative date, time, route or conditions:  

The Director of Events Administration, in denying an application for a Community Event Permit under this 

policy, shall be empowered to authorize the conduct of the event on a date, at a time, over a route and under 

different conditions from that which were requested by the applicant. 

 

Revocation of a Community Event Permit (prior to event occurrence):  

A Community Event Permit may be revoked at the discretion of the Director of Events Administration upon 

consultation with the appropriate public safety forces when the health or safety of the public is threatened by an 

emergency, disorder or other unforeseen condition which has arisen. 

 

Revocation of a Community Event Permit (during event occurrence):  

A Community Event Permit may be revoked during an event.  If a Community Event Permit is revoked, the event 

must be cancelled and activities must be terminated immediately. The Director of Events Administration or 

designee has the responsibility to revoke a permit for reasons of health, inclement weather, or public safety. This 

will be determined by the Director after consultation with the senior safety officer on-site and/or with the City 

Manager. 

 

Enforcement of other laws:  

Nothing contained in this document shall prohibit the authority of any officer to arrest a person engaged in any act 

or activity granted under this policy, if the conduct of such person violates the laws of the state, provision of this 

Code, or ordinances of the City, or unreasonably obstructs the public streets and sidewalks of the City, or if such 

person engaged in acts that cause or would tend to cause a breach of the peace. 

 

Community Event Committee Members  

Representatives from the following City departments attend the Community Event meetings as needed: 

 Events Administration 

 Police 

 Streets & Utilities 

 Parks 

 Risk Management 

 Code Enforcement 

 Building Standards 

 Engineering 

 Recreation Services 

 Washington Township Fire Dept. 
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City of Dublin Services & Support 
In this section, all event services provided by the City of Dublin and Washington Township are defined. 

 

Security and Safety Services 
The Dublin Police will identify general security issues to consider at your community event.  Police officers may 

be required for traffic control on public roadways and other safety concerns.  A private security company may be 

hired for events on private property. The Dublin Police will work with event organizers to find what meets their 

specific security needs.  

The event organizer will receive an estimate in advance for each potential scenario.  Event organizers will 

normally be charged the following special duty rates for Police services: 

 $40.00 per hour for all officers, with a minimum of 3 hours billed per officer. 

For events that require four or more officers, an event supervisor is required.  For these special events charges will 

be: 

 $40.00 per hour for all officers, with a minimum of 3 hours billed per officer. 

 $46.00 per hour for event supervisor, with a minimum of 3 hours billed per supervisor. 

In the event that not enough officers sign up to voluntarily work a special event, the event requires that officers be 

ordered to work, the City of Dublin is contractually required to pay all officers the City's overtime rate for any 

hours worked.  That rate is currently: 

 $140.00 per hour for all officers, including supervisors, with a minimum of 3 hours billed per officer. 

In addition, the following cancellation policy is included in our event estimates: 

Any business or individual that has contracted for a special duty officer from the Dublin Police, who 

wishes to cancel the job must make notification to the Dublin Police or the individual officer at least one 

hour prior to the scheduled start of the job.  If neither the Dublin Police nor the officer is contacted, or the 

cancellation is made less than an hour prior to the scheduled start of the job the business or individual will 

be billed for three (3) hours "show up" time for all officers scheduled to work.  Contact to cancel a job 

may be made to the Dublin Police Communications Center 24 hours a day at:  614-889-1112. 

 

First Aid and Emergency Services 

The event organizer is responsible for making arrangements for first aid and emergency services to be provided 

on-site, if necessary. Washington Township Fire Department can provide on-site first aid services for a fee (this 

can be arranged at your Community Event Permit review meeting).  

Washington Township Fire Department Emergency Medical Service (EMS) may be summoned by 

dialing 9-1-1 by cellular phone or land line.  The direct-dial phone number of 614-766-1112 may also be 

used. 
 

Traffic Control and Road Closures  
Approval for use of City streets, alleys, sidewalks and parking lots is generally given through the Events 

Administration Director or designee. A parking plan for use of City, non-City, public and/or private lots should be 

included along with the days/times they are needed. If a shuttle will be used, indicate the route, and pick-up/drop-

off points. For the City to allow for a road closure, the following must be considered: resident/business impact, 

detour routes, signage and notification, set up of barricades and directional signage, traffic control and safety. 
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Road Closures/ Lane Restrictions  

The event organizer is responsible for maintaining a minimum 12-foot wide fire and emergency lane through 

all areas. Events Administration will notify the Washington Township Fire Department and Dublin Police of 

all road closures.  If roads are to be closed or access to certain residents or businesses is restricted, the event 

organizer is responsible for preparing, printing and distributing a notification letter to all affected residents 

and businesses. Police Officers and/or Streets & Utilities staff may be required on-site to help with traffic 

control. For a fee, the Dublin Engineering can provide temporary no-parking signs, traffic cones, road 

barricades, etc., to secure the road closure.  All road closures and lane restrictions will be set up and removed 

by City of Dublin staff. 

 

In order for an event to request that a Dublin road be closed or lane restricted, the organizers must indicate 

their intention on the Community Event Permit Application 90 days prior to an event.  Those applications that 

do not meet the following requirements will be denied road closure for their event: 

 A list of the roads to be closed and corresponding intersections; 

 A legible map of the closure areas and/or event site including placement of volunteers and personnel 

 Please note that event personnel are required to wear safety vests or brightly colored apparel if 

they will be working on or near a public roadway 

 Proposed times and dates of the closure and reopening; and 

 Any request for removal of on-street parking 

 

Notification Letter to Affected Businesses and Residents 

The City of Dublin may be able to provide mailing lists.  If you need an address list, a written request 

listing all affected roads must be made to Events Administration at least six weeks before your event. 

(This written request can be submitted with your Permit Application.)  All affected businesses and 

residents must receive a notification letter at least 30 days prior to the event.  Failure to properly distribute 

the notification letter could result in cancellation of your Community Event Permit.  Letter must receive 

approval from Events Administration prior to being mailed. 

 

On-Street Parking Removal 

If you wish to eliminate on-street parking during your event, you must indicate the request on the permit 

application. Temporary no-parking signs are available from Engineering for a fee.  The event organizer is 

responsible for the collection and return of such signs at the conclusion of the event. If the temporary no-

parking signs and stakes are not returned, a fee will be charged to the event organizer for City staff labor 

time to collect the signs. 

Parking 

Vehicles may not be parked or driven on sidewalks, bike paths or City-owned grass area without 

approval. 

City property 

The City of Dublin can provide temporary directional signage for event parking, reserved parking 

and handicapped parking. 

Private parking  

The City of Dublin can provide temporary directional signage for event parking and reserved 

parking to complement your parking plan. 
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Signage 
Please describe and indicate the location of all on-site (City property only) directional and promotional signage to 

be used during and around your event on the Permit Application. Permission to post any sign on public property 

must be obtained prior to the display of any signs. These signs must be removed within 24 hours of the conclusion 

of your event. All signage must comply with current sign code regulations. 

 

On-Site Signage 

On-site community event signage to be used ONLY for the duration of the event, with the exception of 

banners, does not require a temporary sign permit but must be in compliance with Dublin code. On-site 

hanging banners require a temporary sign permit and may be erected for a maximum of 14 days.  A 

temporary sign permit may be obtained from Code Enforcement, at 614-410-4647, and a copy must be 

submitted to Events Administration. 

 

Directional Signage 

A temporary sign permit also is required for placement of directional signs.  Prohibited sign locations 

include: any public right of way; any location where the view of approaching and intersecting traffic 

would be obstructed; any private property sites without prior written authorization granted by the property 

owner; any site along the State Route 161 median strip.  

 

Sanitation 
Sanitation and maintaining an orderly, safe event is the responsibility of the event organizer. 

Restrooms 

The event organizer is responsible for providing and servicing portable restrooms during events when 

permanent facilities are not available or deemed not adequate by the Community Event Committee for the 

estimated size of your attendance. Please include provisions for people with disabilities. Restrooms in 

City parks and facilities will be cleaned, repaired and maintained by Parks custodial during your event.  

Fees may be incurred for this service. 

Litter Prevention 

The event organizer is responsible for maintaining the event in a clean and orderly condition both during 

and after the event.  The event organizer may be required to rent a dumpster at his expense.  The cost of 

any litter clean up beyond normal daily routine will be charged to the event. 

Litter containers are available through Keep Franklin County Beautiful, Inc., located on the west side of 

Columbus.  Call 614-485-9007 to arrange purchase and pick up.  Recycling containers may be available 

from the Solid Waste Authority of Central Ohio (SWACO), 614-871-5100, 4239 London-Groveport Rd. 

in Grove City. If the event is held on City property, the City may require the event organizer to secure a 

dumpster with size and placement to be determined by the City. 
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Fees for City Services & Equipment 
If the event organizer requests City services or if the Community Event Committee has determined that City 

services are necessary to hold a safe and successful event in the City of Dublin, the event organizer will be 

invoiced for those services at the conclusion of the event. In addition, fees will be assessed for use of City 

equipment. 

An estimate of the cost of City services and equipment will be provided to the event organizer after the initial 

meeting with the Community Event Committee. This estimate could be affected by weather, changes made by the 

event organizer, crowd size and other factors. 

After the event, Dublin Finance will send the event organizer an invoice outlining the cost of the services 

provided by the City.  Payment is due upon receipt. 

 

Building Inspections, Tents, Temporary Structures & Electrical Issues 
Dublin Building Standards and the Washington Township Fire Department welcome the opportunity to work with 

you to make certain that all safety issues are addressed and liability issues are minimized for your event. Please 

review the notes below to determine what services your event may require. 

Tents 

 Tents 200 square feet or larger will not be erected, maintained or used without a permit from the Washington 

Township Fire Department. A Flame Resistant Certificate for the tent must be submitted to the Washington 

Township Fire Department, located at 6200 Eiterman Rd., for the issuance of a permit. There is a cost for the 

permit.  A check made payable to the Washington Township Fire Department shall accompany the tent permit 

application. Please call 652-3920 if you have questions regarding tents. 

 Each tent must have a minimum clearance of three feet surrounding it on all sides.  In the case of multiple 

tents this means a total of six feet or more between each structure. Each tent must have a working fire 

extinguisher at the time of inspection and for the duration of the event. 

 Ohio Utilities Protection Service (OUPS) must be contacted at 800-362-2764 at least 48 hours before tents are 

erected to mark area utilities.  Proposed tent locations must be indicated on event application. 

Temporary Structures 

 A permit for temporary structures (sales trailers, etc.) must be secured through Dublin Building Standards. 

The permit cost is $70. Event organizer must submit layout drawings of the event site attached to the Permit 

Application, or at a minimum of 30 days in advance of the event in triplicate to Dublin Building Standards, 

5800 Shier Rings Road, Dublin, OH 43016. Information required includes location of tents, platforms and 

bleachers and the erection or modification of any building or structure. Drawings will indicate electrical, 

propane and plumbing service requirements for such items as special lighting, needs for cooking, portable 

generators, sound systems and portable toilets. 

 Field inspections will be required to verify installation in accordance with approved plans.  Please call Dublin 

Building Standards at 614-410-4680 at least 48 hours in advance of your event set-up to schedule your 

inspection.  Set-up must be ready for inspection by 1 p.m. on the day before the event. Or, if the event takes 

place on Sunday or Monday, by 1 p.m. on Friday. After hours and weekend inspections are available for a fee 

of $85 per hour for a minimum of three hours. 

 All electrical and construction work must be done by Dublin-registered contractors.  To become a registered 

contractor, contact Dublin Building Standards at 614-410-4670.  Please note that all outdoor extension cords 

must be 3-prong UL listed extension cords. 
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Entertainment 
Parades, Processions, Bike and Foot Races 
City road closures for the use of parades, processions, bike and foot races, etc., must be indicated on the 

Permit Application and accompanied by a detailed suggested route map. The Director of Events 

Administration or designee will have final approval of the route.  The Community Event Committee will 

work with you to determine the best route possible. 

Fireworks 

Fireworks permits are obtained from the Washington Township Fire Department, 6200 Eiterman Rd. The fire 

department and the Dublin Police both must approve fireworks sites. Contact shall be made with the fire 

department to review all fire code requirements concerning firework displays. A fee will be charged for the 

fireworks permit. Please attach a copy of the fireworks permit to the Permit Application. 

Amusements & Attractions 

Dublin Building Standards and Washington Township Fire Department must inspect all amusements and 

attractions, such as rides, inflatables and haunted houses.  Rides also need to be inspected by the Ohio 

Department of Agriculture. 

Noise Ordinance 

Individuals or organizations are solely responsible for ensuring that the event complies with ordinances of the 

City of Dublin. The complete Noise Ordinance is viewable on the City's Web site at www.dublin.oh.us. 

Individuals or organizations must not create noise that can be clearly heard from a distance of 50 feet and is 

disruptive to any person of normal sensitivity.  

Construction operations shall only take place between 7 a.m. and 9 p.m. Requests may be made to the City 

Manager to extend these hours on a project-by-project basis.  

The loading and unloading of commercial waste containers may only take place between 7 a.m. and 9 p.m. if 

the container is located within 500 yards of a residential area. Inappropriate creation of noise or violation of 

construction and commercial waste removal hours are subject to penalty. 

Noise violation exceptions include:  

 Construction operations conducted by the City of Dublin 

 Operation of safety/emergency equipment, warning sirens & emergency vehicles 

 Sound emanating from scheduled events conducted, sponsored, or permitted by the City of Dublin 

and Dublin City Schools 

 Emergency work authorized by the City of Dublin  

 
 

Food & Beverage 
Health and licensing requirements apply to all food/beverage sales. A permit must be obtained from the 

Franklin County Health Department only when a sale price is associated with the exchange of food or 

beverages. Food served free of charge or free with the option to donate an unidentified amount, does not 

require a permit or license. 

The Temporary Food Service Permit cost is $25 per day for up to five days for 2014.  Health and licensing 

inspectors will visit the event and have the authority to close any food/beverage sales operation not in 

compliance with Health and Licensing regulations. All permits must be clearly displayed. Ohio and Dublin 

Fire Codes do not permit cooking inside tents.  For further information on food and beverage guidelines, 

please call the Franklin County Health Department at 614-462-3160 or visit www.myfcph.org. 

The type of permits and fees may vary for events that occur in Dublin but outside of Franklin County (i.e. 

Delaware or Union counties.) 

 

http://www.dublin.oh.us/
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Alcohol 

A Special Events Liquor Permit must be obtained from the State of Ohio Liquor Control Department at least 

15 days prior to the event.  For further permit information, contact the State of Ohio Liquor Control 

Department at 614-387-7407 or www.com.ohio.gov/liqr/. Please attach a copy of the permit and/or the license 

to the community event application. 

If the event location is on City property, a written request for the use of alcohol must be submitted to City 

Council for review at least 90 days prior to the event and after obtaining conditional approval for a 

Community Event Permit by the Community Event Committee. Please send a copy of the written request to 

the Director of Events Administration. 

The event organizer is responsible for checking the identification of all persons being served alcohol and for 

ensuring all persons acting as servers are age 21 or older. It is also the volunteer servers’ responsibility to 

make sure that intoxicated persons are not served. If the event is sponsored or co-sponsored by the City of 

Dublin, or it is held on City property, a list must be submitted with the names of the volunteer alcohol servers. 

In addition, those named on the list will be required to attend an education session conducted by Dublin 

Police prior to serving (additional cost may apply). Included in this session will be an overview of the liquor 

laws and the individual’s liability in enforcing them.  Even if the City is not a co-sponsor, the educational 

seminar for servers is encouraged. 

Proof of Liquor Liability Insurance in the minimum amount of one million dollars on an "occurrence" basis, 

naming the City of Dublin as an additional insured is required if the sponsoring organization and/or server is 

in the business of distributing/selling alcohol. A copy of the certificate must be provided to Events 

Administration at least 30 days prior to event. Event organizers must comply with all Ohio laws. 
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City Properties 
Event organizers may secure park facilities, shelter houses and grill areas by completing and submitting a 

Request Form found at www.dublin.oh.us/recreation/rental/ or by calling the Dublin Community Recreation 

Center at 614-410-4550.  All rules and regulations provided for City parks must be followed. Due to 

increased demand for City parks as community event sites, please reserve space for your event as early as 

possible. 

City Parks & Facilities 

Following are the fees to rent park facilities: 

 Reservation and use of ball diamonds, athletic field lighting and light towers:  

  Reservation Fee - $50 per diamond daily Non-profit/ $100 For-profit 

  Use of lighting - $6 per diamond hourly  

 

 Reservation and use of all Scioto Park and Coffman Park shelter houses and amphitheaters, and 

the Coffman Park Pavilion per hour: 

Shelter houses - $5 Residents/$12.50 Non-residents  

Coffman Park Pavilion - $12.50/hr or $100/day Residents (+$100 refundable deposit) 

& Amberleigh Pk Pav $25/hr or $200/day Non-residents (+$100 refundable deposit) 

Amphitheater - $10/hr Residents/$20/hr Non-residents for Community Stage 

 

Please note these park rules:* 

 No alcoholic beverages permitted in City parks, excluding identified City celebrations 

 Pets must be on a leash 

 Fires permitted in grills only 

 Use trash receptacles provided 

 Park hours are normally from dawn to dark unless prior approval is granted 

*    Other accommodations may be made through the permit process if necessary. 

 

 

Post-Event Site Evaluation 
Permit holders not returning the park(s) in the same condition as it was secured before their event shall be 

billed for clean up or repair services as recommended by Parks staff.  Clean-up costs are calculated at       

$100 per hour/per person.   

A post-event site evaluation will focus on these items: 

 Have all event-related items (blocks, lumber, chairs, tables, signs, etc.) been removed? 

 Have all tent stake holes been patched or repaired? 

 Has all trash been picked up and removed? 

 Has the water feature/fountain been cleared of debris? 

 Have all hard surfaces been cleared of stains? 

 Have any trees, shrubs, flowers, or turf been damaged? 

 Have any light poles, park furniture, sculpture, or water feature/fountain been damaged? 

 Has the irrigation system been damaged? 

 Have all electric panels and outlets been closed and secured? 

 Has the area been cleared of all animal waste? 
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Community Event Equipment Rental Policy  

 
The City of Dublin has a portable stage available for rental for community events.  The stage is only available 

for rental within 25 miles of Dublin. Full payment of stage rental and labor must be made at least 2 weeks in 

advance. 

 

Equipment Rental Fees 

Equipment   Cost Per Day 

Mobile Stage (Showmobile) - with or without stage extensions $ 750  (plus labor) 

Labor - delivery, set-up, tear-down    $ 900 

 

Reservations 

Priorities in reserving the stage are:  

 City of Dublin Events Administration 

 Other City of Dublin departments/divisions  

 City of Dublin non-profit, community and service organizations 

 City of Dublin businesses  

 Non-profit organizations within 25 miles of the City of Dublin.  

 

 

Reservations will be taken beginning every January for the current year. The City of Dublin Events 

Administration reserves the right to refuse rental of the stage for any event deemed a potential hazard to the 

stage or its operators, or any event deemed not in the best interest of the City of Dublin or general public. A 

reservation form is available at www.dublin.oh.us/cr/guidebook/. The stage is not available for individual 

use/rental. 

 

Rules & Regulations 

It is understood that the group or organization using the Mobile Stage will comply with the laws of the State 

of Ohio, the City of Dublin, and the following rules set forth by Events Administration: 

 The stage will not be altered in any way (including hard wiring into the electrical box). 

 Groups will be responsible to see that no drugs or intoxicating liquors are used by persons on the stage. 

 Groups will be responsible to see that all activities are properly controlled and supervised. Plans for 

program, supervision and control will be asked to be seen prior to scheduled event.  Groups are 

responsible for cleaning up the area following the event. 

 Groups will assume responsibility and liability for all persons in attendance. The City of Dublin will 

require a certificate of insurance evidencing the liability protection of $500,000 bodily injury and 

$500,000 property damage with the City of Dublin shown as additional insured. 

 Groups assume responsibility for any damage to the stage during the period of use. 

 Detailed event schedule must be submitted at least one month prior to stage use outlining specific use of 

stage, performers and number of performers to use stage. 

 Stage set-up location must be on hard surface such as concrete or asphalt (turf is not permitted). 

 City of Dublin will not be liable for damage to concrete, asphalt or turf during delivery, set-up, tear-down, 

departure or any other time while the stage is being rented. 

 The use of staples, nails or any type of tape or adhesive is not permitted to be attached to the stage. 
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Stage Delivery & Set-Up 

The group requesting the stage shall have a representative present at site one (1) month prior to use to meet 

with the Events Administration representative who will be delivering unit to determine route to deliver stage 

and decide if route is adequate for delivery of stage. Location for set-up will be approved by City employee at 

this time. 

 The group requesting use of stage shall have a representative present at the site at the time the unit is 

scheduled to arrive. This representative is to direct placement of the stage and accept delivery. The stage will 

be delivered at the hour specified.  Please make sure you allow for a minimum of three-hour set-up prior to 

the start of the event.  The use of the stage extension requires additional set-up time.  Any additional time 

needed, such as sound and light set-up and takedown for performers, must be included within the time 

specified on the application. 

 City employees will not be responsible for, nor will assist in set-up of any other equipment other than the 

stage. For multi-day events, a representative of Dublin Parks will determine prior to rental whether it is 

necessary that the stage be removed from the site each day.  If stage is not kept overnight, the renter will 

cover labor costs for removal and delivery for next day’s use.  If stage is stored on site overnight, a certified 

security guard is required to be on site with the stage. 

 

Cancellation 

Cancellation on part of the lessee must be made no later than 48 hours prior to the event. Arrangements must 

be made during normal business hours. One-half of the fee will be refunded.  

In the case of inclement weather, rental fee will be refunded if cancellation is made prior to stage leaving its 

storage area. In the event of inclement weather where no cancellation is made until stage arrives at the site, 

lessee will be refunded 1/4 of daily amount paid.  In the event the stage is set-up prior to cancellation decision 

is made, the daily fee is not refunded. 

 In the event that for any reason Dublin Events Administration cannot fulfill any part of the agreement, the 

Lessee recovery is limited to full refund only; the City shall have no further responsibility. 
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Insurance Coverage 
Requirement 

Event organizers will be responsible for any and all damages caused by their organization, volunteers, 

employees, participants and spectators.  In order to protect the City against financial loss arising from any 

incidents or accidents that may occur, the sponsoring organization, permit holder or host establishment may 

be required to obtain a comprehensive general liability insurance policy for bodily injury and property 

damage arising for the event. 

See attached City of Dublin Event Insurance Guidelines. 

This requirement may be waived when it is necessary to comply with any federal, state, or local law, statute, 

regulation or constitutional provision. In addition, the City, in its sole discretion, may waive the insurance 

requirement.    

 

Indemnity/Hold Harmless Agreement 

The Hold Harmless-Indemnification Agreement in the Permit Application must be signed by an authorized 

representative of the sponsoring organization. 
 

Americans With Disabilities Act 
The City of Dublin strives to make its programs, services and activities accessible to qualified individuals 

with disabilities.  In that regard, the City suggests that you make reasonable modifications to the programs, 

services and activities of your event to insure accessibility to such individuals. 

 

Hotel/Motel Tax Fund 
A Hotel/Motel Tax or “Bed Tax” fund has been created to offset the costs of qualifying community events.  It 

is distributed on a first-come, first-served qualified basis on the recommendation of the Finance Committee 

with the approval of City Council.  Refer to the enclosed brochure for application details. 
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CITY OF DUBLIN 

ADMINISTRATIVE ORDERS 

 OF THE CITY MANAGER 

 

 

Administrative Order 5.12 

 

              TO:  Director of Finance and Director of Community Relations 

 

       FROM:   Jane S. Brautigam, City Manager 

 

  SUBJECT:  Policy & Fee Schedule Governing the Rental of City Equipment for Special                            

Events and Fees for Related City Services 

 

         DATE:  January 7, 2003 

 

Supersedes and Replaces Administrative Order dated 12/01/00 

 

I. PURPOSE 
The purpose of this Administrative Order is to establish a fee schedule and a 

policy governing the rental of City special events equipment.  Any questions or 

inquiries regarding this Administrative Order should be directed to the 

Department of Finance or Community Relations. 

 

II. POLICY 
In an effort to recover the costs of "wear and tear" on City equipment when rented 

for special events, other than those events listed in Ordinance 33-95, Section 5, 

the attached fee structure is hereby adopted.  The list of equipment identified in 

the attached fee schedule is subject to change as items are purchased or retired 

and equipment inventories are updated.   

 

It is the policy of the City that equipment may be rented by Dublin residents and 

special event organizers whose events take place in the City of Dublin.  Non-

residents or organizers whose events will be held outside the City of Dublin may 

also rent such equipment, however, such individuals or organizations must receive 

special approval from the City Manager and/or Director of Community Relations 

prior to rental of the City equipment.  For the purpose of safety, and to preserve 

the integrity of City equipment, the City Manager and/or Director of Community 

Relations reserves the right to require anyone renting City equipment to pay the 

required fee for City employees to deliver and pick-up, set-up and tear-down the 

equipment being rented as well as accompany the equipment at all times.  Special 

Event Organizers are responsible for obtaining any and all applicable building 

permits related to movement, set-up or teardown of rented equipment.  A pre-
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rental and post-rental checklist will be completed by City Staff to verify the 

condition of the equipment before and after each use. 

  

III. FEE SCHEDULE 
The attached fee schedule applies to equipment rented from the City.  Dublin Community 

Relations is responsible for verifying that equipment is returned in proper condition.  If the 

rented equipment is returned damaged, the individual or organization shall be responsible for the 

cost of repair or replacement of the equipment, at current replacement cost.  Any equipment 

returned late may incur an additional rental fee.  The attached Equipment Rental Form shall be 

completed prior to the release of the equipment.  Equipment rental fees, and any staff time 

necessary to execute equipment rental, will be invoiced by the City’s Department of Finance, 

along with any other costs for City services, to the event organizer subsequent to the special 

event taking place. 

 

When equipment is rented pursuant to Section II of this Administrative Order for events that are 

not sponsored or supported by Dublin Community Relations, the attached equipment Rental 

Form shall be completed prior to the release of the equipment, and all rental fees shall be 

collected prior to the equipment leaving the premises. 

 

 

IV. FEE WAIVERS AND ADJUSTMENTS 
Fee waivers and/or adjustments may be made at the discretion of the City Manager to a 

maximum of $750 for equipment rental and staff time necessary to execute equipment rental. 

 

For fee waivers or adjustments in excess of $750 the City Manager may recommend waivers or 

fee adjustments to City Council pursuant to the provisions of Ordinance 33-95, Section 4. 
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City of Dublin 

Community Event Insurance Guidelines 

 

The following insurance guidelines shall apply when a festival/event is held on public property and involves: 

 

 Expected attendance of 500 or more people; 

 The display of fireworks; 

 The sale of alcoholic beverages; 

 The operation of carnival rides; 

 Races/marathons/sporting events on public roads/parks 

 

The applicant/event producer must comply with the following insurance requirements to be considered for a 

festival/event permit.  The applicant/event producer and the vendors that are contracted by them must purchase 

and maintain, for the duration of event including setup and dismantling, the following types of insurance at 

their expense: 

 

1. GENERAL LIABILITY INSURANCE- If the applicant is a business or group, a commercial 

general liability insurance policy, or its equivalent, written on an occurrence basis, with a 

minimum of $1,000,000 combined single limit of liability per occurrence for bodily injury, 

personal injury, or property damage is required.  If food or beverages are to be served, then 

product liability coverage must also be included with a minimum of $1,000,000 per occurrence. 

 

a. Fireworks Displays.  If the applicant/event producer intends to display fireworks, and obtains 

a pyrotechnics permit from the Washington Township Fire Department, or contracts with a 

pyrotechnic vendor who obtains the permit, then the minimum combined single limit of 

liability, for all pyrotechnics displayers is $2,000,000 per occurrence.  The amount may be 

increased at the discretion of the City based on potential risk of the event.  The company that 

actually launches the fireworks must provide a liability certificate of insurance for $2,000,000 

per occurrence, including the City of Dublin as an additional insured and listing the date(s) of 

the event.   

 

b. Individual Applicant.  If the applicant/event producer is not a business or group, but                                 

instead an applicant who is an individual, who expects more that 500 attendees to the event, 

and/or intends to serve or sell alcoholic beverages at the event, the applicant /event producer 

must provide proof of personal liability insurance in the amount of not less than $500,000 

combined single limit through either a homeowners policy or other liability insurance policy 

by submitting a certificate of insurance. 

 

(1) If alcohol is served or sold by the individual, the certificate of insurance must 

specify that incidental/host liquor liability coverage applies for this particular 

event and specify the date of the event, unless the individual contracts with a 

City permitted alcohol vendor to serve the alcohol. 

 

Division of Human Resources 
5200 Emerald Parkway • Dublin, OH 43017 
Phone: 614-410-4400 • Fax: 614-761-2965 
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(2) It is recommended that the individual applicant use the services of City 

permitted alcoholic beverage caterer* to serve the alcohol.  In such cases, the 

individual applicant must provide a certificate of insurance from the permitted 

caterer evidencing liquor legal liability of $1,000,000 per claim and aggregate.   

This certificate must list the City of Dublin as an additional insured. 

 

c. Notice of Policy Cancellation.  All insurance policies must state the City of Dublin will be 

notified at least ten (10) days in advance of any intent by the insurance company to cancel or 

non-renew the applicant/event producer’s insurance coverage. 

 

2. LIQUOR LEGAL LIABILITY INSURANCE- If the applicant/event producer is a business or 

group and intends to serve alcoholic beverages at the event and applicant is in the business of 

manufacturing, distributing, selling, or serving alcoholic beverages, or uses the permitted 

alcoholic beverage caterer to serve alcoholic beverages, then liquor legal liability coverage 

must be purchased by the actual firm which serves or sells the alcohol.  It can be endorsed to 

the commercial general liability insurance policy or purchased separately.  The minimum 

acceptable limit of liability per occurrence and aggregate is $1,000,000. 

 

a. Host Liquor Liability Insurance- If the applicant/event producer is a business which will 

serve or sell alcoholic beverages at the event and is not in the business of manufacturing, 

distributing, selling, or serving alcoholic beverages, then the applicant/event producer’s 

commercial general liability policy, required above, should not include the ISO Form CG 

21500989 liquor liability exclusion amendatory endorsement, or similar exclusion limiting 

coverage for serving or selling alcoholic beverages. 

 

3.  OTHER- The applicant/event producer and all vendors must list the City of Dublin as an 

additional insured for the event on all commercial general liability and liquor legal liability 

insurance policies. 

 

The City reserves the right to require insurance of applicants/event producers and/or vendors for 

activities other than those specifically mentioned above, or to increase the minimum acceptable 

limits of liability with the reasonable notice to the applicant/event producer. 

 

The certificate of insurance must be submitted with the City of Dublin Community Event Permit 

Application. Approval of insurance by the City does not in any way relieve or decrease the 

liability of the applicant/event producer or vendor.  The City does not represent that the specified 

limits of liability or coverage or policy forms are sufficient or adequate to protect the interest or 

liabilities of the applicant/event producer or vendor. 

 

All insurance must be placed with insurance companies with an AM Best Rating of no less the 

B+VI unless otherwise approved by City’s Risk Manager. 

 

For further information regarding insurance, please contact: 

Dublin Human Resources 

Risk Manager/Safety Administrator 

5200 Emerald Parkway 

Dublin, OH 43017    614-410-4400 ~ 1-800-647-1501 

 

*Contact Risk Manager for current approved caterer list. 



Appendix J



Curfew 
Youths under age 13 should not be in or upon public streets, public places, places of amusement or 
entertainment, vacant lots, or other unsupervised places after 9 p.m. during the school year, and after 10 
p.m. during the summer. Youths between ages 13 and 17 should not be in or upon public streets, public 
places, places of amusement or entertainment, vacant lots, or other unsupervised places between the hours 
of midnight and 4:30 a.m.  Ordinance 109-88 
 
Fireworks 
It is unlawful for any person to possess fireworks in the City of Dublin unless authorized or licensed to do so 
by law. City Code follows that no person shall discharge, ignite or explode any fireworks in the City of 
Dublin. The sale of fireworks of any kind to a person under 18 years of age is prohibited.  
 
Permissible devices and/or activities include snappers and party poppers, wire sparklers, snakes or glow 
worms, smoke devices and trick matches. These devices are permissible on your own private property 
pursuant to Dublin Code §93.24 (G) and (F). These devices are defined in Dublin Code §93.20. The relevant 
definitions are included below: 
 
PARTY POPPER. A small plastic or paper item that contains not more than 16 milligrams of friction-sensitive 
explosive composition, that is ignited by pulling string protruding from the item, and from which paper 
streamers are expelled when the item is ignited. 
 
SMOKE DEVICE. A tube or sphere that contains pyrotechnic composition that, upon ignition, produces white 
or colored smoke as the primary effect. 
 
SNAKE OR GLOW WORM. A device that consists of a pressed pellet of pyrotechnic composition that produces 
a large, snake-like ash upon burning, which ash expands in length as the pellet burns. 
SNAPPER. A small, paper-wrapped item that contains a minute quantity of explosive composition coated on 
small bits of sand, and that, when dropped, implodes. 
 
TRICK MATCH. A kitchen or book match that is coated with a small quantity of explosive composition and 
that, upon ignition, produces a small report or a shower of sparks. 
 
WIRE SPARKLER. A sparkler consisting of a wire or stick coated with a nonexplosive pyrotechnic mixture that 
produces a shower of sparks upon ignition and that contains no more than 100 grams of this mixture.  
Please consult Dublin Code §92.20 through §93.24, or contact the Dublin Police Department, if you have any 
questions regarding whether a device or activity is permissible.   Code 1523.02 
 
Noise 
Individuals and entities must not create noise that is plainly audible at a distance of 50 feet and is disruptive 
to any person of normal sensitivity. The operation of lawn mowers and other landscaping equipment may 
only take place between 7 a.m. and 9 p.m.  
 
Construction operations may only take place between 7 a.m. and 9 p.m. Requests may be made to the City 
Manager to extend these hours on a project-by-project basis. The loading and unloading of commercial 
waste containers may only take place between 7 a.m. and 9 p.m. if the container is located within 500 yards 
of a residential area.  
 
Exceptions to this policy include:  
Construction operations conducted by the City of Dublin;  
Operation of safety and emergency equipment, warning systems and emergency vehicles;  
Sound emanating from scheduled special events conducted or permitted by the City of Dublin  
and Dublin City Schools; or  
Emergency work authorized by the City of Dublin.  
Inappropriate creation of noise or violation of construction and commercial waste removal hours are subject 
to penalty.  
To report noise violations resulting from construction crews or commercial waste haulers call the Dublin 
Code Enforcement Office at 614-410-4647.  
Excessive noise during overnight hours caused by pets, neighborhood parties and motor vehicles or other 
acts of disorderly conduct should be reported to Dublin Police at 614-889-1112.  



 
Parking 
Commercial Vehicle 
The parking of commercial vehicles is prohibited in  
residential districts unless the vehicle is enclosed in a garage, provided the garage door is no taller than nine 
feet in height. Exceptions exist for delivery purposes.  
 
Recreational Vehicle 
A recreational vehicle may be stored on a residential property provided it is fully enclosed by a structure so 
that it cannot be seen from an adjacent street. 
No vehicles may be parked in a landscaped front, side or rear yard. 
 
Guidelines for parking recreational vehicles in residential districts include:  
A recreational vehicle may be located on a residential lot and outside of an enclosed structure for up to 72 
hours in any 30-day period, provided the owner or person in charge of the vehicle is a guest of the 
resident(s) of that lot. In no case shall the vehicle be used for overnight sleeping or living.  
Parking of recreational vehicles is prohibited within the public rights-of-way, any required side or rear yards 
and no-build/disturb zones.  
All parking must be on a hard, paved surface. The above regulations also apply to other large recreational 
vehicles such as boats and trailered personal watercraft. For more information, contact Land Use and Long 
Range Planning at 614-410-4600.  
 
Solicitations 
For-Profit Organizations 
All for-profit organizations must apply for and obtain  
a license for each individual member soliciting or  
peddling door to door from the Office of Code Enforcement. The license, when issued, must be worn 
conspicuously on the outer layer of clothing of each individual peddler or solicitor. 
 
Not-for-Profit Organizations 
All not-for-profit organizations must register with the Office of Code Enforcement and obtain a registration 
certificate to sell any product or seek funds or donations door to door. Larger groups may apply for a group  
permit. In this case, individual registration certificates will be distributed to group members.  
All registration certificates must be carried with the individual at all times. Registration certificates explain 
the group’s purpose and give a physical description of the corresponding individual member. 
 
Activities Requiring No License or Registration: 
People or groups seeking to disseminate any lawful message regarding a cause, issue, religion or political 
candidate without soliciting funds or donations.  
Peddling or soliciting the purchase of or subscription to newspapers having their principal sale in the City of 
Dublin, Franklin County, Delaware County or Union County.  
Peddling or soliciting only for wholesale delivery to merchants, manufacturers and other businesses or 
manufacturing establishments.  
Peddling or soliciting on the invitation or request of the person contacted.  
Peddling or soliciting conducted only to other members of the organization doing the peddling or soliciting.  
Peddling or soliciting in the form of collections or contributions at the regular assemblies, meetings or 
services of any recognized charitable or religious not-for-profit organization.  
 
No Peddler or Solicitor Stickers 
Peddling and soliciting is prohibited in any manner or place between 9 p.m. and 9 a.m. or on any Sunday or 
holiday. Solicitation is limited to those houses not displaying a “No Peddlers or Solicitors Invited” sticker. 
Stickers may be obtained at no cost at the Dublin Municipal Building, 5200 Emerald Parkway. 
 
 
 
 
 
 
 



Taxes 
City Income Tax 
The local income tax rate is 2 percent and applies to gross wages, salaries and other personal service 
compensation and net profits of Dublin businesses. The revenue generated from income tax is used to fund  
the majority of City-provided services and capital improvement projects completed by the City. Income tax 
revenue is allocated 75 percent to the General Fund and 25 percent to the Capital Improvements Tax Fund. 
The income tax revenue allocated to the Capital Improvements Fund can only be utilized for capital 
improvements. 
 
Property Tax 
Property tax rates vary by “taxing district.” There are six different taxing districts in the City of Dublin; your 
taxing district is based upon where you live.  
 
Hotel/Motel Tax 
A 6 percent tax is levied on overnight stays in Dublin hotels/motels. This revenue is invested back into the 
community for special events and cultural activities. The Dublin Convention & Visitors Bureau and the Dublin 
Arts Council each receive approximately 25 percent of the annual revenue generated by the hotel/motel tax.  
 
Sales Tax 
A 6.75 percent sales tax is imposed on taxable purchases in Franklin County, 6.75 percent in Delaware 
County and 6.75 percent in Union County.  
 



§ 153.156  COMMUNITY ACTIVITIES; SPECIAL EVENTS. 

 (A) A community activity or special event may be promoted by installing banners along the 

designated light poles within the historic district.  The installation of these banners is coordinated 

through the Office of Special Events. All banners are a standard size, installed by the city and limited to a 

maximum of three colors. 

 (B) A community activity, as defined in § 153.151, shall be limited to a maximum of one off-

site promotional sign.  These signs are considered temporary signs, and a sign permit is required before 

installation.  A temporary sign permit may be obtained from the Zoning Administrator or designee.  The 

application and permit fees, as determined by Council, are included in the fee schedule available from  

the Planning Division.  On-site community  activity signage to be  used  ONLY for the  duration of the 

event, with the exception of banners and gas-inflatable devices, does not require a permit.  The city will 

provide and install standardized sandwich board for all off-site promotional signs.  The event organizer is 

responsible for supplying paper or plastic signs which will be affixed to the sign posts. 

  (1) The event must be open to the public and be non-discriminatory.   Free 

admission is not a requirement. 

  (2) Community activity promotional signage shall not contain any commercial 

advertising.  If an organization is sponsoring the event, the title of the organization may be used on 

promotional signage. 

  (3) Promotional signs may not exceed six square feet in area and three feet in 

height. 

  (4) No more than three colors shall be included on such sign(s), including black and 

white. 

  (5) Such signs shall not be illuminated. 

  (6) Promotional signs shall not be displayed more than seven days immediately 

preceding the event and shall be removed no later than 24 hours following conclusion of the event. 

 (C) A special event, as defined in § 153.151, shall be entitled to a maximum of two off-site 

promotional signs and six directional signs. These signs are considered temporary signs, and a sign 

permit is required before installation.  A temporary sign permit will be issued for a special event only 

after a special event application form has been filled out and approved by the Special Event Coordinator 

or designee.  On-site special event signage to be used ONLY for the duration of the event, with the 

exception of banners and gas-inflatable devices, does not require a permit.  The event coordinator is 

required to complete a special event application form which includes a description of the proposed 

promotional and directional sign package.  The location and number of signs permitted will be 

determined on a case by case basis, not to exceed one off-site promotional sign, and six directional 

signs.  The city will provide and install standardized sandwich boards for all off-site promotional and 



directional signs.  The event organizer will be responsible for supplying paper or plastic signs which will 

be affixed to the boards. 

  (1) The event must be open to the public and be non-discriminatory.  Free 

admission is not a requirement. 

  (2) Special event promotional signage shall not contain any commercial advertising.  

If an organization is sponsoring the event, the title of the organization may be used on promotional 

signage. 

  (3) Promotional signs may not exceed six square feet in area and three feet in 

height. 

  (4) Promotional signs shall not be displayed more than seven days immediately 

preceding the event and shall be removed no later than 24 hours following conclusion of the event. 

  (5) Directional signs may not exceed two square feet in area and one foot in height. 

  (6) Directional signs shall be installed no more than 24 hours immediately 

preceding the event and shall be removed within 24 hours following conclusion of the event. 

  (7) No more than three colors shall be included on such signs(s), including black and 

white. 

  (8) Such signs shall not be illuminated. 

('80 Code, § 1189.07) (Ord. 66-94, passed 3-20-95; Am. Ord. 103-95, passed 12-18-95)  Penalty, see § 

153.999 

  



§ 115.07  BUSINESS HOURS RESTRICTED. 

 (A) No person shall peddle, solicit or conduct market research, door to door, at dwelling 

houses or businesses at random, on sidewalks or streets, at public places, at private meeting places or in 

any other manner or place in the municipality between 9:00 p.m. and 9:00 a.m. or on any Sunday or 

Holiday.   

 (B) This section does not apply to invitees or national charitable corporations licensed to do 

business in Ohio with recognized periods for campaigns, provided the organizations have been licensed 

to solicit by the City Manager. 

('80 Code, § 717.07) (Ord. 86-88, passed 10-3-88)  Penalty, see § 115.99 

  



§ 132.03  DISORDERLY CONDUCT. 

 (A) No person shall recklessly cause inconvenience, annoyance or alarm to another, by 

doing any of the following: 

  (1) Engaging in fighting, in threatening harm to persons or property, or in violent or 

turbulent behavior; 

  (2) Making unreasonable noise or offensively coarse utterance, gesture or display, 

or communicating unwarranted and grossly abusive language to any person, which by its very utterance 

or usage inflicts injury or tends to incite an immediate breach of the peace; 

  (3) Insulting, taunting or challenging another, under circumstances in which such 

conduct is likely to provoke a violent response; 

  (4) Hindering or preventing the movement of persons on a public street, road, 

highway or right of way, or to, from, within or upon public or private property, so as to interfere with 

the rights of others, and by any act which serves no lawful and reasonable purpose of the offender; 

  (5) Creating a condition which is physically offensive to persons or which presents a 

risk of physical harm to persons or property, by any act which serves no lawful and reasonable purpose 

of the offender. 

  (6) Creating or causing the creation of noise so as to disturb or disrupt the peace 

and quiet of any reasonable person of normal sensitivity, including, but not limited to the following: 

   (a) The emission of sound in such a manner as to be plainly audible at a 

distance 50 feet from the building, structure, vehicle, equipment, machinery, animal or fowl from which 

the sound is emanating. 

   (b) Exemptions to division (a) include the following: 

    1.  Sound emanating from scheduled events conducted, sponsored or 

permitted by the city or schools; 

    2.  Construction operations occurring between the hours of 7:00 a.m. 

and 9:00 p.m., provided that all equipment is operated in accordance with the manufacturer's 

specifications and/or with all standard manufacturer's mufflers and noise-reducing equipment in use 

and in proper operating condition; 

    3.  Construction operations conducted by the city as approved by City 

Council; 

    4.  The loading and/or unloading of commercial waste receptacles 

between the hours of 7:00 a.m. and 9:00 p.m. within 500 yards of any residentially zoned property; 



    5.   Noise of safety signals, warning devices, emergency pressure relief 

valves, and church bells; 

    6.  Noise resulting from any authorized emergency vehicle; 

    7. Lawn mowers and other similar motorized landscaping equipment 

used between 7:00 a.m. and 9:00 p.m. when operated with all the manufacturer's standard muffler 

and/or sound reducing equipment in use and in proper operating condition; and 

    8.    Emergency work as authorized by the city. 

 (B) No person, while voluntarily intoxicated shall do either of the following: 

  (1) In a public place or in the presence of two or more persons, engage in conduct 

likely to be offensive or to cause inconvenience, annoyance or alarm to persons of ordinary sensibilities, 

which conduct the offender, if he were not intoxicated, should know is likely to have such effect on 

others; 

  (2) Engage in conduct or create a condition which presents a risk of physical harm 

to himself or another, or to the property of another. 

 (C) Violation of any statute or ordinance of which an element is operating a motor vehicle, 

locomotive, watercraft, aircraft or other vehicle while under the influence of alcohol or any drug of 

abuse, is not a violation of division (B) above. 

 (D) When to an ordinary observer a person appears to be intoxicated, it is probable cause to 

believe such person is voluntarily intoxicated for purposes of division (B) above. 

 (E) Whoever violates this section is guilty of disorderly conduct. 

  (1) Except as otherwise provided in division (E)(2) of this section, disorderly conduct 

is a minor misdemeanor. 

  (2) Disorderly conduct is a misdemeanor of the fourth degree if any of the following 

applies: 

   (a) The offender persists in disorderly conduct after reasonable warning or 

request to desist. 

   (b) The offense is committed in the vicinity of a school or in a school safety 

zone. 

   (c) The offense is committed in the presence of any law enforcement 

officer, firefighter, rescuer, medical person, emergency medical services person, or other authorized 

person who is engaged in the person's duties at the scene of a fire, accident, disaster, riot, or emergency 

of any kind. 



   (d) The offense is committed in the presence of any emergency facility 

person who is engaged in the person's duties in an emergency facility. 

 (F) For violations covered under division (A)(6) above, a person shall be guilty of a 

misdemeanor of the fourth degree for a second or subsequent offense, if less than 12 months have 

elapsed since the last offense of the same provision.  Each day such offense is committed or continued 

shall constitute a separate offense and shall be punishable as such.  Citations shall be issued to a person, 

firm or corporation and/or an individual present at the time of the alleged offense. 

(Ord. 100-99, passed 9-20-99) 

 (G) As used in this section, SCHOOL, SCHOOL PREMISES and SCHOOL BUILDING have the 

same meanings as in R.C. § 2925.01. 

(R.C. § 2917.11) ('80 Code, § 509.03)  Penalty, see § 130.99 

  



§ 132.08  CURFEW FOR MINORS. 

 (A) No minor under the age of 13 years shall loiter, idle, wander, stroll, or play in or upon 

the public streets or public places, places of amusement or entertainment, vacant lots, or other 

unsupervised places during the period after 9:00 p.m. during the school calendar year (including 

Sundays and holidays) and after 10:00 p.m. during the time of the year not within the school calendar 

year. 

 (B) No minor between the ages of 13 through 17 years shall loiter, idle, wander, stroll or 

play in or upon the public streets or other places, places of amusement and entertainment, vacant lots 

or unsupervised places between the hours of 12:00 a.m. midnight and 4:30 a.m. the following day. 

 (C) The provisions of this section do not apply to a minor accompanied by his parent, 

guardian or an adult person made responsible for the child by the parent, or where the minor is upon an 

emergency errand or legitimate business directed by his or her parent, guardian or other adult person 

made responsible for the child by the parent. 

 (D) Whoever violates this section is guilty of a misdemeanor of the fourth degree. Any 

parent, guardian or person having the legal custody and control of any minor violating this section is 

guilty of a minor misdemeanor. 

(Ord. 29-81, passed 5-4-81; Am. Ord. 109-88, passed 12-19-88)  Penalty, see § 130.99 

  



§ 94.05  LITTERING. 

 (A) Definitions.  For the purpose of this section, the following terms, phrases, words, and 

their derivations shall have the meaning given herein. When not inconsistent with the context, words 

used in the present tense include the future, words used in the plural number include the singular 

number. The word "shall" is always mandatory and not merely directory: 

  (1) AIRCRAFT.  Any contrivance now known or hereafter invented, used or designed 

for navigation or for flight in the air, and includes but is not limited to helicopters and lighter-than-air 

dirigibles and balloons. 

  (2) AUTHORIZED PRIVATE RECEPTACLE.  A litter storage and collection receptacle as 

required and authorized in this article. 

  (3) CITY.  The City of Dublin. 

  (4) COMMERCIAL HANDBILL.  Any newspaper or similar publication containing 

substantial amounts of matter advertising articles or things for sale or any businesses or services for 

profit which newspaper or similar publication is in normal course distributed without charge and 

without subscription therefore by the recipients, and includes, but is not limited to, any printed or 

written matter, any sample or device, dodger, circular, leaflet, pamphlet, booklet, paper or any other 

printed or otherwise reproduced original and copies of any matter or literature which: 

   (a) Advertises for sale any merchandise, product, commodity or things; or 

   (b) Directs attention to any business or mercantile or commercial 

establishment or activity for the purpose of either directly or indirectly promoting the interest thereof 

by sales; or  

   (c) Directs attention to or advertises any meeting, theatrical performance, 

exhibition or event of any kind, for which an admission fee is charged for the purpose of profit; or 

   (d) While containing reading matter other than advertising matter, is 

predominantly and essentially an advertisement and is distributed or circulated for advertising purposes 

or for private benefit and gain for any person so engaged as advertiser or distributer. 

  (5) LITTER.  Garbage, refuse, and rubbish and all other waste material which, if 

thrown or deposited in a manner prohibited by this article, tends to create a danger to public health, 

safety and welfare or significantly reduces the aesthetic appearance of public or private property or the 

public right of way. 

  (6) LITTER RECEPTACLE.  A dumpster, trash can, trash bin, garbage can or similar 

container in which litter is deposited for removal. 

  (7) NEWSPAPER.  Any newspaper of general circulation as defined by general law, 

any newspaper duly entered with the Post Office Department of the United States, in accordance with 



the federal statute or regulation, any newspaper filed and recorded with any recording officer as 

provided by general law and includes but is not limited to any newspaper, periodical or current 

magazine regularly published and sold to the public by subscription. 

  (8) NONCOMMERCIAL HANDBILL.  Any printed or written matter, any sample or 

device, dodger, circular, leaflet, pamphlet, newspaper, magazine, paper booklet or any other printed or 

otherwise reproduced original or copies of any matter of literature not included in the definitions of a 

commercial handbill. 

  (9) PARK.  A park, reservation, playground, recreation center or any other public 

area in the city owned or used by the city and devoted to recreation. 

  (10) PERSON.  Any person, firm, partnership, association, corporation, company or 

organization of any kind. 

  (11) PRIVATE PREMISES.  Any dwelling, house, building, multi-family structure or 

other structure designed or used either wholly or in part for private residential purposes, whether 

inhabited or temporarily or continuously uninhabited or vacant, and includes but is not limited to any 

yard, grounds, walk, driveway, porch, steps, vestibule or mailbox belonging or appurtenant to such 

dwelling, house building or other structure. 

  (12) PUBLIC PLACE.  Any and all streets, sidewalks, boulevards, alleys or other public 

ways and any and all public parks, squares, spaces, grounds and buildings. 

  (13) REFUSE.  All putrescible and nonputrescible solid wastes except body wastes, 

including garbage, rubbish, ashes, street cleanings, dead animals, abandoned, wrecked or junked 

vehicles or parts thereof and solid market and industrial wastes. 

  (14) RUBBISH.  Nonputrescible solid wastes consisting of both combustible and 

noncombustible wastes, such as paper, wrappings, cigarettes, cardboard, tin cans, yard clippings, leaves, 

metal, wood, glass, crockery, bedding and similar materials. 

  (15) RIGHT OF WAY.  The entire width between the boundary lines of every way 

publicly maintained when any part thereof is open to the use of the public for purposes of vehicular 

travel. 

  (16) VEHICLE.  Every device in, upon or by which any person or property is or may be 

transported or drawn upon a highway. 

 (B) Litter in public places.  No person shall throw or deposit litter in or upon any street, 

sidewalk or other public place including freshwater streams, lakes, and ponds within the city except in 

public receptacles, or in authorized private receptacles for refuse, recycling or yard waste collection or 

as placed at the curb for chipper service, leaf service or other city sponsored collection service. 



 (C) Placement of litter in receptacles.  Persons placing litter in public receptacles or in 

authorized private receptacles shall do so in such a manner as to prevent it from being carried, or 

deposited by the elements upon any street, sidewalk or other public place or upon private property. 

 (D) Depositing litter in gutters.  No person shall sweep into or deposit in any gutter, street 

or other public place within the city the accumulation of litter from any public or private sidewalk or 

driveway or any building or lot. Persons owning or occupying property or places of business shall keep 

the sidewalk and parkway in front of their premises free of litter. 

 (E) Litter from a vehicle.  No person, while a driver or passenger in a vehicle, shall throw or 

deposit litter upon any street or other public place within the city, or upon private property. 

 (F) Littering in parks.  No person shall throw or deposit litter in any park within the city 

except in public receptacles and in such manner that the litter will be prevented from being carried or 

deposited by the elements upon any part of the park or upon any street or other public place. Where 

public receptacles are not provided, all litter shall be carried away from the park by the person 

responsible for its presence and properly disposed of elsewhere as provided in this article or as 

prescribed by other sections of the city's codified ordinances. 

 (G) Deposit of commercial handbills on public property.  No person shall throw or deposit 

any commercial or noncommercial handbill in or upon any sidewalk, street or other public place within 

the city, nor shall any person hand out or distribute or sell any commercial handbill in any public place, 

but nothing in this section shall be deemed to prohibit any person from handing out or distributing on 

any sidewalk, street, or other public place within the city, without charge to the receiver thereof, any 

commercial handbill to any person willing to accept it. 

 (H) Handbills: placing on vehicles.  No person shall throw or deposit any commercial or 

noncommercial handbill in or upon any vehicle, but it is not unlawful in any public place for a person to 

hand out or distribute without charge to the receiver thereof, a noncommercial handbill to any 

occupant of a vehicle who is willing to accept it. 

 (I) Handbills: deposited on posted property.  No person shall throw, deposit or distribute 

any commercial or noncommercial handbill upon any private premises, if requested by any one thereon 

not to do so, or if there is placed on the premises in a conspicuous position near the entrance thereof, a 

sign bearing the words, "No Trespassing," "No Peddlers or Agents," "No Advertisement," or any similar 

notice, indicating in any manner that the occupants of said premises do not desire to have their right of 

privacy disturbed, or to have any handbill left upon such premises. 

 (J) Depositing handbill at inhabited premises: mail and newspapers.  No person shall throw, 

deposit or distribute any commercial or noncommercial handbill in or upon private premises which are 

inhabited unless the handbill is so placed or deposited as to secure or prevent the handbill from being 

blown or drifted about the premises or sidewalks, streets or other public places, and except that 

mailboxes may not be so used when so prohibited by federal postal law or regulations. The provisions of 



this section shall not apply to the distribution of mail by the United States nor of newspapers as defined 

by this article. 

 (K) Dropping litter from aircraft.  No person in an aircraft shall throw out, drop or deposit 

within the city any litter, handbill or any other object. 

 (L) Deposit of litter on occupied private property.  No person shall throw or deposit litter on 

any occupied private property within the city, whether owned by such person or not, except that the 

owner or person in control of private property may maintain authorized private receptacles or collection 

in such a manner that litter will be prevented from being carried or deposited by the elements upon any 

street, sidewalk, or other public place or upon any private property. 

 (M) Maintenance of litter free premises.  The owner or person in control of any private 

property shall at all times maintain the premises free of litter; but this section shall not prohibit the 

storage or litter in authorized private receptacles for collection, or within any building when not in 

violation of any health, fire, building code or other regulation, order, ordinance or statute. 

 (N) Vacant lots.  No person shall throw or deposit litter on any open or vacant private 

property within the city whether owned by such person or not. Vacant lots shall be kept free of litter at 

all times by the person responsible for the property. 

 (O) Business establishments: receptacles.  Every person owning, or managing, or having 

charge, control or occupance of any real property in the city, who maintains a receptacle designated for 

their use shall dispose of refuse in such a way that said receptacle shall not overflow and the refuse so 

deposited shall not circulate freely in the environment. 

 (P) Receptacles: sanitary conditions.  Every person owning, or managing, or having charge, 

control or occupance of any real property in the city who maintain litter receptacles shall maintain such 

containers and receptacles in good condition. No receptacle may have ragged or sharp edges or any 

other defect liable to hamper or injure the person depositing or collecting the contents thereof. 

 (Q) Unsightly premises.  Every person owning, or managing, or having charge, control or 

occupance of any real property in the city shall not allow any part of such property visible from the 

street of adjoining premises to become so unsightly or untidy as to substantially detract from the 

appearance of the immediate neighborhood or tend to threaten the safety and welfare of the 

immediate neighborhood. 

 (R) Abatement.  All persons, firms, or corporations owning, leasing or occupying buildings, 

grounds, or lots are hereby required to remove rubbish, trash, weeds, or other accumulation of filth or 

debris which constitutes a hazard to the public health, safety and welfare, from buildings, grounds, lots, 

contiguous sidewalks, streets, and alleys. 

 (S) Notice of abatement: procedure.  Any person, whether as principle, manager, agent or 

employees, of the owner, lessee or occupant of any building, grounds or lots who receive Notice to 



Abate from the City Manager or his authorized representative will have five working days from the 

receipt of the Notice to Abate to abate litter as described in divisions (A) through (R) of this section. 

 (T) Copy of resolution to be served or published.  A copy of the Notice to Abate adopted 

under division (S) of this section may be served personally or at the usual place of residence of such 

owner, occupant or person in charge of such land or by registered mail, or in lieu of such service, may be 

published for two consecutive weeks in a newspaper of general circulation in the city. 

 (U) Enforcement.  In case of failure or refusal to comply with any such Notice of Abatement, 

the work required thereby may be done at the expense of the city and the amount of money expended 

therefor shall be a valid claim against the owner, occupant or person in charge and a lien upon such land 

which may be enforced by suit in any court of competent jurisdiction.  Proceedings under this division 

shall not relieve any party defendant from criminal prosecution or punishment for violation of any other 

criminal law or ordinance in force within the city. 

 (V) Penalty. 

  (1) Any person violating any provisions of this section will be deemed guilty of a 

misdemeanor and subject to penalty. 

  (2) Each day such violation is committed or permitted to continue after the initial 

five working days to abate shall constitute a separate offense and shall be punishable as such 

hereunder. 

(Ord. 29-98, passed 5-4-98)  Penalty, see § 94.99 

  



§ 134.04  PUBLIC GAMING. 

 (A) No person, while at a hotel, restaurant, tavern, store, arena, hall or other place of public 

accommodation, business, amusement or resort shall make a bet or play any game of chance. 

 (B) No person, being the owner or lessee, or having custody, control or supervision of a 

hotel, restaurant, tavern, store, arena, hall or other place of public accommodation, business, 

amusement or resort shall recklessly permit such premises to be used or occupied in violation of division 

(A) above. 

 (C) This section does not prohibit conduct in connection with gambling expressly permitted 

by law. 

 (D) Whoever violates this section is guilty of public gaming, a minor misdemeanor. If the 

offender has previously been convicted of any gambling offense, public gaming is a misdemeanor of the 

fourth degree. 

 (E) Premises used or occupied in violation of division (B) above constitute a nuisance 

subject to abatement pursuant to R.C. Chapter 3767. 

(R.C. § 2915.04) ('80 Code, § 517.04)  Penalty, see § 130.99 

  



§ 93.21  PUBLIC EXHIBITION PERMIT REQUIRED. 

 (A) An exhibitor of fireworks licensed under R.C. §§ 3743.50 through 3743.55 who wishes to 

conduct a public fireworks exhibition shall apply for approval to conduct the exhibition to the Fire Chief 

or fire prevention officer and to the Police Chief or other similar chief law enforcement officer, or the 

designee of the Police Chief or other similar chief law enforcement officer, having jurisdiction over the 

premises. 

 (B) The approval required by division (A) of this section shall be evidenced by the Fire Chief 

or fire prevention officer and by the Police Chief or other similar chief law enforcement officer, or the 

designee of the Police Chief or similar chief law enforcement officer, signing a permit for the exhibition.  

Any exhibitor of fireworks who wishes to conduct a public fireworks exhibition may obtain a copy of the 

form from the State Fire Marshal or, if available, from the Fire Chief, a fire prevention officer, the Police 

Chief or other similar chief law enforcement officer, or a designee of the Police Chief or other similar 

chief law enforcement officer. 

 (C) Before a permit is signed and issued to a licensed exhibitor of fireworks, the Fire Chief or 

fire prevention officer, in consultation with the Police Chief or other similar chief law enforcement 

officer, or the designee of the Police Chief or other similar chief law enforcement officer, shall inspect 

the premises on which the exhibition will take place and shall determine that, in fact, the applicant for 

the permit is a licensed exhibitor of fireworks.  Each applicant shall show his or her license as an 

exhibitor of fireworks to the Fire Chief or fire prevention officer. 

 (D) The Fire Chief or fire prevention officer and the Police Chief or other similar chief law 

enforcement officer, or the designee of the Police Chief or other similar chief law enforcement officer, 

shall give approval to conduct a public fireworks exhibition only if satisfied, based on the inspection, that 

the premises on which the exhibition will be conducted allow the exhibitor to comply with the rules 

adopted by the State Fire Marshal pursuant to R.C. § 3743.53(B) and (E) and that the applicant is, in fact, 

a licensed exhibitor of fireworks.  The Fire Chief or fire prevention officer, in consultation with  the 

Police Chief or other similar chief law enforcement officer or with the designee of the Police Chief or 

other similar chief law enforcement officer, may inspect the premises immediately prior to the 

exhibition to determine if the exhibitor has complied with the rules, and may revoke a permit for 

noncompliance with the rules. 

 (E) If the Legislative Authority has prescribed a fee for the issuance of a permit for a public 

fireworks exhibition, the Fire Chief or fire prevention officer and Police Chief or other similar chief law 

enforcement officer, or their designee, shall not issue a permit until the exhibitor pays the requisite fee. 

 (F) Each exhibitor shall provide an indemnity bond in the amount of at least one million 

dollars with surety satisfactory to the Fire Chief or fire prevention officer and to the Police Chief or other 

similar chief law enforcement officer, or the designee of the Police Chief or other similar chief law 

enforcement officer, conditioned for the payment of all final judgments that may be rendered against 

the exhibitor on account of injury, death, or loss to person or property emanating from the fireworks 

exhibitor, or proof of insurance coverage of at least one million dollars for liability arising from injury, 



death, or loss of persons or property emanating from the fireworks exhibition.  The Legislative Authority 

may require the exhibitor to provide an indemnity bond or proof of insurance coverage in amounts 

greater than those required by this division.  The Fire Chief or fire prevention officer and Police Chief or 

other similar chief law enforcement officer, or their designee, shall not issue a permit until the exhibitor 

provides the bond or proof of the insurance coverage required by this division or by the Legislative 

Authority. 

 (G) Each permit for a fireworks exhibition issued by the Fire Chief or fire prevention officer 

and by the Police Chief or other similar chief law enforcement officer, or the designee of the Police Chief 

or other similar chief law enforcement officer, shall contain a distinct number, designate the 

municipality, and identify the certified fire safety inspector, Fire Chief, or fire prevention officer who will 

be present before, during and after the exhibition, where appropriate.  A copy of each permit issued 

shall be forwarded by the Fire Chief or fire prevention officer and by the Police Chief or other similar 

chief law enforcement officer, or designee of the Police Chief or other similar chief law enforcement 

officer, issuing it to the State Fire Marshal.  A permit is not transferable or assignable. 

 (H) The Fire Chief or fire prevention officer and Police Chief or other similar chief law 

enforcement officer, or designee of the Police Chief or other similar chief law enforcement officer, shall 

keep a record of issued permits for fireworks exhibitions.  In this list, the Fire Chief, fire prevention 

officer, Police Chief or other similar chief law enforcement officer, or designee of the Police Chief or 

other similar chief law enforcement officer, shall list the name of the exhibitor, his or her license 

number, the premises on which the exhibition will be conducted, the date and time of the exhibition, 

and the number and political subdivision designation of the permit issued to the exhibitor for the 

exhibition. 

 (I) The Legislative Authority shall require that a certified fire safety inspector, Fire Chief or 

fire prevention officer be present before, during and after the exhibition, and shall require the certified 

fire safety inspector, Fire Chief or fire prevention officer to inspect the premises where the exhibition is 

to take place and determine whether the exhibition is in compliance with this chapter and Ohio R.C. 

Chapter 3743. 

(R.C. § 3743.54) ('80 Code, § 1523.02) 
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Dublin Bicycle Ambassador 

Volunteer Assignment Description 

 

PURPOSE AND OBJECTIVE 

The purpose of the Dublin Bicycle Ambassadors is to support initiatives that will increase use of the 
Dublin bike paths and bike lanes for fun, fitness and transportation.  A Dublin Bicycle Ambassador (DBA) 
serves as an advocate, an authorized representative, and overall observer/reporter while biking on bike 
paths and lanes within the City of Dublin. 

DUTIES AND RESPONSIBILITIES 

Practice responsible, courteous and safe bicycling practices.   

Observe and report:  Observe user behavior, maintenance, trends and events.  Report observations on 
web‐based forums as assigned.  When necessary, contact emergency line or designated personnel or 
programs.  

Assist members of the public with wayfinding, biking etiquette and/or proactive information about 
paths in Dublin. 

Acknowledge and when possible reward youth citizens for good bicycle behavior. 

Assist with bike counts, bike advocacy activities and further the community’s research efforts. 

Serve as a positive role model and ambassador to the community. 

SUPERVISION 

Overall supervision for the tenure of DBAs is the Volunteer Administrator.  However, day‐to‐day 
direction and supervision may come from DBA Staff Team Members from:  City of Dublin Police, 
Washington Township, City Administration, Parks, or Planning Departments. 

TIME COMMITMENT 

Volunteers are required to commit to one‐year of service and make a good faith effort to serve once per 
week. 
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DBA Vol Assignment Desc 

 

REQUIREMENTS 

Must be at least 16 years of age or older. 

Must have own bicycle in good working condition and proper safety helmet. 

Sign a City of Dublin Volunteer Waiver and Release, attest to being in the appropriate physical and 
mental condition for the assignment, and agree to policies and procedures as outlined. 

Attend required training by The City of Dublin and Washington Township, including CPR and First Aid 
Training. 

Notify the City of Dublin and complete appropriate process if an injury or accident to the DBA volunteer 
occurs. 

While on duty, the DBA must: 

• Wear a safety helmet, city‐issued name badge and safety vest 

• Follow proper bicycle etiquette and related ordinances while biking 

• Represent the City of Dublin and Washington Township as an “Ambassador” 

Must demonstrate the ability: 

• To respect and relate to people of all ages, abilities and backgrounds 

• To communicate effectively both orally and in writing  

• To use web‐based and mobile communication tools as outlined in training guidelines 
• To gather and record factual information accurately 
• To contact proper authorities when appropriate and follow direction given 
• To follow guidelines as established by The City of Dublin and Washington Township 

BENEFITS 

• Opportunity to interact with citizens in a positive, proactive manner 

• Utilize skills, past experiences and knowledge 

• Make a positive impact on Dublin’s safety, health and environment  

• Gain an understanding of local government practices and planning 

• Further education by attend training and certifications offered 

• Represent the community at speaking engagements and leadership events 

 

Rev. 04/12 



 

Dublin Bicycle Ambassador 

VOLUNTEER CODE OF CONDUCT 

As a Dublin Bicycle Ambassador (DBA), you are considered an authorized volunteer representative to the public.  
The Dublin community supports and expects that its public servants, paid or volunteer, are committed to the 
highest ideals, quality service, and proper conduct.  By signing this Code of Conduct as a DBA, you are stating 
that you agree to the following conduct codes. 

RESPECT FOR OTHERS WHILE SERVING AS A DBA 

• I will respect the rights, dignity and worth of all citizens 

• I will treat everyone equally regardless of age, gender, culture, background, ability or faith 

• I will be a positive role model 

• I will respect private and public property 

• I will follow all City Ordinances related to parks, biking and traffic 

ACT PROFESSIONALLY AND TAKE RESPONSIBILITY FOR MY ACTIONS AS A DBA 

• I will take necessary steps to ensure that I am in the appropriate mental and physical condition to serve 

• My language, manner, preparation, and follow through will demonstrate responsible standards 

• I will display control, respect, dignity and professionalism  

• I understand that I am forbidden to carry a weapon while serving as a DBA 

• I will not drink alcohol or take illegal drugs before or while serving as a DBA or when wearing uniform 

• I will not misrepresent myself as having any further authority other than that of a DBA 

• I will refrain from any form of personal abuse towards citizens, including inappropriate or unwanted 
sexual advances on others, verbal, physical or emotional 

• I will report any emergencies to the appropriate authorities 

• I will practice responsible, courteous and safe bicycling practices 

• I will avoid conflict of interest situations and refrain from actions that may be perceived as such  

RESPECT FOR MY DBA ROLE 

• I will accept assignments consistent with my interest, abilities, available time with an open mind and 
willingness to learn 

• I will accept feedback from my supervisor(s) in order to do the best job possible 

• I will provide feedback to my supervisor(s) in order to be a part of the best program possible 

• I will comply with policies, procedures and agreement as outlined for DBAs 

• I will not accept tips, request meals to be paid for or otherwise accept payment for my volunteer service  

• I understand that failure to take responsibility to adhere to policies may cause my dismissal. 

Signed:________________________________________________  Date:______________________ 

Rev. 04/12 
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FIDDLE 
FEST

AU G U S T  2,  3  &  4  -  2013

Experience a world of 

music and the best of 

Irish dance, food, sports, 

art and culture. Visit 

DublinIrishFestival.org to 

see all of the activities.

VOLUNTEER HANDBOOK
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C O N T A C T S

Pre-Festival Contact Number	 614-410-4404

During Festival Info Line: 	            614-410-4406

Emergencies	 911

VOLUNTEER 
RESOURCES TEAM

Christine Nardecchia
Administrator

Office	 614-410-4406

cnardecchia@dublin.oh.us

Samantha Haberkamp
Administrative Assistant	 

Office	 614-410-4404

shaberkamp@dublin.oh.us

Emily Mills  
Administrative Intern	

Office				        614-410-4463

emills@dublin.oh.us

FESTIVAL DATES  
& HOURS
FRIDAY AUG. 2		  4 P.M. - MIDNIGHT

SATURDAY AUG. 3	 11 A.M. - MIDNIGHT

SUNDAY AUG. 4		  11 A.M.  - 9 P.M.
(GATES OPEN AT 9:45 A.M. FOR SUNDAY SERVICES)

FESTIVAL STAFF
The Dublin Irish Festival is produced 
by the City of Dublin, Events 
Administration, with the assistance of 
all departments and the support of 
Dublin City Council.

Dublin City Council

Mayor: Tim Lecklider 

Vice Mayor: Amy Salay 

Council Members: Cathy A. Boring, 
Marilee Chinnici-Zuercher, Rick Gerber, 
Michael H. Keenan and John Reiner

City Manager 

Marsha Grigsby

Administrative Services Director 

Michelle L. Crandall

Festival Director 

Alison LeRoy

Event Marketing Administrator

Mary Jo DiSalvo

Event Production Administrator

Trish Lackey

Event Support

Carina Dacierno, Terry Schimmoller, 
Sharon Hague, Barbara Burkholder, 
Jeremy Gerstacker, Libby Montgomery, 
Sara O’Malley

Event Assistants

Kelly Kirkland, Amanda Etchison, Ryan 
Billings, Kiersten Kollins
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G E N E R A L  I N F O R M A T I O N

 
As promised, the 2012 Dublin Irish Festival was celebrated as 
the  
party 25 years in the making.  

A commemorative poster, shown on the cover of this report, 
was designed to remind us of where we’ve been so we can 
appreciate where we are, and envision what the future may 
hold.  

“After the first Dublin Irish Festival closed, guests were not ready 
for the fun to end.  Undeterred by darkness, cars were parked in 
a circle with headlights shining, music playing and Irish dancing 
that continued long into the night.”

Volunteer Headquarters
Dublin Community Recreation Center

Friday, August 2		 9 a.m. - midnight

Saturday, August 3	 8:30 a.m. - midnight

Sunday, August 4	 8:30 a.m. - 9 p.m.

Volunteer Information
For information that may affect volunteers during 
the Festival, call 614-410-4406 for updates recorded 
throughout the Festival and DublinIrishFestival.org for 
online information. This line is continuously updated 
beginning on the first day of the Festival.  Additionally, 
all communication regarding scheduling, cancellations, 
shift change requests or general questions about 
volunteering should contact Volunteer Resources.

Volunteer Training and Kickoff
Saturday, July 27	  10 a.m.

Shirt and packet pick up will be from 9:30 a.m. - 11 a.m. 
on the Festival grounds at the Celtic Rock Stage, 5610 
Post Road.

Other Packet & Shirt Pick Up Times
If you can’t make it to the Training and Kickoff, we will 
also have packet and shirt pick up during the following 
dates/times:

Monday, July 29 through Thursday, August 1
9 a.m. to 7 p.m. each day at the Dublin Community 
Recreation Center.

All volunteer assignments are sent via e-mail.  

Security
Dublin Police will provide 24-hour security in the park. 
Lost, damaged, or stolen itms are not the responsibility 
of the Dublin Irish Festival or the City of Dublin. 

 

	

S A F E T Y  P L A N
The Festival has created a comprehensive plan in case 
of an emergency. The actions that you will take if we 
reach a Tier 3 or 4 incident are indicated below. You 
will be notified if we reach these tiers either via radio, 
volunteer or public address system. Please review the 
plan below to understand your role in the event of an 
emergency. 

Tier 3 -  Suspension of Operations will 
indicate that severe weather is imminent, or any other 
threat is identified which does not immediately threaten 
death or serious injury. In this tier, all Festival activities 
will stop immediately and entrances will be closed to 
new guests. 

Participant Action: Participants must immediately 
stop all activities. This includes entertainment, sales, 
and all performances. Participants will be encouraged to 
seek shelter in the Municipal Building, DCRC or Dublin 
Coffman High School. Volunteers will be informing 
participants and the outdoor warning system in the park 
will provide more information.

Tier 4 - Evacuation will be called only if an 
imminent threat of death or serious injury is indicated. 
Public safety personnel will require all patrons and 
participants to leave any area(s) that pose an imminent 
threat to their safety. 

Participant Action: Participants must immediately 
stop all activities. This includes entertainment, sales, 
and all performances. Participants will be required 
to seek shelter in the Municipal Building, DCRC or 
Dublin Coffman High School. Volunteers will inform 
participants and the outdoor warning system in the park 
will provide more information.

All Clear - status describes the point at which no 
imminent or credible threat exists that could endanger 
the safety and/or security of the Festival guests and 
staff.  Volunteers are expected, when ever possible, to 
report back to Volunteer Headquarters or City Hall.  If/
when the event is cleared, volunteers will be deployed 
assignment by assignment to staff the grounds before 
the public.

Participant Action: Participants will be re-admitted to 
grounds when staff deems that the site is ready.
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D I R E C T I O N S  A N D  P A R K I N G

Directions to Volunteer Parking Lot
If you are volunteering PRIOR to the festival start 
(Weds. Set Up or Friday morning Set Up) you may park 
at the Dublin Community Recreation Center.  If you 
arrive after 2:00 p.m. on Friday, you will park in the 
Volunteer Parking Lot.

Directions to Volunteer Parking Lot

From I-270, take exit 17 B, Marysville, SR 161/US 33 
west.  Exit onto Avery/Muirfield Dr. North.  Turn right on 
Perimeter Dr. and then left on Discovery Blvd.  Park in 
the lot north of the Fiserv building.

Fiserv is located at 6000 Perimeter Dr.

Allow Travel and Parking Time
Allow plenty of extra time to get to the Festival, park 
and take a shuttle to Volunteer Headquarters.  Check 
in at least 20 minutes before your shift and get to your 
assigned location.

Volunteer Parking & Shuttle Service
Volunteer parking and shuttles are located at Fiserv, 
6000 Perimeter Dr.  This lot is for volunteers ONLY.  A 
map is on the reverse side of your parking pass.  Please 
use this lot ONLY when you are volunteering and display 
your parking pass on your dash.  A shuttle will take you 
from the lot to Volunteer Headquarters, where you will 
need to check-in for your shift.  The City of Dublin is 
not responsible for loss or damage to your vehicle, its 
accessories or contents resulting from theft, vandalism, 
fire or any other cause.

Volunteer Shuttle Hours		  		
Friday, August 2:	 2 p.m. - 1 a.m.

Saturday, August 3:	 8:30 a.m. - 1 a.m.

Sunday, August 4:	 8 a.m. - 10 p.m.

We Encourage You to Carpool 
With an army of nearly 1,400 volunteers, we’re certain 
you know someone else volunteering at the Festival.  
Join them and share a ride.

Better Yet, Ride Your Bike
Bike parking is located just west of the DCRC (closest 
to Volunteer HQ) and at the corner of Coffman Rd. and 
Emerald Parkway.

Weather Conditions
Rain or shine, please report to Festival grounds for your 
assignment.  The need for volunteer help sometimes 
increases during inclement weather.  If conditions 
become threatening, staff will determine if and when 
the Safety Plan should be activated.

D U B  C R A W L   

Thursday, August 1

Come to Historic Dublin for the Dublin Irish 
Festival Dub Crawl and IGS Energy/DIF 5K 

and Kids Dash. There will be specials offered 
in shops, restaurants and pubs. Shuttles will 

run continuously from the Crowne Plaza Hotel 
to Historic Dublin from 5 p.m. - Midnight.
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DublinIrishFestival.org
The Festival Web site is your best source for up-to-
the-minute Festival information.  We also will be using 
Twitter, Facebook, and Instagram throughout the 
weekend.

What to Wear
Your volunteer shirt and name badge indicate 
you are on-duty as a volunteer.  Dress for 
the weather and your own comfort, but keep 
common sense and safety in mind.  Wear 
comfortable, close-toed shoes (such as 
athletic shoes - please - NO FLIP FLOPS!) and 
bring any sun protection you may need (hat, 
sunscreen, etc.).

Dublin Irish Festival 
Participant Parking Map

Parking, no shuttle

Metro shuttle stop

Fiserv Volunteer Parking
(pass required)

Handicap Parking

Bike Parking

Parking pass Required

VIP parking

Crowne
Plaza Hotel

(Volunteer Headquarters)
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Mandatory Check-In & Check-Out
It is critical that all volunteers check-in with their 
confirmation letter before their shift and check -out 
after the shift is complete.  Why?  We have to keep 
track of staffing at some 60 areas; help the effort by 
communicating with us.  Volunteer Headquarters serves 
as your “homeroom” and central hub. 

Admission
All staff, entertainers, exhibitors and volunteers must 
go through a security check and must have a ticket for 
admission.  A volunteer shirt and/or name badge will 
NOT suffice for entry onto Festival grounds.  During 
your assignment, if you leave Festival grounds to return 
to Volunteer Headquarters or go to any point beyond an 
Admissions Gate, be sure to have your hand stamped 
for re-entry. 

Youth Volunteers
You and your parents/guardians are responsible for 
a meet up plan for when your shift is over.  Please 
communicate your whereabouts with one another for 
when you’re done volunteering.  You’re welcome to use 
Volunteer Headquarters as a meet up point.

Getting to and Serving at Your Assignment 
After checking in at Volunteer Headquarters, you will be 
directed to your assigned location.  From there:

•	 Present your participant ticket at the Entrance
•	 Go directly to your assignment location
•	 Confirm you ar at the correct location (via signage, 

other volunteers or staff)
•	 Do not assume that if the area is staffed with 

volunteers that you are not needed - you are most 
likely there to replace those volunteers

•	 When your shift is complete, do not leave until 
replacement volunteers have arrived

•	 If you leave Festival grounds, get your hand 
stamped for re-entry

•	 Return to Volunteer Headquarters to check out

Admission for Off-Duty Volunteers 
Your volunteer shirt does NOT grant you entry into the 
Festival.  You must use your complimentary ticket for the 
day you come to the Festival to enjoy it.

Alcohol Consumption
You may not drink alcohol before or during your 
scheduled shift.  Should you choose to drink after 
your volunteer shift, be sure you have checked out at 
Volunteer Headquarters, and have changed out of your 
volunteer shirt.  Please do not wear your volunteer shirt 
while consuming alcohol.

Bring a Refillable Water Bottle 
Bring your own refillable water bottle and help us cut 
down on plastic bottle waste.
	

Harassment 
Volunteers are included in the City of Dublin’s sexual 
and Harassment Policy.  If you feel you are placed in 
an uncomfortable situation, contact a staff member in 
Volunteer Headquarters.  Furthermore, it is expected that 
each volunteer will uphold the same measure of respect 
to patrons, volunteers, staff, entertainers and exhibitors.

Injury Reporting
In case of any volunteer injury, you are responsible to 
notify Volunteer Headquarters.  Information may need to 
be compliled for everyone’s protection. 

During the Event
Volunteer Headquarters is the main point of volunteer 
communication during the festival.  Get instructions, 
questions about assignments or needs fulfilled there.  We 
also have beverages and food courtesy of Tim Hortons.

 

A T  T H E  F E S T I V A L
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A T  T H E  F E S T I V A L

While on Duty 
Many staff members, identifiable by uniform, will be 
on hand during the Festival and will check wiht you 
periodically.  Staff or committee volunteers can assist you 
with needs while at your assignment.

Comand Post
The Command Post is only available via radio on Channel 
1. Staffed by City employees, any issues (e.g., a broken 
ATM, power outage, etc.) should be directed to the 
Command Post.  For an Emergency, dial 9-1-1.

Festival Operations 
The Festival Operations is located in teh DCRC across 
the hall from Volunteer Headquarters.  Festival radio 
check-out, supplies, and other operational issues may be 
addressed there in person.  Staff in Festivalo Operations 
will be able to answer any general Festival questions.  
They can also be reached by radio on Channel 1 or by 
calling 614-410-4522.

Giving Back 
Until 11 a.m. on Sunday, the Dublin Food Pantry will 
collect non-perishable food items at each gate.

Sunday Services 
10 a.m.		 Celtic Contemporary Service
Cardinal Health Ceili Dance Tent

10 a.m.		 Irish Mass
ScottsMiracle-Gro Dublin Stage

10:15 a.m.	 Druid Service
Celtic Music House

10:15 a.m.	 Traditional Mass
Killians’ Celtic Rock Stage

10:15 a.m.	 Interdenominational Service
Hollywood Casino Trinity Stage

10:45 a.m.	 Episcopal U2Charist
Allstate Dean Insurance Shamrock Stage

 

	

S A F E T Y  &  F I R S T   A I D
Volunteers are extra eyes and ears for us!

Lost Children 

Take lost children to an information tent located near 
the east, north and south entrances.

First Aid 

First aid assistance will be availalble on-site from 
Washington Township paramedics located at the north 
and southwest entrances.  If emergency assistance is 
needed, please find a volunteer or staff member with a 
radio who can call in to the Command Post of you can 
call 911 at any time.

Stay Well!

Please take responsibility for your well-being by staying 
hydrated with water and wearing sunblock.  Please, look 
out for other volunteers and give each other breaks 
with needed.

Security

Dublin Police will provide 24 hour security in the park.  
Lost, damaged or stolen items are not the responsibility 
of the Dublin Irish Festival or the CIty of Dublin.

If you see anything suspicious, unusual, or unsafe, 
report it to a member of the event staff, to Volunteer 
Headquarters, or use a radio to reach the Command 
Post on Channel 1.

For and emergency, dial 9-1-1!

Tell Us About it
We value volunteer feedback and make many changes 
and enhancements based on it.  This is also how 
we determine “Best of the Fest!” awards.  Go to 
DublinIrishFestival.org to complete a volunteer survey 
and “Best of the Fest!” nomination form when your 
experience is over.  Paper copies will be in Volunteer 
Headquarters as well. 
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We thank the nearly 1,400 volunteers who make the Dublin 

Irish Festival a world-class success!

May your troubles be less,
And your blessings be more,

Mark your calendars to join us in 2014!

August 1, 2, & 3 2014
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With more visitors to the Columbus Region, everyone benefits:  
the visitor, the hospitality industry, 

the local economy and the frontline worker

THE POWER OF THE COLUMBUS BRAND IS US!

CTANetwork.com

Greater Columbus Tourism Ambassador Program
Robbie Banks, CTA

Senior Visitor Experience Manager
O | 614-222-6149
F  | 614-221-5618

rbanks@experiencecolumbus.com
CTANetwork.com

277 W. Nationwide Blvd., Ste. 125
Columbus, OH 43215
614-221-6623
experiencecolumbus.com

45 Vine St.
Columbus, OH 43215
614-221-6060
columbussports.org



THE POWER OF THE COLUMBUS BRAND IS US!

A positive experience is critical to impacting the future 
number of visitors, how much they spend and their 
intention to return.

The objective of the Certified Tourism Ambassador™ 
(CTA) Program is to foster a destination-wide culture of 
quality service and a welcoming citizenry. As part of the 
CTA program, frontline employees, ambassadors and 
volunteers improve their knowledge of the region, craft 
answers to frequently asked visitor questions, interact 
with peers, share best practices and overall develop a 
better understanding of their role in increasing tourism.

A cornerstone of the country’s economy, it represents $1.9 
trillion in economic output, supporting 14 million 
American jobs.

HERE IN CENTRAL OHIO, VISITORS SPEND:

GREATER COLUMBUS
TOURISM AMBASSADOR
PROGRAM COMPONENTS

Delivered through reading assignments and in-class participation:

Module 1: The Power of Tourism
Module 2: Discovering the Columbus Region 
Module 3: Knowing, Finding, Using Resources 
Module 4: Exceeding Customer Expectations

Each certification program requires successful completion of a 
core curriculum. The requirements to earn the CTA 
designation are:

• Complete required reading
• Attend half-day classroom session
• Complete learning assignments
• Complete open-book examination

Upon successful completion, participants will earn the 
Certified Tourism AmbassadorTM designation and receive a 
CTA certificate and lapel pin. An annual renewal process
is necessary to maintain certification.

There is a one-time non-refundable, non-transferable 
application fee of $29 per person and an annual renewal fee 
of $20 per person.

For additional information, access to the class schedule 
and to register, visit CTANetwork.com.

It’s everyone’s job to ensure visitors to Columbus receive 
a warm welcome, quality service and easy access to all 
that makes our city special. The Experience Dedicated 
DestinationTM (EDD) program is aimed at creating a 
positive experience at every visitor “touch point” to 
encourage repeat business, increase new visitors and 
boost visitor spending. The Greater Columbus Tourism 
Ambassador Program is part of this initiative.

To find out more, visit joinUScolumbus.com.

GREATER COLUMBUS: 
AN EXPERIENCE DEDICATED DESTINATION ™

Have fun and make a positive difference in how visitors 
experience our community. Learn about volunteer 
activities at arts events, festivals, sports events and 
more at joinUScolumbus.com.

Volunteers are encouraged to participate in the 
Greater Columbus Tourism Ambassador Program 
to become Certified Tourism Ambassadors™.

JOIN US

Scan now to visit 
joinUSColumbus.com 



First Name Last Name Company Work City Home City

Andy Aichele COSI Columbus Dublin

Pat Alcorn Ohio Restaurant Association Dublin Dublin

Jodi Andes City of Dublin Dublin Reynoldsburg

Eric Archibald Greater Columbus Sports Commission Columbus Dublin

Cheryl Austin Columbus City Council Columbus Dublin

John Babyak City of Dublin Dublin Columbus

William Baird, CMP, CTA Crowne Plaza Dublin Galloway

Marilyn Baker Marilyn Baker Consulting Dublin Dublin

Craig Baldridge Creative Vacations Dublin Dublin

Ben Barker OSS/Capital Crossroads SID Columbus Dublin

Eric Belfrage CBRE Hotels Columbus Dublin

Sara Blatnik Dublin Convention & Visitors Bureau Dublin Powell

Cathy Boring City of Dublin, Ohio Dublin Dublin

Stephanie Bova Hampton Inn Dublin Dublin Dublin

Anne Bradley N/A N/A Dublin

Joshua Bricker Dublin CVB Dublin Delaware

Nichole Brinker Courtyard by Marriott Dublin Delaware

Alisha Brown Embassy Suites Dublin Dublin

Nichole Brown Taste Hospitality Dublin Columbus

Tammy Brown City of Dublin Dublin Dublin

Walter Brown Hyatt Regency Columbus Columbus Dublin

Tracy Broyles KharmicChaos Dublin Dublin

Barbara Burkholder City of Dublin Dublin Dublin

Sue Burness City of Dublin Dublin Dublin

Jennifer Byerly Columbus Marriott Northwest Dublin Columbus

Stephanie Cale Holiday Inn Express Columbus-Dublin Dublin Dublin

JoAn Camp City of Dublin Dublin Hilliard

Myra Caplinger City of Dublin Dublin Dublin

Sandra Chamberlain Experience Columbus Dublin Dublin

Molly Chandra Hilton Columbus at Easton Columbus Dublin

Erin Chapman Columbus Marriott NW Dublin Columbus

Marilee Chinnici-Zuercher City of Dublin Dublin Dublin

Nicole Cibella The Blackwell Columbus Dublin

Christy Clark Destination Hilliard Hilliard Dublin

Bob Clawson Keller Williams Consultants Realty Dublin Dublin

Aaron Collins NorthPointe Hotel and Conference Center Lewis Center Dublin

Kelly Collins Holiday Inn Express Dublin Dublin Dublin

Tony Collins City of Gahanna Gahanna Dublin

John Conway City of Columbus Columbus Dublin

Kelly Coursen Columbus Marriott Northwest Dublin Dublin

Crystal Culp Crowne Plaza Columbus-Dublin Dublin Columbus

Carina Dacierno City of Dublin Dublin Dublin

Ann Daugherty Fawcett Event Center Columbus Dublin

Jenny Delgado City of Dublin Dublin Marysville

Karen Diehl Sheraton Columbus at Capitol Square Columbus Dublin

Ann Dodson The Columbus Foundation Columbus Dublin

Bob Donegan GreatPhotoBooth Dublin Dublin

Linette Downie Courtyard by Marriott Dublin Grove City

Shanna Draper Marriott International Columbus Dublin

Scott Dring Dublin CVB Dublin Dublin

Bridget Dritz CPMedia Dublin Dublin

Brad Drumm Self-Employed Dublin Dublin

Melinda Dugan Keller Williams Consultants Dublin Hilliard



Patricia Dury Sonesta ES Suites Dublin Hilliard

Jody Dzuranin Ohio to Erie Trail Columbus Dublin

Amy Easterday Columbus Marriott Northwest Dublin Dublin

Bruce Edwards City of Dublin Dublin Columbus

Linda Emmons Crowne Plaza Columbus-Dublin Dublin Dublin

Joe Evans JoeEvansRealtyGroup,llc/wRE/MAX Town Center Dublin Dublin

Linda Evans Self-Employed Dublin Dublin

Melissa Fincher The Ohio State University Columbus Dublin

Scott Fitzgerald Indus Hotels Columbus Dublin

Barbara Fogal Keller Williams Classic Properties Columbus Dublin

Brandi Fox City of Dublin Dublin Dublin

Janis Frankenberg Magic Cruises Worthington Dublin

Allison Frase Hampton Inn Dublin Dublin Columbus

Ann Frey City of Dublin Dublin Dublin

Helen George City of Dublin Dublin Dublin

Jeremy Gerstacker City of Dublin Dublin Columbus

Debbie Giddings City of Dublin Dublin Dublin

Debby Glander City of Dublin Dublin Columbus

Heather Gortz, CTA, CMP Crowne Plaza-Columbus Downtown Columbus Dublin

Jamie Grafmiller Sonesta ES Suites Dublin Grove City

Shannon Grimm HER Realtors Powell Dublin

Gary Gruss Crowne Plaza Columbus-Dublin Dublin Powell

Michael Gunnarson HER Realtors Dublin Dublin

Samantha Haberkamp City Of Dublin Dublin Dublin

Melanie Hanson Keller Williams Consultants Dublin Powell

Victoria Hart PAX-Program of Academic Exchange Dublin Dublin

Audrey Hasson WOSU Public Media Columbus Dublin

Franklin Haun Borror Properties Real Estate Dublin New Albany

Kaitlin Hayhurst Aramark Columbus Dublin

Staci Headings Sonesta ES Suites Dublin Dublin Dublin

Sonja Heffner Keller Williams Consultants Dublin Marysville

Denyse Hemsley First Community Village Columbus Dublin

Michael Herriott City of Dublin Dublin Marysville

Rebecca Hixen The Ohio Society of CPAs Dublin Columbus

Adam Hodges Sonesta ES Suites Dublin Grove City

John Hults Keller Williams Consultants Dublin Columbus

Stephen Humphries Experience Columbus Columbus Dublin

Barbara Icenhour City of Dublin Dublin Hilliard

Kayla Jackson Hilton Columbus at Easton Columbus Dublin

Janice Joos Dublin Schools Dublin Dublin

Dwain Kelley City of Dublin Dublin Dublin

Samantha Kennedy Dublin Convention and Visitors Bureau Dublin Columbus

Marja Keplar City of Dublin Dublin Grove City

Patricia King Columbus Marriott Northwest Dublin Powell

Lisa Kirr Columbus Marriott NW Dublin Gahanna

Carrie Klingel Keller Williams Consultants Dublin Dublin

Sondra Kowaluk OCLC Online Computer Library Center, Inc. Dublin Westerville

Kristal Kramer The Venue at Corazon Dublin Columbus

James Kunk Huntington National Bank Columbus Dublin

Christine Langston Dublin Arts Council Dublin Mount Vernon

Abdelghani Lebnine DoubleTree by Hilton Columbus Dublin

Alison LeRoy City of Dublin Dublin Columbus

Sharon Levine Experience Columbus Columbus Dublin

John Lockwood Crowne Plaza Columbus-Dublin Dublin Grove City



Geri Lombard Renaissance Columbus Downtown Hotel Columbus Dublin

Sandra Losco Refectory Restaurant Columbus Dublin

Kelli Lynn MetLife Dublin Dublin

Mindy Mace Convention & Visitors Bureau of Worthington Worthington Dublin

Lauren Mach Franklin Park Conservatory & Botanical Gardens Columbus Dublin

Kimberly Mahaney City of Dublin Dublin Hilliard

Elizabeth Marsh Trinity All-Stars Gymnastics and Cheerleading Powell Dublin

Jamie Martyniak NorthPointe Hotel and Conference Center Lewis Center Dublin

Martha Mattson OJFSDA Columbus Dublin

Geoffrey Matwich Embassy Suites Dublin Dublin Dublin

Jody Mayer Hampton Inn Columbus/Dublin Dublin Westerville

Lauren McDonald City of Dublin Dublin Dublin

Pamela McGough Embassy Suites Dublin Dublin Columbus

Samantha McGregor Columbus Marriott Northwest Dublin Dublin

Gretchen McKay Coldwell Banker King Thompson Dublin Columbus

Dave McKee Priority Mortgage Worthington Dublin

Kristen McKee Marketing Works Worthington Dublin

Scott Mclaughlin Signature Worldwide Dublin Dubulin

Jessica Meyers Homewood Suites Dublin Dublin Zanesville

Mary Minshall City of Dublin Dublin Plain City

Cindy Moen Keller Williams Consultants Realty Dublin Dublin

Skip Moerch City of Dublin Dublin Dublin

Nick Moschetti Columbus Marriott Northwest Dublin Columbus

Darcy Moxon Cardinal Health Dublin Columbus

Darren Nealy N/A Dublin Dublin

Brittany Neeley AAA Ohio Auto Club Worthington Dublin

Jean Norden Dublin City Schools Dublin Dublin

Kory Norwood Courtyard by Marriott Dublin Delaware

Randy Otis City of Dublin Dublin Dublin

Sara Ott City of Dublin Dublin

Alison Pegg Columbus Blue Jackets Columbus Dublin

Chadwick Pence Holiday Inn Express Columbus-Dublin Dublin Columbus

Claudia Plumley Great Lakes Publishing Dublin Dublin

Patty Prestel Creative Vacations Dublin Powell

Sandra Puskarcik City of Dublin Dublin Dublin

Justin Quisumbing City of Dublin Dublin Westerville

Patricia Radziszewski Dublin Community Recreation Center Dublin Dublin

Jean Ransom NorthPointe Hotel & Conference Center Lewis Center Dublin

Dianne Ratliff Keller Williams Classic Properties Columbus Dublin

Kelsey Reckless Embassy Suites Dublin Dublin

Debbie Reeves Zaner-Bloser Columbus Dublin

Cathie Reichert 1 Stop Bead Shop Dublin Hilliard

Katie Rich Dublin CVB Dublin Dublin

Jennifer Rieman The Ohio Society of CPAs Dublin Dublin

Patty Rinella City of Dublin Dublin Dublin

Clay Rose Rea & Associates Inc., CPA's Dublin Dublin

Halle Runion Ohio Physical Therapy Association Gahanna Dublin

Brad Russell Embassy Suites Columbus Airport Columbus Dublin

Pennie Sabel Columbus Historical Society Columbus Dublin

Terry Schimmoller City of Dublin Dublin Powell

Robert Shenton Plante & Moran, PLLC Columbus Dublin

Shizuka Shibayama Embassy Suites Dublin Dublin Dublin

Rene' Shier University Plaza Hotel Columbus Dublin

Kathy Shiflet Coldwell Banker King Thompson Dublin Columbus



Philip Smith Dublin Convention & Visitors Bureau Dublin Dublin

Shannon Staley-Theriault Columbus Marriott Northwest Dublin Upper Arlington

Rachel Stuart Embassy Suites Dublin Dublin Columbus

Mona Sutton Embassy Suites Dublin Dublin

Kimberly Swiadek Ohio Union Columbus Dublin

Janell Thomas Washington Township Dublin Dublin

Teresa Trees Dublin City Schools Dublin Dublin

Lisa Trippe City of Dublin/Dublin Police Dublin Dublin

Stacey Whitis Embassy Suites Columbus Airport Columbus Dublin

Beth Williams Columbus Marriott Northwest Dublin Columbus

Steve Wood Keller Williams Consultants Dublin Columbus

Matthew Yarbrough Embassy Suites Dublin Dublin

Cynthia Young City of Dublin, Development Department Dublin Dublin

Kathy Young Dublin Dublin
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Columbus Media Region Outlets

Whether a daily newspaper, monthly magazine, hyperlocal website or talk radio, a variety of outlets are covering all 

topics from the Columbus Region. 

MEDIA OUTLET MEDIA TYPE

614 Magazine Monthly lifestyle magazine

Bellefontaine Examiner Daily newspaper

Business First Weekly business newspaper

Capital Style Monthly style and fashion magazine

The Circleville Herald Daily newspaper

CityGuide Annual cultural guide to Columbus

CitYPulse Annual young professionals guide

Columbus Alive Weekly nightlife, arts, entertainment, dining newspaper

Columbus Bride Monthly bridal magazine

Columbus CEO Monthly business magazine

Columbus CityScene Monthly arts, entertainment and style magazine

Columbus Crave Quarterly culinary magazine

The Columbus Dispatch Daily newspaper

Columbus Messenger Bi-weekly newspaper covering Columbus and Madison 
County

Columbus Monthly Monthly lifestyle magazine

The Columbus Post Weekly newspaper

Columbus Parent Monthly parenting magazine

Columbus Underground Community driven news website

Daily Reporter Daily newspaper

Delaware Gazette Daily newspaper

Dublin Life Monthly arts, entertainment and style magazine

Page 1 of 2The Columbus Region and Central Ohio Media Outlets
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Edible Columbus Quarterly culinary magazine

Healthy New Albany Magazine Monthly lifestyle magazine

Lancaster Eagle-Gazette Daily newspaper

Logan Daily News Daily newspaper

Madison Press Daily newspaper

The Marion Star Daily newspaper

Marysville Journal-Tribune Daily newspaper

The Metropreneur Entrepreneurial news website

Morrow County Sentinel Weekly newspaper

Mount Vernon News Daily newspaper

The Newark Advocate Daily newspaper

Outlook Columbus Monthly magazine

Pickerington Magazine Monthly lifestyle magazine

Smart Business Monthly business magazine

This Week Community Newspapers Weekly newspapers serving 24 Columbus Region 
communities

Tri-Village Magazine Monthly lifestyle magazine covering Grandview 
Heights, Marble Cliff and Upper Arlington

WBNS-AM (1460 ESPN) Radio Station, ESPN affiliate

WBNS-FM (97.1 The Fan) Radio station

WBNS-TV TV station, CBS affiliate

WCBE-FM Radio station, NPR affiliate

WCMH-TV TV station, NBC affiliate

Westerville Magazine Monthly lifestyle magazine

WOSU-FM Radio station, NPR affiliate

WSNY-FM (Sunny 95) Radio station

WSYX-TV TV station, ABC affiliate

WTTE-TV TV station, FOX affiliate

WWCD-FM (CD 102.5) Radio station
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Dublin Convention & Visitors Bureau 
2014-15 Sales & Marketing Plan --- Tactics 

 
 
*** Represents new tactics for the 2014-15 Sales & Marketing Plan 
 
Dublin CVB Staff Responsibilities: Scott Dring (SD); Sara Blatnik (SB); Josh Bricker (JB); Samantha Kennedy (SK); Katie Rich (KR)  
 
 
 
Tactic 

 
Objective 

 
Market 

 
Timeline 

 
Staff 

 
Status/Results 

 
Key Measurement 
 

 
*** Develop several photo shoots capturing 
Dublin’s travel product 
 

 
1, 3 

 
All 

 
Summer 

 
SB 

 
 

 
Brand Awareness Survey 

 
*** Offer DCVBU Educational Series 
 

 
4, 5 

 
All 

 
Summer 

 
SB 

  
Partnership Program Revenue 

 
*** Create the Bureau “Top 10 Lists” for the 
destination  
 

 
1, 3 

 
Leisure 

 
Summer 

 
Intern 

  
Earned Media Impressions 

 
*** Create destination tool kit targeting 
partners, local events, etc. 
 

 
1, 2, 5 

 
All 

 
July 

 
Intern 

  
Industry Survey; Partnership 
Program Revenue 

 
Market Dublin at OSAE Marketplace Trade 
Show 

 
1, 2 

 
SMERF 

 
August 

 
SK 

 
 

 
New Leads; Brand Awareness 
Survey 

 
Market Dublin at Connect Marketplace Trade 
Show 
 

 
1, 2 

 
SMERF 

 
August 

 
SK 

  
New Leads; Brand Awareness 
Survey 

 
Conduct annual “road show” meetings with 
local hotel industry 

 
3, 5 

 
All 

 
August 

 
Staff 

  
Industry Survey; Partnership 
Program Revenue 

 
Create field availability calendar for City of 
Dublin, City Schools, MOSSL fields. 
 

 
2 

 
Sports 

 
August 

 
JB 

  
New Leads 



Dublin Convention & Visitors Bureau 
2014-15 Sales & Marketing Plan --- Organizational Measurements 

 
 
 

Organizational Measurements Goal increase vs. 2013-14 
 
Increase unique website visits to www.IrishisanAttitude.com. 
 

 
20 percent 

 
Increase Partnership Program revenue. 
 

 
10 percent 

 
Increase social media engagement (Facebook, Twitter, Pinterest, Instagram, YouTube). 
 

 
15 percent Per Platform 

 
Generate 4,500 new, confirmed room nights. 
 

 
N/A 

 
Generate 150 qualified leads. 
 

 
N/A 

 
Generate 3 million impressions through earned media. 
 

 
N/A 

 
Increase stakeholder satisfaction for Bureau’s services/offerings. 
 

 
5 percent 

 
 

  



 
Create Partnership Collateral Materials  

 
5 

 
Local 

 
August 

 
SK/ 
JB 

  
Partnership Program Revenue 

 
*** Engage new social media consultants to 
assist in various social media initiatives and 
SEO efforts 
 

 
1, 3 

 
All 

 
August 

 
SB 

  
Website Metrics, E-Travel 
Club, Social Media Metrics 

 
Utilize Instagram as a social media outlet 

 
1, 3 

 
All 

 
August 

 
SB 

  
Social Media Metrics, E-
Travel Club 

 
Maximize google/yahoo keyword marketing 

 
1, 2, 3 

 
All 

 
August 

 
SB 

  
Brand Awareness Survey; 
Website Metrics; New Leads 

 
Maximize SEO of individual partner pages on 
Bureau Website, boost overall SEO rankings of 
partner pages, as well as Bureau site 
 

 
1, 3 

 
All 

 
Fall 

 
SB 

  
Website Metrics, SEO tracking 

 
*** Create media relations strategy focusing on 
key markets – Cleveland, Akron/Canton and 
Huntington WV 
 

 
1, 3 

 
All 

 
Fall 

 
SB/ 
SD 

  
Earned Media Impressions 

 
Create a direct mail campaign utilizing Group 
Tour and SMERF contacts 

 
1, 2, 3 

 
SMERF/
Group 
Tour 

 
Fall 

 
SK 

  
New Leads 

 
Create Partnership Fulfillment Report 

 
5 

 
Local 

 
Fall 

 
SK/ 
JB 

  
Partnership Program Revenue 

 
*** Create a program that utilizes the Bureau’s 
Irish Experiences for the leisure traveler (kid 
coloring books, crafts, sample itineraries, etc) 

 
1, 2 

 
Leisure 

 
Fall 

 
KR/ 
JB 

 
 

 
Brand Awareness; New Leads 

 
Create an “Irish is an Attitude Appreciation 
Day” targeting local partners, stakeholders 
 

 
1, 3, 4, 5 

 
All 

 
September 

 
SK/JB 

  
Brand Awareness Survey; 
Partnership Program Revenue 

 
Select Irish is an Attitude Annual Awards 

 
1, 4 

 
All 

 
September 

 
SB/ 
SD 

.  
Brand Awareness Survey 



 
Build upon the Irish Approved business 
program. 

 
1, 3, 5 

 
All 

 
September 

 
SB/ 
SD 

.  
 

 
Partnership Program Revenue; 
Brand Awareness 

 
*** Create marketing and social media strategy 
to promote new Irish Experiences and grow the 
number of Irish Approved businesses. 
 

 
1, 4 

 
All 

 
September 

 
SB/ 
SD 

  
Brand Awareness Survey; 
Website Metrics 

 
Continue recognition program for 
organization/individuals bringing events to 
Dublin. 
 

 
3, 5 

 
Sports 

 
September 

 
JB 

  
Number of Room Nights from 
Existing Events 

 
Host a Partner Meeting to distribute key 
information and establish an ongoing dialogue 
 

 
5 

 
Local 

 
October 

 
Staff 

  
Partnership Program Revenue 
 

 
Market Dublin at TEAMS Trade Show 
 

 
1, 2 

 
Sports  

 
October 

 
JB 

  
Brand Awareness Survey; 
New Business Leads 

 
*** Market Dublin at the Small Market 
Meetings Conference 
 

 
1, 2 

 
SMERF 

 
October 

 
SK 

  
New Leads 

 
*** Attend targeted wedding shows. 
 

 
2 

 
SMERF 

 
October 

 
SK 

  
New Leads 

 
*** Create distribution plan of Dublin Visitor 
Information (AD rack, ODOT, CVBs, etc.) 

 
1, 2, 3, 4, 5 

 
All 

 
November 

 
KR 

  
New Leads; Brand Awareness 
Survey 

 
Facilitate Destination Training Program for the 
local tourism industry utilizing Experience 
Columbus CTA Program 
 

 
3, 4, 5 

 
All 

 
Fall/ 
Spring 

 
KR/ 
SD 

. 
 

 
Industry Survey 

 
Create destination tours for hotels and local 
tourism industry. 
 

 
4, 5 

 
All 

 
Fall/ 
Spring 

 
KR 

  
Industry Survey 

 
*** Create the “Invest in your own Backyard” 
campaign. 

 
1, 2, 3, 4, 5 

 
All 

 
January 

 
SK 

 
 
 

 
New Leads; Brand Awareness 
Survey 



 
Create calendars for e-newsletter, blog, etc. 
distribution. 
 

 
1, 3 

 
All 

 
January 

 
SB 

  
Website Metrics, Brand 
Awareness Study 

 
Develop year-round package with Columbus 
Zoo and COSI 
 

 
1, 2, 3 

 
Leisure 

 
January 

 
JB 

  
Room Nights Booked; Brand 
Awareness Survey; Inquiries 

 
Create a profile/sell sheet 

 
1, 2 

 
Group 
Tour 

 
January 

 
SK 

  
Brand Awareness Survey 

 
Market Dublin at the American Bus 
Association Marketplace Trade Show 
 

 
1, 2 

 
Group 
Tour 

 
January 

 
SK 

  
New Business Leads 

 
Create Official Dublin Visitors/Event Planners 
Guide 
 

 
1, 3, 5 

 
All 

 
January  

 
SB 

  
Brand Awareness Survey; 
Partnership Program Revenue 

 
Create Digital Version of Official Dublin 
Visitors/Event Planners Guide for website 
 

 
1, 3, 5 

 
All 

 
January  

 
SB 

 
 

 
Brand Awareness Survey; 
Partnership Program Revenue 

 
Create and distribute rack card about golf in 
Dublin 
 

 
1, 2, 3 

 
Sports 

 
January 

 
JB/ 
SB 

 
 

 
New Leads 

 
*** Coupon Book for visitors year-round --- 
physical version and online 
 

 
1, 2, 3 

 
Leisure 

 
January 

 
JB/ 
SB 

  
New Leads; Brand Awareness 
Survey 

 
Market Dublin at Heartland Travel Showcase 
Trade Show 
 

 
1, 2 

 
Group 
Tour 

 
February 

 
SK 

 
 

 
New Business Leads 

 
*** Create “turnkey” program for hotels 
hosting Mobile Visitor Centers. 
 

 
1, 2, 3, 4, 5 

 
All 

 
August 

 
KR 

  
Visitor Inquiries; Brand 
Awareness Survey 

 
Market Dublin at golf shows in Cleveland, 
Detroit and Pittsburgh. Investigate including 
Memorial Tournament as partner. 

 
1, 2 

 
Sports 

 
Feb-
March 

 
JB 

  
Brand Awareness Survey; 
New Business Leads 



 
Market Dublin at MPI Mid America 
Conference 
 

 
1, 2 

 
SMERF 

 
February 

 
SK 

  
New Leads; Brand Awareness 
Survey 

 
Create annual report 

 
3, 4, 5  

 
Local 

 
February 

 
SD/ 
SB 

  
City of Dublin Community 
Survey; Industry Survey 

 
Create industry-wide survey regarding services, 
benefits of the Bureau (in tandem with 
Strategic Planning Process). 
 

 
3, 4, 5 

 
All 

 
Winter 

 
SD 

  
Industry Survey; Partnership 
Program Revenue 

 
Market Dublin through the Experience 
Columbus Group Tour Co-op 
 

 
1, 2 

 
Group 
Tour 

 
Winter 

 
SK 

  
New Business Leads 

 
Market Dublin through the Ohio Has IT! Co-op 
Partnership 
 

 
1, 2 

 
Group 
Tour 

 
Winter 

 
SK 

  
New Business Leads 

 
*** Create an organizational Strategic Plan for 
the next 3-5 years  
 

 
1, 2, 3, 4, 5 

 
All 

 
Winter 

 
SD 

  
Brand Awareness Survey; 
New Business Leads 

 
Market Dublin at the National Association of 
Sports Commissions (NASC) symposium 
 

 
1, 2 

 
Sports 

 
April 

 
JB 

 
 

 
Brand Awareness Survey; 
New Business Leads 

 
*** Secure international accreditation through 
the Destination Marketing Association 
International 
 

 
1, 3, 4, 5 

 
All 

 
Spring 

 
SD/ 
KR 

  
Industry Survey 

 
*** Create sales blitzes to key AAA offices in 
Pennsylvania and Michigan 
 

 
1, 2, 3 

 
Leisure 

 
Spring 

 
JB 

  
Brand Awareness Survey; 
New Business Leads 

 
Secure print media placements (i.e. Ohio 
Magazine, Budget Travel, AAA, etc.)  
 
 
 

 
1, 3 

 
Leisure 

 
Spring 

 
JB 

  
Brand Awareness Survey; 
Visitor Inquiries 



 
Secure non-paid radio promotions in feeder 
markets 
 

 
1, 3 

 
Leisure 

 
Spring/ 
Summer 

 
JB 

 
 
 

 
Brand Awareness Survey; 
Visitor Inquiries 

 
*** Create a Leprechaun Tour in Historic 
Dublin 
 

 
1, 3, 4 

 
All 

 
Spring 

 
KR 

  
Brand Awareness Survey 

 
Host an annual open house at the Dublin 
Visitor Center for partners 
 

 
3, 5 

 
Local 

 
March 

 
KR 

 
 
 

 
Partnership Program Revenue 
 

 
Create a 17 Days social media campaign 
highlighting various attractions leading up to 
St. Patrick’s Day 
 

 
1, 3, 4 

 
All 

 
March 

 
SB 

  
Website Metrics, Brand 
Awareness Study 

 
Create weekly event calendar, restaurant 
specials 
 

 
1, 3, 5 

 
All 

 
Weekly 

 
KR 

 
 
 

 
Industry Survey; Partnership 
Program Revenue 

 

Write “Tourism Matters” columns for 
placement in various Dublin media outlets 

 
4 

 
Local 

 
Monthly 

 
SD 

  
City of Dublin Community 
Survey; Industry Survey; 
Brand Awareness 

 
Distribute monthly Bureau updates to Hotels, 
Board, City Council and Partners 
 

 
3, 4, 5 

 
Local 

 
Monthly 

 
SD 

  
Industry Survey 

 
Create and distribute a monthly E-newsletter 
for E-travel club  
 

 
1, 3 

 
All 

 
Monthly 

 
SB 

 
 

 
Brand Awareness Survey, 
Website Metrics, E-Travel 
Club 

 
Create and distribute Bureau Biz newsletter 
 
 

 
4 

 
Local 

 
Bi-
Monthly 

 
SB 

 
 

 
City of Dublin Community 
Survey; Industry Survey 

 
Conduct quarterly Sales Meets with local hotel 
industry sales forces 
 
 
 

 
3, 5 

 
All 

 
Quarterly 

 
JB/ 
SK 

 
 

 
Industry Survey; Partnership 
Program 



 
Make quarterly presentations to Dublin City 
Council 
 

 
4 

 
Local 

 
Quarterly 

 
SD 

  
City of Dublin Community 
Survey 

 
Secure media placements (i.e. Group Tour 
Magazine, etc.) 
 

 
1, 3 

 
Group 
Tour 

 
Quarterly 

 
SK 

 
 

 
Earned Media Impressions 

 
*** Develop database for key decision-makers 
in the reunion/wedding markets 
 

 
1, 2 

 
SMERF 

 
Quarterly 

 
SK 

 
 

New Leads 

 
Create Mobile Visitor Centers at local hotels 
during peak visitor events 
 

 
1, 2, 3, 4, 5 

 
All 

 
Year-
Round 

 
KR 

 
 

 
Visitor Inquiries; Brand 
Awareness Survey 

 
*** Contact partners on a monthly basis via 
lunches, meetings, email, etc. 
 

 
3, 4 

 
All 

 
Year- 
Round 

 
All 

  
Partnership Program 

 
*** Create marketing plans for specific 
campaigns for the Bureau (i.e. Summer, Golf, 
etc.) 
 

 
1 

 
All 

 
Year-
Round 

 
All 

  
Brand Awareness Survey, 
New Business Leads 

 
*** Build Bureau YouTube library with 
various destination-oriented videos 
 

 
1 

 
All 

 
Year-
Round 

 
SB 

  
Website metrics, Brand 
Awareness Survey 

 
*** Create a blogger’s network for promoting 
Dublin as a destination 
 

 
1, 2, 3 

 
All 

 
Year-
Round 

 
SB 

  
Room Nights Booked; Brand 
Awareness Survey; Inquiries 

 
Capture visitor data from the Dublin Visitor 
Information Center 
 

 
2, 4 

 
All 

 
Year- 
Round 

 
KR 

  
Brand Awareness Survey; 
Inquiries 
 

 
Create online leisure packages (Columbus 
Zoo/Zoombezi Bay, St. Patrick’s Day, etc.) 
 
 
 

 
1, 2, 3 

 
Leisure 

 
Year-
Round 

 
JB 

  
Room Nights Booked; Brand 
Awareness Survey; Inquiries 



 
Distribute monies for Irish Experience grant 
program 
 

 
1, 2, 4 

 
All 

 
Year- 
Round 

 
SD/ 
KR 

  
Room Nights Booked; Brand 
Awareness Survey; Inquiries 

 
Secure media placements (i.e. Small Market 
Meetings, etc.)  
 

 
1, 2, 3 

 
SMERF 

 
Year-
Round 

 
SK 

  
Brand Awareness Survey; 
New Business Leads 

 
Secure news features in targeted markets 
 

 
1, 3 

 
All 

 
Year-
Round 

 
SD/ 
SB 

  
Earned Media Impressions   

 
Secure Press Trip(s) for Travel Writers 

 
1, 3 

 
All 

 
Year-
Round 

 
SD/ 
SB 

  
Earned Media Impressions 

 
Build awareness via external sites (i.e. trip 
advisor, discoverohio, etc.). 

 
1, 3 

 
All 

 
Year-
Round 

 
SB 

 
 

 
Brand Awareness Survey; 
Website Metrics, E-Travel 
Club 

 
Build upon current inventory of Irish-themed 
experiences 

 
1, 2 

 
Group 
Tour/ 
SMERF 

 
Year-
Round 

 
SK/ 
KR 

 
 
 

 
Brand Awareness Survey 

 
Make sales calls to sports prospect lists 

 
2 

 
Sports 

 
Year-
Round 

 
JB 

 
 

 
New Leads 

 
Grow partnerships with directors of existing 
athletic tournaments (OHSAA, DSL, DYA) 
 

 
2 

 
Sports 

 
Year-
Round 

 
JB 

  
New Leads 

 
Make sales calls to SMERF prospect lists 

 
2 

 
SMERF 

 
Year-
Round 

 
SK 

  
New Leads 

 
Secure contacts through Ohio Society of 
Association Executives (OSAE) 
 

 
2 

 
SMERF 

 
Year-
Round 

 
SK 

  
New Leads 

 
Secure contacts through Meeting Planners 
International (MPI) 
 
 
 

 
2 

 
SMERF 

 
Year-
Round 

 
SK 

  
New Leads 



 
*** Secure contacts through Wedding 
Professional Organizations 
 

 
2 

 
SMERF 

 
Year-
Round 

 
SK 

  
New Leads 

 
Attend local community events promoting 
Bureau services and capabilities 
 

 
1, 2 

 
All 

 
Year-
Round 

 
Staff 

  
New Leads 

 
Make sales calls to Group Tour prospect lists 

 
2 

 
Group 
Tour 

 
Year-
Round 

 
SK 

 
 
 
 

 
New Leads 

 
*** Institute knowledge gained from status of 
DMAI Accreditation Board Member  

 
4 

 
All 

 
Year-
Round 

 
SD 

 
 
 
 

 
Industry Survey 

 
*** Collaborate with City of Dublin on new 
City Wayfinding 

 
1, 5 

 
All 

 
Year-
Round 

 
SD 

  
Industry Survey 

 
Market the unique designation of being 
internationally accredited 
 

 
1, 3, 4, 5 

 
All 

 
Year-
Round 

 
Staff 

  
City of Dublin Community 
Survey 

 
Generate an alert for local tourism industry in 
anticipation of large events visiting Dublin 
 

 
3, 4, 5 

 
All 

 
Year-
Round 

 
KR 

 
 

 
Partnership Program Revenue; 
Industry Survey 

 
Submit story ideas for local media placement 
 

 
3, 4 

 
All 

 
Year-
Round 

 
SD 

  
Earned Media Impressions 

 
Make presentations to local civic organizations 

 
3, 4 

 
Local 

 
Year-
Round 

 
Staff 

  
City of Dublin Community 
Survey 

 
Participate in various community 
events/organizations 
 

 
4 

 
Local 

 
Year-
Round 

 
Staff 

  
City of Dublin Community 
Survey; Partnership Program 
Revenue 

Generate and maintain event room night 
consumption chart and calendar 
 

 
2 

 
Sports 

 
Year-
Round 

 
JB 

 
 
 

 
Number of Room Nights from 
Existing Events 

Utilize NASC economic impact model to 
measure benefit of events on local community 

 
2, 3, 4 

 
Sports 

 
Year-
Round 

 
JB 

 
 
 

 
City of Dublin Community 
Survey 
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What is a Brand?
Branding a destination is the only way to stand
out in a crowded marketplace. It is nothing more
(and nothing less) than creating a distinct
personality – and then telling the entire world
about it.

Our brand positioning statement.
Dublin’s brand positioning statement is the
part of the brand identity that is actively
communicated to our target audience and that
demonstrates a distinctive advantage over our
competitors. Our brand positioning statement is
as follows:  For people who want to reward themselves
and their family with a little extra recreation, Dublin is a
worldly small town destination near Columbus, Ohio
distinguished by a passionate connection to all things Irish
and golf so no matter what you do – it’s world-class fun.

Our new logo and positioning line –
“Irish is an Attitude.”
The positioning line is the expression of the brand

and is the tip of the iceberg when it comes to

branding. It is the catchy phrase or statement that

visitors will come to associate with Dublin. Irish is

an Attitude makes use of the “Irish” equity that

exists in the Dublin name, leverages Dublin’s

position as a leader in Irish tourism and promotes

the idea that you don’t have to be Irish to enjoy

Irish fun. 

The Brand
At the Heart of our Brand

is a New Logo and

Positioning Line

The Brand The Research The Campaign



Our new brand identity didn’t just
happen.
It was guided and informed by months of market
research, which included an assessment of the
environment; inquiry origin, visitor origin,
demographics and psychographics of residents
and visitors; perceptions of visitors, residents
and stakeholders; and a review of current
communications and the competition.

Five key insights.
Grounded in research, these insights serve as the
backbone of Dublin’s brand:

• Dublin’s name is an asset that immediately
conjures up strong Irish associations – so
much that visitors say they want more;

• Dublin excels in attracting business
travelers, people seeking Irish excitement
and golfers;

• The entire community uses its name as
an excuse for celebration;

• Dublin delivers images of Ireland and golf
all year long and everywhere;

• The biggest draws – Memorial
Tournament, Irish Festival, etc. – do not
sustain tourism for an entire year.

The organization behind all this.
The Dublin Convention & Visitors Bureau (DCVB)
is the official sales and marketing organization
charged with selling Dublin, Ohio as a
convention, meeting, sports, group tour and
leisure destination. The DCVB is a private,
nonprofit organization.

The Research
The Research Behind our

New Identity

The Brand The Research The Campaign

Evaluation.
We are committed to evaluating
everything we do and the new
brand is no different. Tracking
studies will be implemented
to measure the brand’s
performance over time and
help answer two key questions:
have responses to the brand
among target audiences
changed in the way the process
intended? And have these
changes resulted in consumer
action that will achieve the
desired objectives of the brand?



Living the brand.
How do we get the Irish is an Attitude message in
front of prospective Dublin visitors? We
incorporate it into the Bureau’s multi-faceted
marketing program that includes print and
television advertising, internet marketing,
promotions, public relations, among others.
We even redesign and rename our Web site –
www.IrishisanAttitude.com.

Irish is an Attitude – The Print
Campaign.
This approach uses long headlines and imagery
that seem to be describing Dublin, Ireland, until
an unexpected twist at the end reveals that the
actual location is Dublin, Ohio. Strategically,
this allows us to reinforce Dublin’s essential
Irishness, while giving us a solid base for
promoting the area’s non-Irish attractions
within that framework. 

The Campaign
Where the Brand Comes

to Life

The Brand The Research The Campaign

Ah, Dublin,

The stacked stone walls.

The meandering streams.

The hand-cut, sod-faced pot bunkers.

The deceptively gentle green fairways.

The natural habitat of 

The Golden Bear. 

For your FREE online Golf Package quote, visit www.IrishisanAttitude.com • 866/999-GOLF

No, not everything in Dublin, Ohio is really Irish—but it is
synonymous with great golf. From the annual PGA Memorial
Tournament at Jack Nicklaus’ Muirfield Village Golf Club to
rolling courses as green as the hills of Killarney, Dublin offers
a golf experience like no other. Play a few of the 12 courses in
our Golf/Hotel Getaway Package. Visit an authentic Irish pub.
Come to Dublin whenever you’re in the mood to escape to a
place that’s cheerfully different from the one you left behind.
You don’t need Irish in your blood. Just in your soul.

Ah, Dublin,

The pubs. The shamrocks.

The festivals. The Irish dancing.

The wearing of green.

The friendly, smiling faces.

The Manatees. 

No, not everything in Dublin, Ohio is really Irish. And
no, at heart, it doesn’t really matter. Somehow, the golf
courses are greener than you ever thought golf courses
could be, the local pubs become the gathering spots of
County Cork, and you almost expect the manatees at the
Columbus Zoo to greet you with “Top o’ the morning!” In
short, whatever you do here, you’ll have a good time
doing it. Which, come to think of it, is just about as Irish
as you can get.

To learn more, contact the Dublin Convention & Visitors Bureau
800/245-8387 • www.IrishisanAttitude.com

Golf Ad Leisure Ad
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Central Ohio Safe Ride taxi voucher program 

Impaired driving is one of America’s deadliest crimes. It’s not just a problem nationally; it is 

also a great concern here in Central Ohio. 

Statistics show that most fatal and injury traffic related crashes in our community occur during 

the evening, on weekends and around holidays. This is directly related to more impaired drivers 

on the road. The decision to operate a vehicle when impaired can quickly turn a fun outing or 

special celebration into a time of tragedy. During 2008, 40 people died and 825 were injured in 

Franklin County in alcohol-related crashes. 47% of those deaths were alcohol related and 

occurred between the hours of 8pm and 4am. (Ohio Department of Public Safety Crash 

Statistics) 

To address this problem the Central Ohio Safe Ride Advisory Council partnered with local pubs 

and restaurants to create the Safe Ride taxi voucher program – keeping impaired drivers off the 

road by providing them with a safe ride home. 

How It Works 

Safe Ride vouchers are worth $10.00 toward a taxi ride home. Establishments purchase vouchers 

and distribute them to their patrons who have been drinking and should not get behind the wheel. 

Patrons can then use the vouchers as cash with any Taxi Company Participating in the Safe Ride 

program. Establishments can distribute vouchers all year-round or reserve them for special 

occasions. 

 

Benefits of Participating in the Program 

  

 Opportunity to help protect the safety of the Central Ohio community by ensuring patrons 

do not leave your establishment impaired.  

 Community recognition as responsible server  

 Vouchers provide a polite way to refuse the sale of alcohol to visually intoxicated 

persons, as required by Ohio Revised Code. ORC 4301.22(B)   

How to Enroll 

http://fcsafecommunities.com/web/?attachment_id=600


Establishments can enroll in the program for a $50.00 fee and order vouchers at a price of $10 

each. Because of the support of our sponsors, we can offer the vouchers at a price of Buy One 

Get One Free! (i.e. order 10 vouchers and get 10 more for free) 

Vouchers can be distributed and more can be ordered anytime throughout the year. 

Registration: $50 

Vouchers: $10 each (BUY ONE GET ONE FREE) 

Redeeming: For every 10 vouchers that are redeemed, Safe Ride will donate 1 free voucher back 

to the establishment! 

Interested in joining Central Ohio Safe Ride? There are 2 easy ways to sign up: 

 Contact Karisa Harvey, who can answer your questions and send you the enrollment 

packet.  

 Download the enrollment packet, complete the information and submit via fax. (Click 

here for enrollment packet PDF and submission instructions)  

Check out the Safe Ride News tab to see Central Ohio Safe Ride in the media!! 

 

 

 

mailto:KAHarvey@columbus.gov
http://fcsafecommunities.com/web/wp-content/uploads/2011/12/Central-Ohio-Safe-Ride-Contract-2012.doc
http://fcsafecommunities.com/web/wp-content/uploads/2011/12/Central-Ohio-Safe-Ride-Contract-2012.doc
http://fcsafecommunities.com/web/category/safe-ride-news/
http://fcsafecommunities.com/web/?attachment_id=648


 This St. Patrick’s Day

Ask your server for details.



Ask me how to 
get a safe ride 

home



Ask your server 
about how you 
can get a safe 

ride home.

$10 taxi vouchers are 
available per passenger. 

Sponsored by Central Ohio Safe Ride



 

 

Central Ohio Safe Ride Fact Sheet 
 
Central Ohio Safe Ride Mission: 
The Central Ohio Safe Ride program works to prevent alcohol related crashes in the community by keeping 
impaired drivers off the road.  A partnership between public health, alcohol vending establishments, hospitals 
and taxi companies, Safe Ride promotes responsible alcohol vending and serving by providing vouchers worth 
$10 to be used for a safe ride home with participating taxi companies.  
 
Program History 

 Founded in 2009 by Columbus Public Health’s Franklin County Safe Communities program, Fadó Irish 
Pub and Restaurant, Byrne’s Irish Pub and Riverside Methodist Hospital Trauma Services as impaired 
driving prevention program.  The program was created by the community, for the community.  With the 
addition of the Franklin County DUI Task Force and Ohio Investigative Unit, these organizations form the 
Central Ohio Safe Ride Advisory Council, the program’s governing body. 

 During 2009, the Safe Ride program provided vouchers around major holidays and large events.  
Promotions included: St. Patrick’s Day, OSU vs. USC game weekend, and an extended promotion from 
Thanksgiving through the New Year holiday. 

 In 2010, the Safe Ride program expanded to all year long. 

 Since 2011, Central Ohio Safe Ride has provided 1,551 rides home. 

 

Additional Facts for Presidents Cup 

 Taxi voucher is dated October 1-6.  It can be used anywhere and at any time during that time period. 
This includes if they want to arrive at the Presidents Cup using a taxi 

 An individual can be given more than 1 and can use multiple during a taxi ride 
                 Ex: if it costs them $30 to get home, they can use 3 vouchers 

 Each voucher is worth $10 towards a taxi ride with any of the 3 participating taxis (German Village Taxi, 
Shamrock, Yellow Cab) 

 The 3 participating taxis are listed on the voucher; including the phone numbers to call 

 The 3 participating taxis have a convenient stationing area by the Fan Experience 

 Vouchers are not worth anything until they are redeemed by the taxi companies after the event. There 
are plenty of vouchers for the Presidents Cup so don’t be afraid to ask for one! 

 Make the voucher a positive message. People will not get offended by being handed one. Remember, 
you are giving them $10 towards a taxi and people like free things. 

Ex: “Dublin wants to make sure everyone has fun and stays safe” 
Ex: “Dublin wants to make it easier to come and go to the festival. You can use vouchers to get 
dropped off and not have to worry about parking. Then you can use one home”  
Ex: “Vouchers are for everyone, drinking or not” 

 
Central Ohio Safe Ride Website 

 www.centralohiosaferide.com  

 

http://www.centralohiosaferide.com/
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The City of Dublin and Central Ohio Safe Ride 
The Presidents Cup  
 
Twitter Tweets/Posts 
 
Enjoy The Presidents Cup and have a Safe Ride Home (link to City page info) 
 
Get a Safe Ride Home from The Presidents Cup. Visit (link) for voucher info. 
 
The Presidents Cup. Fore!Fest. Fan Experience. Safe Ride home vouchers. (link) 
 
During The Presidents Cup, get a Safe Ride home compliments of the City of 
Dublin (link) 
 
$10 vouchers FREE! From the City of Dublin during The Presidents Cup – Get a 
Safe Ride home. (link) 
 
Going to Fore!Fest and want to know where to pick up a voucher for a Safe Ride 
home? (link) 
 
Get a Safe Ride home when you leave the Fan Experience at The Presidents Cup. 
(link) #dublinohio 
 
Yellow Cab, German Village Taxi & Shamrock Taxi will give you a Safe Ride home 
compliments of the City of Dublin (link) 
 
Enjoy this once-in-a-lifetime opportunity for great golf at The Presidents Cup and 
grab a Safe Ride home.  
 
The Presidents Cup will be played for the 10th time and you can also get $10 
vouchers for a Safe Ride home. (#) 
 
At the Presidents Cup and need a ride home? Get home safe. #SafeRide. (link) 
 
Don’t Drink and Drive. Get a Safe Ride home (link, #) 
 
Enjoy the golf at The Presidents Cup. Get a Safe Ride home. Vouchers are 
available for a taxi ride home. (#, link) 
 
Going to enjoy the Fan Experience during The Presidents Cup? Stop by and get a 
voucher for a Safe Ride home. #dublinohio 
 
Have fun at Fore!Fest and get a Safe Ride home. #PresidentsCup 
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Prevent drinking and driving…. get a Safe Ride home. 
 
Get home in one….use a Safe Ride voucher from The Presidents Cup. 
 
Did You Know….the Safe Ride voucher can be used anywhere and at any time 
during The Presidents Cup.  
  
Multiple vouchers can be used at once to make sure you get a Safe Ride home. 
#ThePresidents Cup 
 
The City of Dublin wants to make sure EVERYONE has fun and gets home safe. 
#SafeRide #PresidentsCup 
 
Vouchers are for everyone, drinking or not. #SafeRide 
 
The City of Dublin wants you to enjoy the Fan Experience during The Presidents 
Cup. Use Safe Ride vouchers.  
 
Safe Ride – you will be glad you did! Stop by our convenient locations at 
Fore!Fest or the Fan Experience. #PresidentsCup 
 
Safe Ride. Have fun and get home safe. #PresidentsCup 
 
Safe Ride. Many historic Dublin restaurants and pubs have vouchers. Just ask 
and get a Safe Ride home.  
 
Great day of golf in Dublin. Choose a Safe Ride voucher it's a great way to get 
home safe. 
 
Do you know about Safe Ride? Find out how you can get a Safe Ride home. 
 
Join in The Presidents Cup celebration. Have fun. Get a Safe Ride home. 
 
The City of Dublin would like you to get a Safe Ride home. Find out how. (link) 
 
The first week in October will have great golf in Dublin. Make sure you have a 
Safe Ride home. 
 
Safe Ride is for everyone. Enjoy The Presidents Cup. 
 
Safe Ride will get you home. #PresidentsCup  
 
Watch great golf. Have fun. Get home safe with Safe Ride. #dublinohio 
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Beverage Server 
Training



Parking & Shuttles 

 Fiserv, 6000 Perimeter Dr. 

 Parking pass must be displayed on vehicle dashboard 

 A volunteer shuttle will pick-up and drop-off at the 
Volunteer lot and at the Dublin Community Recreation 
Center  (DCRC)

 Hours:
 Friday: 1:30 p.m. – 1 a.m. 

 Saturday: 8:00 a.m. – 1 a.m. 

 Sunday: 7:30 a.m. – 10 p.m. 





Dress Code & Tips

 Please wear provided apron 

 Groups are encouraged to show spirit through apparel 

 Items must be event-appropriate 

 Clothing cannot show support for a particular cause

 Dress for the weather

 Wear comfortable, closed-toe shoes

 Bring sun protection! 
 i.e. sunscreen, hat, sunglasses, etc. 



Check-In



Check-In

 Sharing o’ the Green Headquarters 

 DCRC / Classroom B 

 Arrive for check-in at assigned shift start time

 Present your ID at check-in

 Must sign-in for your shift and 
your shift only

 Main location for information, 
central meeting 



Check-In

 At Sharing o’ the Green Headquarters you will…

 Get your Participant ticket 

 Receive an ID Display lanyard

 Be given an apron 



Beverage Inventory 
Management



Beverage Inventory Management

 Dublin AM Rotary

 I-Pad Beverage Inventory 
Application
 Product Management

 Beverage Server Radio communication
 Beer Trucks, Token requests and emergency ONLY



Opening Serving Locations 

 First check-in pick-up radio, credential and supply box 
from Sharing o’ the Green Headquarters 

 Locate booth on grounds, and verify it is your correct 
serving location

 Display location identifier

 Drop tent sides 

 Check stock of cups, ice and product 

 Select Shift Leader

 Direct inventory questions to the Dublin AM 
Rotary Beverage Location Manager 



Closing Serving Locations 

 Put-up tent sides 

 Stack inventory, by product, inside tent 

 Clean counters, place trash outside of tent 

 Shift Leader must remain at booth until tokens are 
collected by a Token Manager, and product is inventoried 
by Dublin AM Rotary.

 Shift Leader take radios, credentials 
and supply box back to 
Sharing o’ the Green headquarters 



Closing Serving Location on Sunday 

 Place product on assigned pallets, 
do not mix product

 Shift Leader must remain at booth until tokens are 
collected by a Token Manager, and product is 
inventoried by Dublin AM Rotary

 Bring radios, aprons and supply 
box back to Sharing o’ the Green 
headquarters 



Alcohol Serving Hours

 Friday: 4 – 11:30 p.m. 

 Saturday: 11 a.m. – 11:30 p.m. 

 Sunday: 11 a.m. – 8:30 p.m.

You must have your Driver 
License with you to serve 



Tokens



Tokens

 Tokens are $2 each 

 No cash transactions at beverage locations

 Beverages are served in exchange for tokens

 Tokens wills be picked-up periodically by a Token 
Manager (DIF TM)



Which Are Counterfeit?





Safety Plan – Tier Three 

 Suspension of Operations: 
Severe weather is imminent 
or other threat identified

 Action: Sellers will immediately stop selling and either 
put up tent sides or close beer truck. At least two 
sellers will remain at location until tokens are picked up



Safety Plan – Tier Four 

 Evacuation:
There is threat of death 
or serious injury

 Action: Sellers will immediately stop selling and either 
put up tent sides or close beer truck. If tokens have 
not been picked up, sellers will take tokens with them 
to a shelter location



Safety Plan – All Clear 

 All Clear: 
The point at which 
the threat no longer exists

 Action: Beverage workers will take down sides of tent 
and prepare for sales. Token Managers (DIF TM) 
distribute token collection bins will as quickly as 
possible 



Breakout Sessions

 All Cocktail Location Servers & 
Beverage Tasting Tent Servers to 
Talla 1 & 2

 All Beer Location Servers 
remain seated

 Staff will NOT accept your agreements and hand out 
parking passes until you have completed your breakout 
session
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